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CERTIFIED GOLD 
DEBUT ALBUM 
"THE WAY IT IS" 



TOP SELLIN! 
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3 Vibe Award Nominations 
#1 Video at ^^^^ET - "I Should Have Cheated" 
Top 5 ringtone sales - "I Should Have Cheated" 
Top 5 (and gaining) at Urban radio - "I Should Have Cheated" 
Top 10 album on Billboard R&B/Hip-Hop Chart 



TUNE INTO VIBE AWARDS TO SEE KEYSHIA PERFORM "I SHOULD HAVE CHEATED" 
TUESDAY, NOVEMBER 15TH ON UPN 

Executive Producers: Ron Fair, Manny Halley, and Keyshia Cole 

"1 Should Have Cheated" /U 
Produced by: Daron Jones and Ron Fair / Written by: Daron Jones and Q. Parker 
Mixed by: Ron Fair and Tal Her:berg / Management: Arthur Spixak tor The Firm 
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SUCCESS 
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for two days of panels, parties and networking. Get face to face 
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NY'C IS FOR COUNTRY 




It is not easy beinga country music fan in 
New York City. 

We lost our last dedicated country music 
station in 2002. Many of the maior tours 
never hit the market and retailers rarely 
give country CDs much vIsibiHty. 

There was a time when it was a privilege 
to be a countr>- fan in the Big Apple. Clubs 
like the Lone Star Cafe and Tramps would 
regularly let us get up close and almost per- 
sonal with top country talent. But without 
a radio station to promote their shows, 
those venues now belong to the ages. Even 
the Bottom Line, which presented leg- 
endary count!)' artists like Tammy Wynette. 
has faded into the sunset. 

That is why it is such a big deal for the 
Country Music Assn. to stage its annual 
CMA Awards in New York this year. The 
Nov. 1 5 show at Madison Square Garden — 



and the many surrounding events — should 
remind all segments of the business that 
country can rock the city. 

It should come as no surprise. Although 
many maior tours steer clear of the metro 
area, those that opt for shows here are met 
with open arms. 

In recent memory, Tim McGraw and 
Faith Hill have sold out the Garden, as did 
the Hank Williams Jr./Kid Rock pairing. 
Dolly Parton packed the house at Radio 
City Music Hall and Garth Brooks drew 
perhaps the biggest crowd ever in Central 
Park. The likes of Toby Keith and Kenny 
Chesney have no problem filling the sheds 
in the surrounding counties. 

And with its huge population, the New 
York area accounts for 2.6% of all country 
sales, making it the No. 2 country market. 

Sure enough, the CMA show at the Gar- 



den is a hit. having sold every seat made 
available to the general public — at $254.50 
a pop. Similarly, the multi-artist Grand Die 
Opry celebration at Carnegie Hal! the night 
before is a sellout at $100 per seat. 

Isn't it time for country to get back on 
the New York radio dial ? Sure. New York- 
ers can get a steady dose of country via 
XM and Sinus, but those satcasters can- 
not capture the sense of community that 
exists among the Apple's long-deprived 
country fans. 

Granted, you could walk around Man- 
hattan all week and not see a single Skoal 
ring on a pair of )eans. but that does not 
mean we do not crave our countr>'. 

For the next week, the "C" in NYC will 
stand for country. Let's hope we get past 
this "initial" visit and keep country on the 
Big Apple agenda. • ■• 



The Next Monster Single 
Could Be A Jingle 



BY JOSH RABINOWITZ 

It is iust a matter of time. It could be 
months, maybe a year, but eventually an 
original tune, recorded and created specif- 
ically for an ad, will be the best-selling 
song in the United States. 

Said song will be heard on a prime-time 
TV spot bolstered by a heavy media buy. The 
hook of this tune will lodge itself in the au- 
ditory and cognitive regions of our beings, 
where it will set up jiermanent residence. 

Unlike the classic jingles of yesteryear, 
this tune will be known as the "Brand X" 
song {maybe it will be Apple Computer or 
Gap or Panasonic) . but it will not mention 
the brand, nor the product. And unlike 
"Pink Moon" by Nick Drake, used memo- 
rably in a Volkswagen spot; or " Days Gone 
By" by Dirty Vegas, used by Mitsubishi; or 
"Hey Mama" by Black Eyed Peas, used by 
iPod. this tune (and others to follow) will 
be owned, not rented, by the brand. 

Additionally, the song will be available 
as a paid download from the brand's Web 
site, as prompted during the spot. 

Some of the best directors today pro- 
duce only very good commercials. What 
is to stop a top band from producing only 
very good "jingles" — but without the tra- 
ditional middleman, the record industry? 

As we all take for granted, advertising 
is the underwriter for much popular cul- 
ture. Our attention to TV. movies, radio, 
print and. increasingly, the Internet, is 
paid for by advertisers. 

But advertising's existence on TV is 
being challenged. Consumers have the 



power to filter out ads with TiVo and other 
time-shifting devices. Thus, the onus is 
on the advertiser to be more entertaining, 
more meaningful, more connected, mo" 
better for the discerning viewer. 

The licensing of music is a nice fix for 
an industry that is trying to prevent peo- 
ple from avoiding its messages. But the 
ad industry needs to put forth better ideas 
and better, new "brand ownable" music, 
to keep people's attention. That is the chal- 
lenge: that is the mission. 

To achieve that mission, brands need 
to attain as much ownership of a song as 
possible. Why rent cachet when you can 
own it? 

It seems to me the best-case scenario 
is to create a great original song or track 
for an ad as a work for hire {which is the 
standard practice anyway), but with the 
brand — not a label — retaining ownership. 

For artists and writers, it is a win-win 
to affiliate themselves with brands as a 
means ofdistribution. Besides broadcast 
advertising, there are myriad ways to get 
their music to people through the cross- 
promotional and integrated marketing 
expertise of these brands. 

The labels have taken a shine to TV as 
one of the main ways for music to reach 
people. The music industry these days 
seems to be employing more and more 
branding, marketing and new-media peo- 
ple. These are people who do not talk about 
music as music, but music as content. 

At the same time, as a director of music 
at a large ad agency, I see a migration of 
music-focused music industry people to 



my doorstep, where they hope to make 
"real" music, because the record compa- 
nies do not seem to be doing so — or at least, 
that is what these music people tell me. 

All these forces point to great songs 
coming out of brands. But it must be 
about the concept first, and not the music. 
Yes. a song can be the seed for an idea. 




RABINOWITZ-I^^^^^^^^^^^^ 
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but more times than not. the song needs 
to enhance an idea — just as original 
music can enhance a film soundtrack. 

When it is done correctly, it provides a 
resonance that is compelling, irrefutable 
and persuasive all at once. 

That is what artists need to know; that 
is what brands need to remember. 

And that is how a jingle can replace 
the single. ■ • ■ 

josh Rabinowitz is senior VP/director of 
music at ad agency Grey Worldwide. 
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Ketel One maHes (he perfect gift 
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this holiday season 
(especially the ones yon re 
liHely to l)e visiting). 
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LIFE ' S 
STORY 



A record-breaking 5-TIME WINNER 
on SHOWTIME AT THE APOLIO 

Debut album approaching PLATINUM 

A TOP 5 record at urban radio 
with 54 MILLION AUDIENCE 
and 3300 SPINS 

Currently headlining his 
national LIFE EXPERIENCE TOUR 



"Lyle 268-192 is one promising 
debut." -Billboard 

"...the songs on his debut are 
eloquent in their depiction 
o±' struggle." -Rolling Stone 




GOES ON 

The next chapter has begun... 
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ieaturius FANTASIA 





THE 
LATEST 
NEWS 
FROM 



'S|l^|M 



www.billboard.blz 



»>UMPG SIGNS 
ELTON JOHN 

Universal Music 
Publishing Group has 
signed two new 
exclusive worldwide 
agreements to 
administer the post- 
1974 publishing 
interests of Elton 
John and his 
songwriting 
collaborator Bernie 
Taupin. UMPG 
already owns the 
copyrights to the 
John-Taupin works 
up to 1974. These new 
agreements will put 
the entire catalog 
under one roof. 

BUSH'S FCC 
NOMINATION 

President Bush 
revealed his intention 
Nov. 9 to nominate 
Republican 
Tennessee regulator 
Deborah Tate as a 
commissioner for the 
Federal 
Communications 
Commission and 
renominate 
Democratic regulator 
Michael Copps to a 
new term at the 
agency, according to 
the White House's 
Web site. 

>>>'FLAG' 
HEARING 
RESURRECTS 
RADIO DEBATE 

A Nov. 3 hearing in 
the House 
Subcommittee on 
Courts, the Internet 
and Intellectual 
Property discussed 
the necessity of a 
"flag" that could be 
embedded in digital 
radio and TV 
broadcasts that 
would restrict 
copying of such 
program content as 
music and movies. 
The House panel's 
response to the 
hearing was mostly 
supportive. Some 
observers say the 
hearing may have 
also opened the door 
to push radio 
broadcasters to pay a 
sound-recording 
performance right. 

MOST 

RINGTONES SOLO 
TO WOMEN 

Almost 70% of all 
ringtones sold are 
bought by women. 








Tons Of Reggaeton 

Ivy Queen, others go 
for the gold 



A Gig In Your Car 

New Sony device has 
MPS memory card 



New Virgin MD 

Wozencroft seeks to 
build U.K. roster 



DVD Cheer 

'Polar Express' may 
help fuel Q4 sales 



Comics Rule 

Cable Guy among 
winning tours 
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P2Ps Search For Life 

After Grokster Settlement, Illicit Networks Must Pay Up. Revamp 



Armed with a Supreme Court victory and a 
precedent-setting, $50 million settlement deal 
with Grokster. the entertainment industry is 
ready to drop the hammer on many peer-to-peer 
network profiteers. 

P2P companies that the major labels and 
music publishers are not yet suing face a Nov. 
30 deadline to submit a settlement plan to the 
Recording Industry Assn. of America to avoid 
legal action, sources say. 

Limewire, eDonkey. Bearshare. Warez, Blub- 
ster. Direct Connect, i2hub and Filetopia are 
among the potential RiAA targets. To avoid liti- 
gation, all face hefty settlement bills in line with 
Grokster's; just ceasing distribution of their soft- 
ware is no longer an option. 

Grokster set the stage for a chain reaction when 
it agreed to end its 4-year-old piracy battle with 
the nation's major record companies, motion pic- 
ture studios and music publishers. 

The network claims an active user base of 1 



BY BRIAN GARRITY | 



million-plus file swappers and has software in- 
stalled on some 10 million desktops. The settle- 
ment requires the company: its alias. Swaptor, 
and principal owners Daniel Rung, Matthew Rung 
and Michael Rung to immediately stop distrib- 
uting P2P software. The entertainment industry 
parties have up to 20 years to collect their money. 

The deal also includes a permanent injunc- 
tion prohibiting Grokster from engaging in any 
direct or indirect infringement of copyrighted 
works. Finally, the judgment requires the Grokster 
parties to pay $50 million, less any amount they 
may be liable for in a separate suit that publish- 
ers filed against them. 

Based on the Grokster template, the other 
P2P operators have three basic post-settle- 
ment options: file for bankruptcy, align with 
a third party for a sale or partnership or launch 
a new legitimate service. AH Aydar, COO of 
San Francisco-based Snocap, says he expects 
variations on all three continued on >>pe 



Sony BMG's Copy Protection 
Incites Global Controversy 



Legal sharks are circling Sony 
BMG Music Entertainment's 
growing CD copy-protection 
controversy. 

Mounting allegations from 
consumers and security ex- 
perts that the major label's 
software Is spyware-esque is 
grabbing the attention of 
groups like the Electronic 
Frontier Foundation and the 
Assn. for Freedom in Elec- 
tronic Interactive Communi- 
cations— Electronic Fron- 
tiers Italy (known as 
ALCEI-EFI) in Europe. 
Elsewhere, one class ac- 
tion has already been 
filed against Sony BMG 
and, Billboard has 
learned, two others 
may be pending. 



Alt of these investigations 
and procedural moves should 
ultimately bear out whether 
Sony BMG and its digital rights 
management partner First 4 In- 
ternet broke laws by failing to 
property disckjse to cor^iDers 
how the technology behaves. 

"We're looking at those the- 
ories," says Fred Von Lohmann, 
a senior staff attorney with the 
EFF. "The key question is 
whether this was adequately 
disclosed to users." 

Before allowing computer 
playfc>ack, copy-protected discs 
require consumers to agree to 
install a DRM program that sets 
rules for how the music can be 
used. But critics say the elec- 
tronic consent form Sony BMG 
provides with the software may 



not be explicit enough and that 
Sony BMG and First 4 Intemet 
are not doing enough to help 
users safely and easily uninstall 
the software. 

So far, Sony BMG has de- 
clined to list which of its copy- 
protected CDs utilize the First 
4 Intemet technology in ques- 
tion. But according to those fa- 
miliar with the major label's 
DRM decisions, the list includes 
heavy hitters like Ricky Martin, 
Amerie and Neil Young. 

Von Lohmann says that if the 
technology behaves in unau- 
thorized ways, Sony BMG may 
be liable under the federal Com- 
puter Fraud and Abuse Act, as 
well as under like-minded state 
laws, which could draw action 
continued on >>p8 
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according to a new 
study by mobile media 
measurement group 
Telephia. In the third 
quarter of this year, 
women's ringtone 
purchases outpaced 
men's by more than 2- 
to-1, with women 
comprising 69% of 
sales and men 31%. 
Sales include 
polyphonic ringtones, 
master ringtones, 
ringback tones and 
voice tones. 

»>U.K. CROOKS 
NEARLY 
OUTNUMBERED 

The number of legal 
music downloaders in 
the United Kingdom is 
growing so rapidly that 
they could soon 
overtake the amount of 
illegal users, new 
research suggests. 
According to the 2005 
Digital Music Survey 
from U.K. -based 
Entertainment Media 
Research and British 
law firm Olswang, legal 
downloaders account 
for 35% of the country's 
traditional music 
buyers. This compares 
with 20% in last year's 
survey. The proportion 
of respondents who 
used unauthorized 
Web sites was 40% this 
year, down from 64% 
last time. 

>>>VICTORY 
SEES RED 

Chicago-based rock 
label Victory Records 
has renewed its 
agreement with New 
York-based RED 
Distribution. The deal 
comes after months of 
industry speculation as 
to where the sought- 
after label would land. 
Victory's deal with Sony 
BMG-owned RED was 
due to expire at the end 
of the year. Sources 
indicated that the label 
was courted by nearly 
every major distributor. 

>>>EUROPE GRABS 
COUNTERFEITS 

CDs, DVDs, MPS players 
and game consoles 
were among the 2 
million counterfeit 
products seized by 
European Union 
customs officers as part 
of the Operation FAKE 
campaign. The 
initiative, announced 
Nov. 8, was a 
pioneering exercise 
involving the customs 

continued on >>p10 
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scenarios to play out. 

The ideal for many P2P sites 
is to find a way to cash out. 
Some of the biggest names in 
the RIAA's hot seat, including 
eDonkey and Limewire. are 
hunting for potential buyers, 
sources say. One executive who 
claims to have been ap- 
proached by eDonkey and 
Limewire says they are each 
asking for north of $1 million 
for their assets. Both networks 
declined to comment. 

Meanwhile, Grokstcr is in the 
midst of selling its assets to 
Mashboxx, the new legal P2P of- 
fering from its former CEO. 
Wayne Rosso, for just $1 — a 
move that calls into question the 
underlyingvalueofP2P assets. 

The pact also underscores 
the problems associated with 
an asset-sale scenario. Any 



deal coupled with a sale figures 
to include a provision that 
gives the entertainment in- 
dustry a piece of the profits on 
whatever business is built on 
the name or technology of the 



judgment and injunction. 

"We expect them to live up 
to the terms of the consent 
judgment," RIAA senior VP of 
legal affairs Stanley Pierre- 
Louis says. He declined fur- 



Grokster3g generates will go 
to the RIAA to cover settlement 
costs, a source familiar with 
the deal says. 

Sources suggest that sce- 
narios in which post-settlement 



RealNetworks, iMesh and 
Napster could distribute their 
services through reformed P2Ps. 



original P2P company, to pay 
the settlement. 

Under the Grokster settle- 
ment, the sale of any significant 
portion of the business requires 
the purchaser to submit to the ju- 
ri.sdiclion of the court and agree 
to be bound by the terms of the 



ther comment. 

The Grokster- Mashboxx deal 
is believed to include such pro- 
visions. Mashboxx plans to 
power a new Grokster-branded 
service called Grokster3g, 
which is set to bow by year's 
end. Part of the revenue 
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from various attorneys general. 

Indeed, a class action was 
filed Nov. 1 against Sony BMG 
for California consumers in the 
Los Angeles Superior Court. 
The suit alleges that Sony's 
software violates California 
statutes including the Con- 
sumer Legal Remedies Act, the 
Consumer Protection Against 
Computer Spyware Act artd the 
California unfair competition 
law, and irKludes altegations of 
fraud, false advertising, tres- 
pass and violation of laws pro- 
hibiting malware and unau- 
thorized computer tampering. 

New York attorney Scott 
Kamber plans to file a federal 
class action within days for all 
U.S. consumers harmed or po- 
tentially harmed by the DRM. 
And attorney Robert Green of 
San Francisco firm Green 
Welling is also preparing a class 
action against the music giant. 
Legal watchers suggest the 
issue may also trigger interest 
from agencies like the Federal 
Trade Commission for false ad- 
vertising associated with im- 
proper disclosure. 

Similar complaints are brew- 
ing in Europe, where the ALCEI- 
EFI reportedly filed a complaint 
Nov. 4 to the Guardia Di Fi- 
nanza, a special Italian police 
force under the Ministry of the 
Economy and Finance, charg- 



ing that Sony BMG's DRM runs 
afoul of Italian cyber laws. The 
group is expected to file a sim- 
ilar complaint with the Euro- 
pean Union. 

Further fueling the fire, tech- 
nology security firm Computer 
Associates on Nov. 7 fornvilly 
classified First 4 Internet's XCP 
DRM software as spyware, fol- 
lowed by the announcement, 
two days later, that competitor 
Symantec was declaring the 
First 4 Internet DRM to t>e a se- 
curity risk. 

A report from Computer As- 
sociates' eTrust security man- 
eigement division claimed that 
the technology sent user Inter- 
net protocol addresses and 
music usage data back to Sony 
BMG without consent. Com- 
puter Associates says it will 
begin searching for and remov- 
ing XCP with its anti-spyware 
software, startir>g Nov. 12. 

Sony BMG declined to com- 
ment, but Sony BMG president 
of global digital business 
Thomas Hesse told NPR Nov. 4 
that the company does not col- 
lect user data. 

In the meantime, concerns 
voiced by security experts that 
the technology could be ex- 
ploited for other purposes have 
t>een confirmed. Onlir>e gamers 
are using the DRM to help them 
cheat at "World of Warcraft" 



from Blizzard Entertainment, a 
division of Vivendi Universal 
Games. On message boards, 
hackers are outlir^r>g how to use 
the cloaking aspects of the 
Sony BMG DRM to hide from 
anti-cheating software built into 
the game. 

At press time, at least one 
computer security company, 
Soptws, claimed to have iden- 
tified a trojan horse— a form of 
malware that can hide in a com- 
puter, creating an open port for 
ott>ers to access— tt%at was ex- 
ploiting Sony BMG's DRM. 

"Sony thought they would 
help stop musk: piracy," Sophos 
senior security analyst Gregg 
Mastoras says. "But if s opened 
a vulnerability that hackers 
have exploited." 

Security issues aside, critics 
of the copy- protect ion tech- 
nology argue that the stealth 
nature of the technology may 
be the most disruptive aspect 
of Sony BMG's DRM. 

Software developer/com- 
puter security expert Mark 
Russinovich— who first raised 
the issue with an Oct. 31 blog 
post outlining his problems 
with a copy- protected version 
of "Get Right With the Man" by 
Columbia's Van Zant— points 
out that the Sony BMG pro- 
gram could cause a computer 
to crash in ways that would be 



P2P companies partner with 
existing legitimate music serv- 
ices to distribute their tech- 
nology on some sort of 
co-branded basis are more 
likely than additional formal 
sales. 

RealNetworks, iMesh and 



Napster are said to be looking 
into distributing their services 
through reformed P2Ps. 
sources say. For those looking 
to avoid bankruptcy, landing a 
distribution partner may be 
easier than finding deep pock- 
ets to fund a costly reinvention 
strategy using the technology 
of P2P filtering companies like 
Snocap and Audible Magic. By 
and large, venture capital fund- 
ing has all but dried up in the 
P2P space. 

"We arc open to speaking 
with other P2P companies 
about transitioning their of- 
fering," iMesh executive chair- 
man Bob Summer says, "once 
they settle their claims with the 
recording industry." •••• 

Additional reporting by Susan 
Butier in New York. 




f BMG'S 
t protection 
I CDs from 
artists including 

iERIE may 
Violate federal 
t-and state laws 




very difficult for users to diag- 
nose because the software is 
hiding Itself. 

He also notes that although 
he went through the formal 
unir^stall request via Sony ^G's 
Web site, he is yet to receive in- 
strxjctk>ns on how to rerrKive the 
software. Billboard conducted 
a similar test, rvifvigattr>g through 
required multiple e-mail re- 
quests, and is also yet to receive 
uninstall instructions. 

"The only motivation I can 
see for this Is tt>at Sony hopes 



you'll give up somewt>ere in the 
process and leave their DRM 
software on your system," 
Russinovich says. 

Sony BMG executives justify 
the need for copy-protection 
technology with NPD Group 
data that suggests consumers 
acquire an average of almost 
30% of their music annually by 
burning and ripping CDs. - •■ 

Additional reporting by 
Susan Butler in New York 
and Mark Worden in Milan. 
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A STUNNING NEW VOICE IS HERE TO STAY! 
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HER EAGERLY ANTICIPATED DEBUT ALBUM. 
INCLUDES THE #1 SMASH "INSIDE YOUR HEAVEN" 
PLUS THE NEW SINGLES "JESUS, TAKE THE WHEEL", 
"SOME HEARTS" AND MUCH MORE! 
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officials of all 25 EU 
countries and the 
European Cot... 

the ED'S executive 
authority. Coordinated 
by the EC's tax and 
customs department 
and its anti-fraud office, 
Operation FAKE took 
place over 10 days in 
May and generated 
almost 500 tons of fake 
goods, the EC said. 

>> TROUBLES 
FOR NANO 

British and Mexican 
consumers filed a class 
action against Apple 
Computer Nov. 4. 
complaining about the 
iPod Nano design. The 
suit, filed in federal 
District Court for the 
Northern District of 
California, is being 
handled by the same 
class-action lawyer 
representing U.S. 
consumers in a similar 
case filed Oct. 19 in the 
same court. In both suits 
consumers claim that 
Apple is ignoring 
complaints about 
defective screens that 
scratch easily. 

>>>WINWOOD 
A BMI ICON 

Steve Winwood will be 
honored as a BMI Icon at 
the organization's 
annual London Awards 
held Nov. 29. Past 
winners include Van 
Morrison, Paul Simon 
and Brian Wilson. 

>>> JOEL HITS 
THE ROAD 

Billy Joel will return to 
the road as a solo 
headliner for the first 
time in nearly eight 
years, beginning with a 
series of shows set for 
January through April. 
Ticket prices will top out 
at $75 in most markets. 

>>>HAYNES 
READIES JAM 

Warren Haynes' 17th 
annual Christmas Jam 
will be held again at the 
Asheville(N.C.) Civic 
Center Arena on Dec. 17. 
This year's acts include 
Gov't Mule and Trey 
Anastasio. 
Postproduction 
proceeds benefit 
Habitat for Humanity. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Susan 
Butler. Leo Cendrowicz, 
Bill Holland. Juliana 
Koranteng, Todd 
/Gartens. Ray Waddell. 
Chris M. Walsh. 
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Reggaeton Seeks 
New Daddy 



M I AM I — Regg,aei6n has produced a lot 
of hype, but very few hit artists. The 
genre's rise to prominence was built 
on the success of Puerto Rico's Daddy 
Yankee, along with many compilations 
and singles. And did we mention 
Daddy Yankee? 

It appears that make-itnar-break-it time 
has finally come, however. In the next 
several months, labels and key reggaet6n 
acts will release stateside debuts or sin- 
gie-artist albums. Their success — or lack 
thereof — will determine whether reg- 
gaeton is fertile ground for career acts or 
simply a Daddy Yankee sales anomaly. 

The most-anticipated releases have 
been pushed to early 2006, including 
Tego Calderon's debut on Atlantic 
Records. Hector "El Father's" solo album 
on Goldstar and Don Omar's solo set 
on Machete/VI. All three are core reg- 
gaeton artists expected to have main- 
stream appeal. 

Don Omar and Hector "El Father " will 
prop their profiles with additional re- 
leases, both due Dec. 6. Don Omar will 
issue a greatest-hits collection with Eng- 
lish remixes titled "The Hit Man," and 
Hector "El Father" plans "El Rompedis- 
cotecas," a set of collaborations with Eng- 
lish-language acts released on )ay-Z's 
Roc La Familia imprint. 

Meanwhile, newcomers are kicking 
off reggaet6n's launch parade. The 
biggest buzz revolves around Wisin & 
Yandel. whose Nov. 8 Machete Music re- 
lease "Fa'l Mundo' initially shipped 
200.000 copies. Wisin & Yandel heated 
up radio for months with "Racata," 
which peaked at No. 2 on the Hot Latin 



Songs chart and appeared on the hot- 
selling "Mas Flow 2" compilation. A new 
version featuring Ja Rule is included on 
"Pa t Mundo." 

"All our eyes are set on this album." 
Machete label manager Carolina Are- 
nas says. 

Sister label Universal Music Latino 
also has high hopes for newcomers 
Mach& Daddy, whose single"La Botella" 
has topped radio charts in Panama and 
Colombia. The duo's self-titled debut will 
drop Nov. 15 in the United States. 

All of these records may get trumped, 
buzzwise, by Daddy Yankee's "Barrio Fino 
Live" set, which includes six new tracks. 
The album fills the gap until the early- 
2006 arrival of his Interscope solo disc, 
"El Cartel." 

It is impossible to overstate Daddy Yan- 
kee's role in the emergence of reggaeton. 
His 2004 album "Barrio Fino" has sold 
850.000 units in the United States alone, 
according to Nielsen SoundScan. In com- 
parison, Don Omar's last solo release. 
"Last Don Live." has scanned 184.000 
copies, and Calderdn's "El Abayarde" has 
sold 121,000. Even if their numbers are 
tripled, Don Omar and Calderon would 
lag far behind Daddy Yankee and major 
stars in other Latin genres. 

In fact, reggacton's biggest numbers 
have come from compilations, including 
"Mas Flow" and "Mas Flow 2." released 
under the banner of production team 
Luny Tunes. 

"Stateside, the core artists of this reg- 
gaeton movement haven't had new prod- 
uct released." Clear Channel senior VP 
for Hispanic radio Alfredo Alonso says. 




IVY QUEEN'S Flashback' 
peaked at No. 10 on the 
Top Latin Albums chart. 



As a result, many of the Clear Channel 
"hurban"-formatted stations — launched 
as part of a corporate initiative to better 
servf the Hispanic population — have 
t \o!\ed from playing reggaeton almost 
I'xclusivelyto including other genres that 
can nil the blanks. 

Aside from Daddy Yankee, only a hand- 
ful of noncompilation reggaeton releases 
— by Angel & Khriz. Yaga & Mackie. 
liiiulw. Tony Touch and Ivy Queen — have 
made it to the Biiii?oardTop Latin Albums 
chart since the summer. 

The biggest seller of these has been 
Ivy Queen's "Flashback." which 
peaked at No. 10. The artist received 
boost from her new label. La Calie. 
A h ich belongs to the giant Univision 
Music Group. 

Her lesser-known labelmates 
'laga & Mackie are being worked to 
ifferent English- and Spanish- 
peaking audiences- Their up- 
coming single "Bailando" features 
Nina Sky. while another single. 
"Fuego," features Calderon. 

"I'm trying to market my groups 
to have mass appeal." says La Calle 
VP Gerardo Mejia. a recording 
artist (best-known for the hit 
"Rico Suave") who was most re- 
cently director of A&R for Inter- 
scope Records. 

Mejia's releases for 2006 in- 
clude brand-new act Fragment 
Crew, which he describes as a 
blend of the Black Eyed Peas and 
reggaeton. "Everyone's jumping 
on the bandwagon," Mejia says. 
But the cream will rise." • ■ • • 



DEMXPO Pioneers All Media Digital Confab 



The DEMXPO conference, an event focusing on the 
ever-expanding landscape of digital entertainment and 
media, will be held Nov. 30-Dec. 1 at the Century Plaza 
Hotel in lx)s Angeles. Opening keynote presentations 
will be made by Ann Sweeney, co-chairman of media 
networks for the Walt Disney Co.. and Christy Hefner. 
CEO of Playboy Enterprises. 

The two-day Digital Entertainment & Media Expo 
and Awards will examine the opportunities and 
challenges of each element in the digital enter- 
tainment industry, including content creation, de- 
livery and consumption. 

"This show was designed from day one to give the 
full view of digital entertainment media, not just one 
piece or another," show director Andrew Kraft says. "The 
companies who come will see all the different possible 
solutions and learn from other industries to get a com- 
plete solution, as opposed to a spot solution." 

Other keynote speakers on day one include jean- 



Charles Hourcade, senior VP/chief technical officer 
of Thompson Corp.. and Tom Rogers. president/CEO 
of TiVo. The second day will open with Susan Whit- 
ing. president/CEO of Nielsen Media Research, and 
close with Hugh Panero, president/CEO of XM Satel- 
lite Radio. 

DEMXPO represents an evolution of the Billboard 
Digital Entertainment Conference & Awards, origi- 
nally co-produced by Bi/iboard and Digital Media Wire. 
BiilboaTd parent VNU Business Media acquired Dig- 
ital Media Wire's interest in the event and expanded 
its focus. 

DEMXPO now features an unprecedented collabo- 
ration among Adweek, Billboard, The Hollywood Re- 
porter and Nielsen Entertainment, in association with 
Digital Media Wire. Each enrity had a role in the pro- 
gram development and speaker selection. Tracks in- 
clude the Billboard Digital Music Series, Adweek and 
MediaWeek's Advertising Series, The Hollywood Re- 



porter's Digital TV & Video Series, and a New Vehicles 
track examining digital opportunities in videogames, 
wireless and other emerging markets. Programming 
consists of infimate. interacfive panels with industry 
experts from various fields. 

Meanwhile, the finalists for the second annual 
DEMX Awards have been selected, and final voting 
is under way. The awards, which honor innovation 
and entrepreneurship in digital entertainment, cover 
four categories: games; music; film. TV and video; 
and best of show. Four finalists have been named in 
each subcategory. For a complete list of Bnalists, go 
to digitalentertainmentawards.com. 

Digital Media Wire CEO/publisher Ned Sherman 
will produce the DEMX Awards and serve as its co- 
chairman. Digital Media Wire is a producing partner 
and lead sponsor of the event. 

For more information or to register, visit demxpo.com 
or billboardevents.com. 
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Latin Grammys A TV Hit 

Switch To Spanish Network Pays Off With Boost In Viewership 



A New Jac Format 

Elektra Founder Holzman Is Back With WMG Digital Label Cordless 



LOS ANGELES — The Latin Grammy Awards 
gambled big, and won bigger. The Latin Record- 
ing Academy moved this year's show from CBS 
to Univision, a Spanish -language network. The 
Nov. 3 telecast garnered the awards show's high- 
est viewership in five years. 

According to ACNielsen's Hispanic Television 
Index. 5.1 million viewers tuned in. more than 
50% above the 3.3 million who watched it on CBS 
in 2004. This number does not take into account 
non-Hispanic viewers who might have watched. 

Univision's broadcast was more success- 
ful than any other on CBS since the inaugural 
Latin Grammys in 2000, which was watched by 
more than 7 million viewers. 

The big winners of the night included Colom- 
bian singer/songwriter Juanes. who took home 
three awards, including best rock album (solo per- 
former), and Spanish singer/songwriter Alejan- 
dro Sanz. who won for song and record of the year. 

Most of the performer.s — who traditionally 
get the bulk of the benefit from award show ex- 
posure — got a sales boost during the first four 
days following the broadcast, according to 
Nielsen SoundScan. 

The biggest gainer was newcomer Bebe. a five- 
time nominee and best new artist wnnner, who 
performed her single "Malo." Her album, "Pa- 
fuera Telaranas" (EMI/Televisa). which did not 
crack the Billboard Latin sales charts when it de- 
buted in August 2004. was rereleased Oct. 25 in 
anticipation of the Latin Grammys (Billboard. 
Oct. 29). It debuted at No. 25 on the Top Latin 
Albums chart with nearly 2.500 scans. 

The only comparable impact was that of the 
Latin Grammy compilation, released by Univi- 
sion Music Group, which debuted at No. 35. 

The two other biggest gainers were 
Laura Pausini. whose "Escucha 
Atento" (Warner) reentered the chart 
at No. 37, and Intocable, whose album 
"X" leaped 46-24. Both jumped by more than 
800 scans. Reggaetdn production team Luny Tunes 
also saw sales rise for two of its albums. 

Labels have learned to look for sales spikes in 
the nearly 100 other countries where the show 



airs. Some performances are even orchestrated 
with dual audiences in mind. 

Last year, for example, Marco Antonio SoHs 
used a pop performance on the Grammys to ex- 
pand his fan base in South America, where his ro- 
mantic Mexican grupero is less popular. 

This year, a performance by Ana Barbara, win- 
ner in the best grupero album category, was di- 
vided into an acoustic pop set, expected to appeal 
to a broader international base, and a norteno set. 
which will appeal to her core fans in Mexico and 
the United Stales. 




MI arner Music 

ijm ^K^V reaching back 
It into its storied 

history to take a 
bold step into the future. 

On Nov. 10 the company 
launched Cordless, a low- 
overhead digital music label 
for baby bands. It is led by Jac 
Holzman, the legendary music 
executive who founded and 
previously served as CEO/cre- 
ative head of WMG's Elektra 
and Nonesuch Records. 

Holzman designed the Im- 
print and is serving as Its 
chairman. He oversees a 
staff of seven including pres- 
ident Jason Fiber and A&R 
chief Ruby Marchand. Fiber 
founded Superfecta Record- 
ings and online record store 
the Ideal Copy; Marchand is 
a veteran of Warner Music 
International. 

The label anticipates an 
artist development process 
free from the pressure of CD 
formats by exclusively releas- 
ing music in small bunches of 
downloads. Artists signed to 
Cordless will release clusters 
of three or more songs every 
few months. 

"We needed to break the 
notion that you had to have an 
album as the first thing you 
come out with." Holzman says. 

However, Holzman says he 
wants the company to be 
geared to more than singles. 
"If we were to release a single 
it would be more about the 
song than the artist. But by re- 
leasing clusters of songs fairly 
frequently, the artist can learn 
about recording; can build a 



Acts sucli as JIHAD 
JERRY a THE 
EVILDOERS portend 
a colorful future for 
WMG Kibel. ; 




fan base; and can use the feed- 
back of the Internet to improve 
what they are doing." 

Each act is signed to a 
short-term contract In which 
they deliver up to four sepa- 
rate song clusters— roughly 
an album's worth of mate- 
rial—over 21 months on aver- 
age. Artists sign for little to 
no upfront money In ex- 
change for control of their 
masters. As part of the deal, 
WMG participates in related 
revenue streams generated 
by the artist in areas like mer- 
chandise, touring and licens- 
ing for the life of the deal. 

For artists that show poten- 
tial. Cordless has the option of 
upstreaming acts to WMG's 



Atlantic Records Group and 
Warner Bros. Records for CD 
releases. "The idea is to try to 
get the artist to a physical CD," 
Holzman says. 

Cordless plans to aggres- 
sively market its artists online 
through social networking 
sites and other digital music- 
related services. 

The label starts with six 
acts: Jihad Jerry & the Evil- 
doers, Breakup Breakdown, 
Dangerous Muse, Nozzle, 
Koishii & Hush and Human- 
wine. Their music is available 
through digital retailers and 
the cordless.com Web site. 

Fiber says Cordless looks 
to build its roster to a dozen 
artists by next year. 



PUBLISHING 
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HARRY FOX WEB SITE EXPEDITES LICENSING 



NEW YORK-The Harry Fox 
Agency has unveiled new Web- 
based tools designed to 
streamline its licer^iftg process. 

The technology allows indie 
artists to get licenses for per- 
manent downloads of cover 
recordings. Also, companies 
selling substantial numtsers of 
CDs can digitally sign mechan- 
ical licenses in minutes. 

The tools are the latest ad- 
dition to HFA's multimillion- 
dollar technology upgrade 
that offers three tiers of li- 
censing services (.Billboard, 
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April 9). Songfile on the HFA 
Web site is for anyone— in- 
cluding unsigned artists. Indie 
labels and online services— 
with plans to sell up to 2,500 
copies of recorded composi- 
tions controlled by the 
agency's 27,000 publisher 
members worldwide. eMe- 
chanical is for companies that 
sell more than 2,500 copies 
and have an HFA account. 
POLI-f is for bulk licensing. 

Before the new version of 
Songfile was launched Oct. 31, 
there was no cost-effective sys- 



tem to process a large number 
of requests for sales of rela- 
tively few downloads or CDs. 

"Harry Fox told us two years 
ago that they just weren't able 
to handle digital licenses for 
small, independent artists," CD 
Baby founder Derek Sivers 
says. "We hired some copyright 
lawyers to teach us about sec- 
tion lis of the Copyright Act— 
the compulsory section— and 
to write up a paper teaching 
artists how to use it." 

This is a tricky process 
through the Copyright Office 



that also requires those secur- 
ing licenses to send monthly 
sales statements to publishers. 

Songfile now offers digital 
phonorecord delivery (DPD) 
and mechanical licenses to 
those willing to pay for a mini- 
mum of 150 permanent down- 
toads or 500 physical units by 
credit card— with no obligation 
to file accounting statements. If 
a song is not listed in the HFA 
database, there is a link to re- 
quest additional information. 

HFA charges a Songfile 
processing fee ranging from 



$8 to $10 per song. Users may 
request multiple licenses by 
adding the songs to a shop- 
ping cart. 

"We needed to adopt [es- 
tablished] e-commerce prin- 
ciples," HFA president/CEO 
Gary Churgin says. "Our 
whole intent was to make 
the process easier." 

For companies using eMe- 
chanical, e-signatures are now 
available. This is intended to 
eliminate many Inefficiencies 
caused by paper licenses. 

For example, EMI Music 



processes more than 50,000 
U.S. mechanical and DPD li- 
censes per year, says Nick 
Lodge, senior VP of financial 
shared services for EMI Music 
North America. Sending 
paper licenses between EMI 
and HFA for signatures re- 
sulted in delays and less con- 
trol over the paperwork. 

"Now we don't have a 
massive pile of papers to 
sign," Lodge says. "There is 
better control over the li- 
censes and a process that 
won't break down." 
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The New York Chapter of The Recording Academy<! 

Presents 




The RECORDING 

ACADEMY 

HONORS 

WEDNESDAY, DECEMBER 7, 2005 

Honoring the Outstanding Achievements and Contributions of those who have 
Significantly enriched the Music Community and our Community-at-Large 

2005 New York Chapter Honorees 

JAY-Z 

Mariah Carey 
YoKO Ono & John Lennon 
Howard Shore 

With a special presentation to 
Thomas Jefferson High School of Brooklyn 

Formerly known as the Heroes Atvards, proceeds from this event will support the 
New York Chapter's ongoing advocacy, education and professional development programs 

Raffle proceeds will benefit the MiisiCares^ Hurricane Relief Fund 



^ASCAP 



-75 



New York Chapter of The Recording Academy For ticket and raffle information, 
please contact the New York Chapter office at 212.245.5440 
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DIGITAL MUSIC 
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Music Subscription Services 
Struggle To Stand Alone 



The future of the stand-alone 
music subscription service 
appears to be in question. 

In the last month. America 
Online acquired digital-music 
subscription service Music- 
Now to replace its existing 
MusicNet@ AOL. Napster 
unveiled plans to reinvent 
itself as an ad-supported 
online music portal. Rhapsody 
jumped in bed with former 
nemesis Microsoft. And any 
minute now. Virgin Digital is 
expected to announce signif- 
icant upgrades to its online 
music service. 

Each development under- 
scores the economic realities 
of the music subscription 
business: providers scram- 
bling to adopt new revenue 
streams and business models 
to stay afloat. For subscription 
services, there is still no 
decent competition for Apple 
Computer's iPod. music 
licensing fees remain high 
and customer-acquisition 
costs are still too great. 

"We were never going to be 
in a position as a stand-alone 
entity to drive the traffic we 
needed to become a really 
profitable, viable entity," says 
Greg Rudin, VP of marketing 
and business development 
for MusicNow. 

For starters, subscription 
services are a difficult concept 



to communicate, often requir- 
ing free trials to illustrate 
their benefit. Unlike heavily 
trafficked portals AOL. MSN 
and Yahoo, stand-alone serv- 
ices like Rhapsody. Napster 
and MusicNow have to gen- 



scription revenue is siphoned 
by music licensing fees of one 
form or another, credit trans- 
action costs and other over- 
head expenses. 

"The labels have contrib- 
uted to the slower growth of 



'The labels have 
contributed to the 
slower growth of 
subscriptions by high 
pricing. Every dollar 
we send them is a dollar 
less we have to educate 
consumers.' 

-CHRIS GOROG. NAPSTER 



Napster is betting that an ad- 
supported business will 
allow the company to subsi- 
dize its marketing costs and 
create a community of users 
to be converted into paying 
subscribers. 



erate a lot of noise to drive 
traffic to their trial offers — 
and noise costs money. 

This results in an average 
customer-acquisition cost of 
SlOO, according to Piper )af- 
fray analyst Gene Munster. 

That is expensive for stand- 
alone services without alter- 
native revenue streams, given 
that more than 60% of sub- 
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CAR STEREOS 'XPLOD' WITH MUSIC 

Sony Electronics has taken a new angle on the 
automotive digital-music market with a car- 
stereo faceplate that doubles as an MP3 player 
and storage device. 

The Xplod car-stereo unit is an AM/FM, 
CD/MP3 receiver like any other. But Its remov- 
able faceplate has IGB of flash memory capable 
of storing up to SOO songs. The "Giga panel" 
faceplate has a USB port that connects It to 
any Windows-enabled PC. The computer then 
recognizes the faceplate as an external drive, 
allowing users to transfer their personal MPS or 
WMA files. 

When the faceplate is reconnected to the 
car stereo, users can navigate through the 
stored songs, displaying album, artist and 
track names with the onboard controls or an 
Included remote. 

The Xplod is scheduled to ship in February for 
a suggested retail price of $350. —Antony Bruno 
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subscriptions by high pric- 
ing," Napster CEO Chris 
Corog says. "Every dollar we 
send them during this startup 
phase is a dollar less we have 
to educate consumers." 

Amid such concerns, there 
is a circling of the wagons. 
Integrating into the AOL 
Music portal puts MusicNow 
in front of 20 million visitors 
per month. Rhap- 
sody's deal with 
MSN links it to any 
music-related MSN 
Search query, and 
the service is fea- 
tured on the front 
page of the MSN 
Music Store. 

Napster, mean- 
while, is taking a different 
tack by creating a free online 
music portal supported by ad 
sales. Its marketing efforts 
drive 2.3 million visitors to 
its Web site per month, but it 
has attracted only 448,000 
subscribers. 

"Clearly, we need to do 
more with that," Gorog says. 

For the most recent fiscal 
quarter, ending Sept. 30, Nap- 
ster reported net losses of 
S13.6 million; its cash and 
equivalents assets were $68 
million, down from $135 
million the previous quarter. 



But even if each of these 
subscription services makes 
all the right moves, their 
greatest hurdle is the one 
over which they have the least 
control — devices. The only 
digital music innovation to 
generate consumer excite- 
ment remains the iPod. 

"They need a successful 
device that works really easy 
and people talk about how 
great it is," Piper Jaffray's 
Munster says. "The popula- 
tion of Windows-based MP3 
players are nonexistent, and 
because of that there hasn't 
been a demand for Windows- 
based music services." 

While the number of de- 
vices supporting portable 
subscriptions has increased, 
the process of transferring 
music from subscription 
services to these devices is 
still slow and clunky. At its 
Nov. 3 Analyst Day event, 
Samsung Electronics said it 
plans to provide more tech- 
nical support to digital music 
stores to make the procedure 
easier and faster. 

"It's not going to be in the 
next year," Munster predicts. 
"In the near term, over the 
next several years, it's still 
going to be a very difficult 
business." 



BITS & BRIEFS 



TEENS WANT THEIR MPS 
The Consumer Electronics 
Assn. predicts portable MP3 
players wMI be the most- 
requested gift among teens 
this holiday season. In a recent 
study conducted by the trade 
group, 17% of teenage re- 
spondents named digital mu- 
sic players as their most de- 
sired gift, compared with 8% 
In a similar study In 2003. 

Videogame consoles, com- 
puters, portable gaming de- 
vices and cell phones rounded 
out tt>e top five. 

The teens also plan to give 
MPS players. Almost 60% of 
teens who said they will buy 
at least one consumer elec- 
tronics Item ^Is year said they 
will choose MP3 players as 
. gifts for others. 

TAMING YOUR PSP 
Sony Media Software has In- 
troduced a media manage- 

I ment suite for the PlayStation 
Portable entertainment de- 

I vice. The software package al- 
lows PSP owners to transfer 
music and other digital con- 

I tent from a computer to the 



PSP using a drag-and-drop 
Interface. It also suppcMts MPS, 
WAV and WMA formats, with 
Gracenote CD-ldentlflcatlon 
capabilities. 

A downloadable version of 
the PSP Media Manager is 
available from Sony's Web site 
for $19.95. A $30 boxed ver- 
sion, available Dec. 1, will In- 
clude five song downloads 
from the Sony Connect music 
store. Sony says It has sold 
more than 2 million PSP de- 
vices in North America. 

EXCLUSIVELY ESTEFAN 
Grammy Award-winning Latin 
producer Emillo Estefan has 
signed an agreement to create 
exclusive ringtones, ringback 
tones and vofce-mall greetings 
for mobile media company 
BarrloMoblle. Estefan's orig- 
inals will be available only 
through BarrloMoblle distri- 
bution partners. 

BarrloMoblle Is a wireless- 
only "label" ainted at the His- 
panic community and offering 
customized, exclusive content. 
Sister company BllngTones tar- 
gets the hip-hop market. 
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THREE SUCCESS STORIES. 
ONE THING IN COMMON. 





John Legend 




Fall Out Boy 



The Came 



Each quarter, AOL Music handpicks new artists and crowns them AOL® Breal<ers, 

introducing them to our 21 million* music fans. With that l<ind of starting fan 
base, it's no surprise John Legend, Fall Out Boy and The Game have soared to the 
top of the charts. Now meet the next set... 




INTRODUCING 

breakers 

uf^ next 

jace Everett (Sony Nashville) 
"~ Ne-Yo (island Def Jam) 

Rhymefest (J Records) 

Shannon Brown (Warner Nashville) 
Teddy Ceiger (Columbia) 
Thrice (island Def Jam) 



aolmusic.com 
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»>MIDEM HONOR FOR GELDOF 

Live Aid founders and Live 8 co-producers Bob Geldof, 
Harvey Goldsmith and John Kennedy will receive the 
Midem personality of the year 
award during the Jan. 22-26 
MIDEM trade show in Cannes. 

A MIDEM statement says 
the trio will be honored at a 
Jan. 23 gala dinner "in 
recognition of their 
outstanding woric in bringing 
the music industry together 
to help alleviate poverty and 
famine In Africa." 

It will be the first time in its 
17-year history that the award 
has been given to more than 
one person. 

Geldof, Goldsmith and 
Kennedy are the three 
trustees of Band Aid Trust, the 

nonprofit charity created 20 years ago in the wake of the 
Band Aid project. Kennedy is chairman/CEO of the 
International Federation of the Phonographic Industry. 
Goldsmith is a 40-year veteran of the live music industry. 
Geldof is a musicianA^umanitarian. —Emmanuel Legrand 

»>NAVIN TAKES MPA ROLE 

U.K. music industry veteran Stephen Navin has been 
named CEO of trade tx>dy the Music Publishers Assn. 

Effective in January, Navin will step into the London- 
based position that Sarah Faulder held until this month. 
The latter is taking a dual Paris-based role as charg6e de 
mission to the international Bureau of Mechanical Rights 
Societies and senior consultant with the International 
Confederation of Societies of Authors and Composers. 

Lawyer Navin was most recently the adviser on music 
and creative industries to the United Kingdom's 
Department of Culture, Media and Sport. His 
entertainment industry experience spans three decades, 
during which time he has held roles as BMG Europe VP of 
operations and V2 Music Group CEO. —Lars Brandle 

»>IFPI PRAISES EC WARNING 

The International Federation of the Phonographic Industry 
welcomes a European Commission report that contains 
piracy warnings for Romania and Bulgaria. 

The two eastern European countries have applied to Join 
the European Union and could be accepted by Jan. 1, 2007. 
The EC, which is the EU's executive authority, has issued a 
monitoring report warning that the two countries have to 
take "immediate action" in fighting piracy and corruption 
tf they still hope to meet the 2007 schedule. 

The EC report underlines iong-held record industry 
misgivings about the two countries. "We have long been 
pressing the commission to ensure that blatant 
shortcomings in intellectual property enforcement in 
Bulgaria and Romania are dealt with," IFPI regional 
director for Europe Frances Moore says. 

The report claims that neither country yet possesses 
sufficient border infrastructure to cope with piracy or 
counterfeiting. EU governments could delay accession if 
Romania and Bulgaria fail to make adequate progress. 

—Leo Cendrowicz 

>»CHRYSALIS SELLS BOOK ARM 

U.K.-based independent music/media firm Chrysalis 
Group is disposing of its loss-nnaking book publishing 
division through a management buyout 

Chrysalis has reached an agreement with startup Anova 
Books to spin off its non-core books unit for £12.5 million 
($21.8 million). Anova Books is led by Chrysalis Books CEO 
Robin Wood and his senior managers from the division. 

"The exit from our loss-making and non-core books 
division achieves our objective of focusing Chrysalis Group 
on our core radio and music businesses," Chrysalis CEO 
Richard Huntingford said in a statement. 

Chrysalis' radio assets include stations Heart (AC) and 
Galaxy (dance). Its music division encompasses label Echo 
and publishing unit Chrysalis Music. —Lars Brandle 
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Community 
Service 

Canadian Company Pegs Acts' 
Official Web Sites For Revenue 



TORONTO— Canadian Web strategist Kevin 
Leflar seeks to extend the value of his music 
clients' brands by reaching out to their 
communities. 

What makes his approach distinctive is that 
his 6-year-old Toronto-based firm, Official 
Community, offers a full online package. 

Official Community sites include chat and 
message boards, lyrics, biographies, tour in- 
formation, media archives, discussion forums 
and online exclusives. Sites can also offer CDs 
and other merchandise as well as presale tick- 
ets for tour dates. 

Leflar says that what distinguishes Official 
Community sites from those such as myspace 
.com, which allow fans to interact with each 
other, is the difference in scope. 

"We build communities around the official 
Web sites of established recording artists," he 
explains. "People talk about having a commu- 
nity Web site. What they usually have is a dis- 




cussion board 
that is poorly mod 
erated or unmoderated. 
MySpace is a bunch of 
young people sharing content 
buddy lists. To describe that as a 
community is a stretch." 

Leflar's company already oversees 
e-businesses for such Canadian acts 
as Blue Rodeo, Great Big Sea, Tri- 
umph and George Canyon, as well 
as such international acts as the 
Cranberries, Ziggy Marley, 
David Sanborn and the 
Buddy Holly estate. 

For its work, the 
company — which 
can also oversee 
digital distribution 
rights for acts 
internationally— 
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New Ingredients Spice Up 
MTV Europe Show 



LISBON. Portugal— MTV 
Networks Europe introduced 
elements to its Nov. 3 Europe 
Music Awards show here that 
it hopes will broaden the 
scope of the annual gala 
going forward. 

In particular, the Pan- 
European broadcaster ratch- 
eted up the application of 
wireless technology for deliv- 
ering branded content from 
the event. Cell-phone users 
were given access to backstage 
images and breaking news 
from the show. 

"The whole point of it is to 
extend our 360-degree expe- 
rience." MTV Europe presi- 
dent Brent Hansen says. 
"Digital technology presents 
another opportunity for us to 
extend our brand, and to be 
credible in the eyes of the 
audience — who can get music 



information from so many dif- 
ferent sources." 

The event also inaugurated 
the category of best African act. 
Nominees for that award per- 
formed at a Nov. 2 function in 
Lisbon for MTV and record 
label executives, hosted by 
MTV Networks International 
president Bill Roedy. 

This was the first year that 
artists were asked to perform 
at the pre-awards event. The 
showcasing of African acts. 
MTV Networks Africa GM/VP 
Alex Okosi says, "is testament 
to how much support the or- 
ganization wants to put for- 
ward to make sure its goals are 
accomplished." African chan- 
nel MTV base launched last 
April (Billboard. March 5). 

The African winner was 
Nigerian R&B artist 2-Eace 
Idibia. He says the innova- 



tion represents 'a big open- 
ing for the new generation of 
African artists." 

Label executives in Africa 
hope the award will boost their 
business. Johannesburg-based 
Giant Steps senior label man- 
ager Maria Kounlakis says MTV 
base's effectiveness as a mar- 
keting tool is difBcult to judge, 
as it is still in its early days. 

"But it exists, and the fact 
that the link is there helps 
bring Africa closer." she 
says. Giant Steps is a Sony 
BMG Music Entertainment 
Africa imprint that develops 
local artists. 

Parlophone act Coldplay won 
for best song {" Speed of Sound") 
and best U.K. & Ireland act. 
Green Day was named best rock 
act. and its Reprise set "Amer- 
ican idiot" was best album. Both 
acts performed at the show, as 



did Madonna. Foo Fighters, 

Black Eyed Peas and others. 

The MTV event, now in its 
12th year, was broadcast live 
on MTV feeds in Europe. 
Asia. Latin America and the 
United States. 

Executives say participation 
in the event is a boon for artists. 
However. London-based Warner 
Music International execu- 
tive VP of marketing |ohn 
Reid points out that its Pan- 
European reach makes im- 
mediate impact difficult to 
measure. "You're not looking 
at one chart to see an uptake 
in sales the following week," 
he says. 

But, Reid adds, "You get a 
bang from the show which can 
last three months." 

This year's host was British 
comedian Sacha Baron Cohen 
(best-known for his Ali G alter 
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Canadian artist GEORGE CANYON'S 

online presence is overseen by 
Official Community, 

takes 15% of the gross sales it generates and, tn 
some cases, a 30% share of profits. 

"This company, which we paid a significant 
amount of money for maintenance initially, is 
now writing us big checks." says Susan de 
Cartier, GM of Blue Rodeo's Toronto- 
based management company Starfish 
Entertainment. "That's sweet." 

Leflar says that after his company, 
then called Indimensions Entertain- 
ment Group, took control of Blue 
Rodeo's Web site in 1999, traffic 
grew by 1,000% within six 
months. He estimates Blue 
Rodeo's CD, merchandising 
and ticket sales to be 
$650,000 Canadian 
($550,000) in the 
first half of 2005. 





"Our cost structure [for CDs and T-shirts] is 
Canadian but we bill in American dollars, euros 
and pound sterling," Leflar says. "We drop 
packages every day in the post in Vermont to 
ship within the U.S. We ship overnight to the 
U.K. for Europe. We outsource warehousing 
with [distributors] MyMusic in Ottawa and En- 
tertainment One in Toronto." 

While Official Community operates with a 
staff of 15 full-time employees, much of the 
work on Web sites is handled by volunteers- 
different for each client. "We have hundreds 
of people putting in a regular scheduled effort 
toward site content," Leflar says. "The work 
flow comes to people here who make sure it 
goes online and looks good." 

In essence, Leflar says the Web sites are 
by and about the community's membership. 
"We look for fairly committed fans who are 
using the Web as part of their life, and then 
connect them to each 
other," he says. 

"There are companies 
doing an aspect of what 
they do but not all of it," 
says Great Big Sea man- 
ager Louis Thomas, president 
of Sonic Entertainment Group in Halifax, Nova 
Scotia. "We'd have to hire four people to cover 
what they do." 



MADONNA opened the 
2005 MTV Europe Music 
Awards show in Lisbon 
with a performance of 
current single 'Hung Up.' 

ego), performing in character 
as spoof Kazakhstan TV jour- 
nalist Borat Sagdiyev. In the 
past, that character has drawn 
criticism for misrepresenting 
the Kazakhstan community. 
"It was a creative risk," 
Hansen says. "That's an im- 
! portant part of our brand." 
\ Trophies were handed out in 
i 29 categories. Winners were 
■ chosen by votes from MTV's 
! audience, except for the Free 
Your Mind Award and best 
; video award, which were se- 
, lectcd by MTV Europe staffers. 
' Winners in those categories 
I were Bob Geldof and the Chem- 
; ical Brothers' "Believe' (Vii^n), 
respectively. 
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Argentine Music Biz Preps 
Legal Download Market 



With the launch of digital music 
stores in Argentina before year's 
end. the recording industry 
there is aggressively attacking 
illegal downloads. 

Last month, Argentine rec- 
ord industry trade body Capif 
launched a series of legal ac- 
tions against local phone com- 
pany Telef6nica, accusing it of 
promoting illegal music down- 
loads via its new broadband 
service. Speedy. 

Capif also joined the Interna- 
tional Federation of the Phono- 
graphic Industry awareness 
campaign of online messaging 
to Kazaa users about illegal down- 
loading and its repercussions. 

"We are only now joining the 
IFPl initiative because we fell 
tlicre was no sense in launching 
a major communications cam- 
paign if people couldn't down- 
load music legally," Capif 
director Gabriel Salcedo says. 

By next month. Epsa Digital 
(a branch of indie label/distrib- 
utor Epsa Music) and DBN (a 
distributor affiliated with retail 



chain )enny) are expected to 
launch digital music stores. 

The time is ripe for such on- 
line retail in Argentina, which 
is recovering from a three-year 
economic depression and now 
has the broadband infrastruc- 
ture to support legal downloads. 

According to a study by mar- 
ket consultancy Quarter Con- 
sumer Research, 286 million 
tracks were illegally downloaded 
in Argentina last year, in major 
cities alone, 3.2 million homes 
reported purchasing music. Of 
those. 66% had access to the In- 
ternet, with 24% of them down- 
loading music. 

While this availability has ac- 
celerated the development of on- 
line music stores, it has also had 
unintended results. Telefonica's 
promotional campaign for 
Speedy promised quick music 
downloads- The problem was 
that there was no music to 
legally download. 

Argentina's record industry- 
has asked for reimbursement 
equal to the value of the Speedy 



campaign, which sources place 
at more than $500,000. The case 
is in mediation, as mandated by 
Argentine law. It could go to 
court if no agreement Ls reached. 

More than money, Salcedo 
says. Capif wants Telef6nica to 
design an equally massive 
campaign promoting legal 
downloads. 

The company did not reply 
to requests for comment. 

"Tlieir message was contrary 
to what we're trying to promote 
in the market," says Ivin 
Talkowski, project leader for 
Epsa Digital. 

Talkowski says Epsa will have 
content from Indies and multi- 
nationals. Each track will sell for 
three Argentine pesos ($ 1 ) . The 
Epsa system is compatible with 
Windows Media Player. 

For the first year. Talkowski 
says, he expects modest sales, in 
the "tens of thousands of tracks." 

"It will take several semes- 
ters before the market really re- 
acts." he says. "But we have to 
be there." 
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VIRGIN UNDER 
WOZENCROFT'S WING 



LONDON— EMI Music U.K. 
is making bold management 
moves at its Virgin imprint 
heralded by the appointment 
of Capitol Music U.K. presi- 
dent Keith Wozencroft to pres- 
ident of Virgin Records U.K. 

Tony Wadsworth. chair- 
man/CEO of EMI Music 
U.K., says the aim of the 
changes is to grow the busi- 
ness by boosting the roster. 
"Virgin as a brand is well- 
respected in the music in- 
dustry." he says. "Therefore 1 
sec no reasons why we could 
not attract and develop cre- 
ative artists and bring them 
to commercial success." 

Some of the label's prob- 
lems. Wadsworth admits, come 
from an absence of leadership 
in the past months. Virgin was 
left without a managing direc- 
tor since Phillipc Ascoli re- 
turned to his native France 
earlier this year to set up a joint 
venture with EMI. 

With his promotion. Wozen- 
croft will add day-to-day man- 



agement of Virgin Records 
U.K. to a similar role with Capi- 
tol imprints HMI Records and 
Parlophonc. 

Wadsworth says it is pure co- 
incidence that this appoint- 
ment comes a few days after 
Jason Flom was brought in as 
chairman/CEO of Virgin Rec- 
ords U.S. "These are different 
situations." he says. 

One of Wozoncroft's first 
tasks will be to find a new man- 
aging director for Virgin. Terry 
Felgateand Miles Leonard, the 
respective managing directors 
of EMI Records and Parlo- 
phone. will continue to report 
to Wozencroft. 

"With Miles and Terry I have 
two strong M Ds and Virgin has 
a good team in place." Wozen- 
croft says. 

Wozencroft and Wadsworth 
say that the new managing di- 
rector is more likely to come 
from outside the company. 

"It is clear that great MDs 
don't grow on trees so we decided 
to involve Keith by expanding his 



role." Wadsworth says. 

Further, he points out that 
"Virgin is more or less the same 
size as EM I Records and we in- 
tend to keep it that way. We have 
no plans to slash and bum." 

Virgin's roster includes Mas- 
sive Attack, the Chemical Broth- 
ers. Placebo, the Thrills and 
Willy Mason. Despite "a couple 
of tough years" at Virgin, 
Wadsworth points to recent suc- 
cesses of the Rolling Stones. KT 
Tunstali and Jo.ss Stone. The lat- 
ter two are signed to Relentless, 
but Virgin provides marketing 
and promotion. 

On the artistic side. Wozen- 
croft says he docs not want to 
corner Virgin in any specific 
style or genre. " I very much be- 
lieve in running broad music la- 
bels and having quality artists," 
he says. 

Wozencroft joined EMI in Au- 
gust 1990 as a sales representa- 
tive. Over the years, he has 
worked with such acts as Radio- 
head. Supergrass. Coldplay. Kylic 
M i nogue and Gorillaz. • - . • 
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Holiday Releases Making Spirits Bright 

Merchants. Home Video Execs Look Forward To Upcoming DVDs Of Recent Box-Office Hits, Christmas Classics 



LOS ANGELES — In a year of steady but not stellar growth in 
DVD sales, the holidays will truly be a season of cheer. 

Not only are such box-office hits as "Star Wars — Episode III: 
Revenge of the Sith" (Lucasfilm/Twentieth Century Fox Home 
Entertainment), "Charlie and the Chocolate Factory" (Warner 
Home Video) and "War of the Worlds" (Nov. 22 DreamWorks 
Home Enterlainmenl) coming to DVD in the fourth quarter, but 
the release of Chrislmas-themed titles is expected to get cash 
registers ringing. 

This year's two main Christmas releases — "The Polar Express" 
(Nov. 22. WHV) and "Christmas With the Kranks" (Sony Pic- 
tures Home Entertainment) — will share the shelves with a host 
of new-to- DVD classic programming like "The Legend of Frosty 
the Snowman" (Classic Media) and a WHV slate including "Boys 
Town," "A Christmas Carol" (the 1938 version starring Reginald 
Owen and Gene Lockhart) and "Christmas in Connecticut." 



Studios and labels say Christmas DVDs will sell more strongly 
this year because no new holiday-themed films are being re- 
leased theatrically, marketing campaigns backing these titles are 
widespread and consumers are looking for feel-good family en- 
tertainment after a difficult year. 

SPH E VP of marketing Suzanne White says that because "the 
only place to gel new holiday movies is on DVD, these titles will 
really stand out in the marketplace." 

And surprisingly, there is still room on consumers' shelves 
for holiday titles, says Sean Zavsza, DVD buyer for the Ann Arbor, 
Mich. -based Borders Books & Music chain. "You would think 
that everybody has a copy of "It's a Wonderful Life,' but they 
don't," Zavsza says. "A lot of these titles are also moderately 
priced compared to newer releases." 

Classic Media VP of home video Robert Mayo predicts 2005 
sales numbers for Christmas titles will lop last year's. 




BY ED CHRISTMAN 



Umixit Push Gets Help 
From Billy Joel, Best Buy 



A year into its campaign to es- 
tablish the Umixit brand, Web- 
ster Hall Records continues to 
market the so-^atled easy-to- 
use mixing technotogy to \abets, 
merchants and consumers. But 
this holiday selling season may 
give the company the best 
chance to help Umixit gain trac- 
tion in the marketplace. 

Sean McGarr, president of 
New York-based Webster Hall 
Records and Umixit explains 
the software. "The consumer 
gets to have a studio experi- 
ence with that artist. Up pops 
the mixing board and you can 
play and interact with your fa- 
vorite artist and his songs," he 
says. "The two-track stereo 
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masters never change [and are] 
always on the record." 

Consumers access Umixit 
features by placing the CD or 
DualDisc with Umixit content 
Into their computers. Umixit 
provides listeners with eight 
stems, each isolating a differ- 
ent instrument or instrument 
grouping such as the vocal, the 
guitar, the drums, whatever Is 
on the record. 

It also provides another 24 
open tracks for consumers to 
use. Custom mixes can be 
stored as Windows Media files. 
In addition to the isolated 
stems, Umixit also provides 
tape lcK>ps and beats. Umixit 
software provides character 



icons that lead users through 
the technology. 

A forthcoming Billy Joel 
t>oxed set, "My Lives: The Ultt- 
mate Career-Spanning Billy Joel 
Collection" (due Nov. 22), will 
feature the mixing technology 
on two songs, with the artist 
planning to promote Umixit at 
live appearances. What is more, 
Best Buy, the music industry's 
strongest marketing machine, 
has requested an exclusive on 
the Joel release, with four other 
tracks on the album to come 
with the techr>ology. 

Best Buy will heavily pro- 
mote the title and its exclusive 
features during the hotklay sell- 
ing season. McGarr says. 



In addttkxi. Best Buy will have 
an exclusive holiday CD from 
Webster Hall, with each track 
of traditional Christmas musk: 
available with tt>e Umixit tech- 
nology. That album will be fea- 
tured three times in the chain's 
circular during the holiday selh 
Ing season and get endcap 
placement in December and 
January, McGarr says. 

So far, industry reaction is 
mixed. "It's fantastic," says 
Tommy Boy CEO Tom Silver- 
man, who wants to offer it on all 
the lat>el's titles. "Its tike giving 
a $49 software program with 
the album." 

McGarr counters that actu- 
ally, "if s like having a $600 mix- 
ing board on an $18 CD," he says. 

However you price it, "If you 
use it for all the things it can do, 
like your own mix, or doing a 
mash-up or using the karaoke 
functions, the value is ridicu- 



"The sense we're getting is that people are really looking for 
these titles this year," Mayo explains. "We will make a huge mar- 
keting statement." 

Marketing campaigns for the major Christmas releases are 
certainly going to be big. 

For example, two days after the release of "The Polar Express,' 
a special float in New York's Macy's Thanksgiving Day Parade 
will feature Brian McKnight singing "Believe," a song performed 
by (osh Groban on the soundtrack. 

In addition, the film — which features Tom Hanks in five 
roles — will be rereleased to IMAX theaters that week, WHV VP 
of marketing Jim Wuthrich says, and the DVD will be promoted 
on packages of Land O'Lakes butter and Cap'n Crunch cereal. 
Inside the DVD package, consumers will find coupons for dis- 
counts on Duracell batteries. 

SPHE s White says "Christmas With the Kranks," which stars 
Tim Allen and |amic Lee Curtis, will be backed by a large-scale 
TV campaign aimed primarily at mothers and children. Addi- 
tionally, an ad in the Nov. 6 edition of national Sunday magazine 
supplement Parade will include a coupon for $3 off the DVD at 
any major retailer. 

Classic Media will support its release of "The Legend of Frosty 
the Snowman" — an animated feature narrated by Burt Reynolds — 
with a TV. radio and print campaign, and partnerships with Frito 
Lay. LifeSavers. Keebler and Renuzit air fresheners. 

Consumers who buy Lay's products and a copy of the DVD 
can get a $3 mail-in rebate. Further. 7.000-8,000 stores will fea- 
ture a special Lay's display — what Mayo calls "retail theater" — 
with characters from the DVD. 

Classic Media is also working with Columbia Records on a 
special offer associated with its 35th-anniversary edition of 
"Santa Claus Is Comin' to Town." A new rendition of the theme 
song, recorded by Mariah Carey, will be free with the purchase 
of the DVD. Columbia is also featuring a video for the song on 
a new edition of Carey's " Merry Christmas" album. Where pos- 
sible. Mayo says, the album and DVD will be cross -promoted 
in stores. 



lous," Silverman says. 

But another label exec sees 
a different use for Umixit. This 
will allow consumers to make 
their own ringtones," he says. 
"That eats into one of our rev- 
enue streams." 

That assunws the consumer 
fully comprehends the tech- 
nology. One executive wonders 
who besides DJs will want to 
use it "So far, it's under the con- 
sunr>er's radar." 

McGarr resporKis that Umixit 
is just warming up Its campaign 
to educate the consumer. He 
promises ttiat when Joel tours 
he plans to give a series of 
"master class" lectures that will 
Include discussion of Umixit 
with demonstration of new 
mixes of his sor>gs. 

Umixit Music is a joint ven- 
ture between Webster Halt 
Records and Enterprise GoW- 
enhawk. The latter was co- 
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Margins Shrink As CDs 
Vie Witli Otiier Media 



With album sales not only down 
dramatically but stilt sliding, 
music merchants are looking at 
anything — from remerchan- 
dising to repricing — that might 
help stimulate sales. 

As they do so. they wonder 
how the majors will respond to 
the slump. Albimi sales are down 
9.6% so far this year, compared 
with the same period in 2004. 

Because of consumer com- 
parison shopping — not for indi- 
vidual CDs. but in terms of music 
versus other entertairmieni soft- 
ware — merchants are forced to 
price CDs so low that they pro- 
vide even smaller profit margins 
than before, if that is possible. 

Newbury Comics CEO Mike 
Dreese offers a list: "On Fiona 
Apple, we are getting an 1 1% 
profit margin; on Nickelback, 
10 points: Sevendust. 3.9% 
margin; Kanye West. 8% mar- 
gin; and Green Day, 9% margin. 
On the new Depeche Mode, we 
are showing costs of $11.51, 
making a 6% margin. 

"This is not the biggest thing 
since sliced bread," he says. "The 
majors' titles are coming out at 
crazy costs. You almost wonder 
what planet these guys are on.' 



'Something has got to be 
done to stimulate music sales," 
another veteran industry exec- 
utive at a wholesale account 
says. "And yet the major manu- 
facturers, with the exception of 
the Universal Music Group, 
have been silent on the issue." 

The exec says the other ma- 
jors should have made a move 
by midsummer, but they did 
not, so now "it's important that 
they look at what they can do" 
going forward. 

For a while last month, 
accounts believed Sony BMG 
Music Entertainment Sales 
might come out with a modified 
version of Universal Music & 
\^deo Distribution's JumpStart 
program. That is because Sony 
BMG distribution execs were 
asking questions similar to the 
ones UMVD asked before it 
implemented [umpSlart. 

However, sources familiar 
with the situation indicate that 
Sony BMG has no such plan; it 
was just taking a reading of the 
marketplace to see how the com- 
petition's policies are working, 
and looking at its own initiatives 
to see where improvements can 
be made. Likewise, executives 



at the other majors say they are 
gauging the market to see what 
changes need to be made in the 
coming year. 

Meanwhile, many label execs 
still seem to think the answer to 
the industry's problems lies in, 
as one sales type puts it, "teach- 
ing the consumer the value of 
the CD. We just haven't done a 
good enough job on this." 

Maybe I am slow ofTthc mark, 
but it seems to me that what is 
going on in the pricing of other 
entertainment formats matters 
more to the consumer than label 
exeaitives' justifications for the 
current CD pricing structure. 

BANG FOR THE BUCK: 

With the addition of Entertain- 
ment Distribution Co.. Gtenayre 
Technologies saw its revenue 
grow to $96.9 million for its fis- 
cal third quarter, ending Sept. 30. 
That compares with $14.8 mil- 
lion for the previous third quar- 
ter, before Glenayre had acquired 
the music and video manufac- 
turing and fulfillment company. 

Universal Music Group sold 
the operations that are now EDC 
to Glenayre and remains EDC's 
primary customer. • • 



founded by James DeVito— 
then a 17-year-old musician— 
and his sister Marissa, with help 
from their ^ther, producer (and 
longtime Columbia Records 
exec) Don DeVito. 

Besides Joel, other albums 
that have featured the technol- 
ogy have lield remix contests. 
Aerosmith's "Ya Gotta Move" 
and Buckshot & 9th Wonder's 
"Chemistry" featured Umixit 
tracks and both acts hekJ con- 
tests to see who could come up 
with the best remix. 

Other albums containing 
Umixit tracks include Fey's "La 
Fueraz Del Distino," Smif N 
Wessun's "Reloaded and Pas- 
sion of Price," Webster Hall's 
'Transworld 8" and "Transworid 
9" compilations, Aerosmith gui- 
tarist Joe Perry's self-titled solo 
effort and a Bob Sinclar EP. 

Umixit is the perfect partner 
for DualDisc, McGarr says. He 



explains that labels generally 
like for the DVD side to have 29 
minutes or less of video mate- 
Hal; otherwise it can be eligible 
as a rental title. After those 29 
minutes of video are filled, there 
is still plenty of room on the 
DVD side, which is wtiere Umixit 
might come in, McGarr says. 

Trans World Entertainment 
director of merchandising op- 
erations Ish Cuebas says, "The 
Umixit technology, combined 
with DualDiscs or other inter- 
active CD formats, can give the 
irKiustry the value proposition 
it's been looking for." 

But while labels are trying 
to provide more value to the 
consumer, executives are still 
trying to watch costs. McGarr 
says, "No sweat. Umixit 
charges $1,000 a song, which 
is capped at $3,000 for an en- 
tire album. Umixit also gets 10 
cents a record." 




Over ^^b00© C3D titles 
Over E^T®®© [OT^ titles 

Accessories, Adult, and Other High lUlargin Items 



Great Prices 



Deepest Catalog In the industry 



Personalized Service (sales reps across the U.S.) 



Best B2B Real-Time Ordering Site in the Business 



Same Day Shipping 



Free Display Materials 



Free aec Database 



Weekly Award Winning ^ped Magazine 
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New accounts call 800-635-9082 
Or E-mail us at; iiomesticsales@aent.com 
Visit our web site: vmw.aentcom 



NOTICE OF BANHIUFTCY THUSTEE'S REQUEST FOR OFFERS TO PURCHASE THE MUSIC CATALOG BaOHGK 
TO THE BANKRUPTCY ESTATE OF STANLEY KIRK BURREU, AKA M.C. HAMMER, AKA HAMMER: 

PLEASE TAKE NOTICE THAT William H. Broach ("Trustee"), tr\jstee of the Chapter 7 bankruptcy estate of Stanley 
Klr1< Burrell, also known as M. C. Harrmer, and also known as Hammer, intends to sell tlie music publishing, 
artist's royalties and copyright assets belonging to ttie bankruptcy estate, including sucli assets in tfie name of 
ttie following dba's used by Mr. Burrell: Bust It Publishing. Bustin' Publishing, Rap and More Music. Too Legit 
Publishing, Proper Publishing, Hammer and M. C. Hammer, together with all associated good will (hereinafter, 
collectively referred to as the "Burrell Music Catalog"). In connection with such sale, the United Stales 
Bankruptcy Court for the Northern District of Clalifornia, Oakland Division, that has jurisdiction over the Burrell 
Chapter 7 bankruptcy estate in Case No, 96-42564 NR (the "Bankruptcy Court") has approved the bidding 
procedures for the sale of the Burrell Music Catalog. 

A complete copy of the Bidding Procedures for Sale of Catalog that have previously been approved by the 
Bankruptcy Court will be attached to the Confidentiality Agreement that potential purchasers will be required to 
execute in order to obtain additional information with regard to the Burrell f^usic Catalog, ANY PROPOSALS FOR 
THE PURCHASE OF THE BURRELL fWIUSIC CATALOG MUST BE RECEIVED NO LATER THAN FEBRUARY 28. 2006. 

FOR FURTHER INFORfHATION, AND IN ORDER TO OBTAIN A COPY OF THE CONFIDENTIALITY AGREEMENT 
AND THE ATTACHED BIDDING PROCEDURES, INTERESTED PARTIES SHOULD CONTACT WIXEN MUSIC 
PUBLISHING. INC., THE BANKRUPTCY COURT APPOINTED ADMINISTRATOR OF THE BURRELL MUSIC 
CATALOG, AS FOLLOWS: 

Wixen Music Publishing, Inc. Attn: Randall D. Wixen 

24025 Pai^ Sorrento. Suite 130 • Colulxuas. CA 91302-1003 • Tek'piione: (818) 591-7355 ■ FuGiimile: (818) 591-7178 
Doted: November 1, 2005 William H Broach. Tt\istee 



PUBLIC SALE 

ASSETS OF THE 
SONGWRITER COLLECTIVE, LLC 



see Legal Notice on page 71 
of this issue. 
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Fans of BILLY 
JOEL will be able 
to use Umixit to 
create their own 
mixes on two 
songs from his 
forthcoming 
career-spanning 
boxed set- 
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Indie Resilience 

Espy Music. Wixen Music Publishing Adapt To Challenges 



Independent publishers 
can be so resilient. As the 
music industry shifts its 
business models. Espy 
Music and Wixen Music 
Publishing are shining exam- 
ples of companies that con- 
tinue to thrive while adjusting 
to the challenges of today. 

"Over the last 30 years we've 
reinvented ourselves several 
times. " Ronda Espy says. She 
and husband Kim Espy were 
based in Los Angeles for many 
years, working through Bob-a- 
Lew Music as well as Espy 
Music. Their major hits were 
written by Huey Lewis. Bonnie 
Rain and Bruce Homsby. These 
writers have since moved on. 
but some of tlieir songs are still 
part of the catalog. 

Last year Ronda and Kim 
moved to Austin. "We thought 
this would be kind of a wind- 
ing down, but once we got here 
we found that it was energiz- 
ing to be in the Austin area. 
We're working as hard or 
harder than we ever have, but 
it's with a different mind-sef 
When they first started out 
in the 1970s, Ronda says they 
spent a lot of face-time with 
people. Songwriters would 
come into their office, play 
new songs and ask their opin- 
ions. Then as publishers they 
traveled around Los Angeles. 
"You could spend every week 
at appointments playing 
music for producers. A&R 
guys — for people who were 
in the studio looking for out- 
side material." 

For the Texas natives, mov- 
ing to Austin gave them a mo- 
mentary pause. "We worried 
that maybe some of our clients 
I i ke Tower of Power would say. 
'Well, they moved to Tim- 
buktu.' But we didn't gel one 
negative from anybody." Kim 
says. Today there is much less 
of a need to meet with people 
in person, so they can be lo- 
cated just about anywhere. 

Although they primarily ad- 
minister their writers' cata- 
logs, the Espys say they also 
look for other ways to pro- 
mote music. Kim plans to 
begin searching next year for 
young Austin bands to help 
develop, Although record 
deals are hard to land, he sees 
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the Internet as a place filled 
with opportunities. 

The Espys already work 
with some Austin-based writ- 
ers, including Grammy Award 
winner Ray Benson with 
Asleep at the Wheel, world- 
renowned fiddler Johnny 
Gimble and singer/pianist 
Marcia Ball. Other writers in- 
clude Phil Everly, Eric Burdon 
and Rita Coolidge. 

Ronda has also become 
more involved in music 




ing down a portion of a cent 
when they should be round- 
ing it up. "If we find one-tenth 
of a cent error on 30.000 
records, administering for that 
writer (at a 10% administra- 
tion fee) won't pay for itself. 
But on 14 million copies, and 
each rounded down one-tenth 
of a cent [by a label), there can 
be hundreds of thousands of 
dollars due." 

As a result. Wixen says he 
typit_;il!\' n_'prosonts songwrit- 



supervision, working with 
daughter Mindy Espy (Carmel 
Enterprises in Los Angeles) on 
an indie film expected out next 
spring. "Music supervision 
gives us the first opportunity 
to look within our catalogs." 
Ronda says. "It's just more ex- 
posure for the catalog and it 
keeps us in the loop with oth- 
ers in the industry." 

Randall Wixen with Cal- 
abasas. Calif.-based Wixen 
Music Publishing takes a dif- 
ferent approach to administra- 
tion, focusing primarily on the 
numbers. With more than a 
dozen employees, he looks for 
errors in royalty statements and 
has his "professional squeaky 
wheels" collect the differences. 

"We go through statements 
very closely, and the errors pay 
for themselves." Wixen says. 
"The disparity from what a 
songwriter has earned and the 
amount that has been paid is 
easier to exploit profitably [ for 
a publisher] than generating 
new activity." 

When record labels calcu- 
late mechanical royalties, for 
example, they may be round- 



ers whose publishing brings 
in more than $100,000 annu- 
ally. A search on the ASCAP 
Web site shows that he han- 
dles administration for such 
writer/artists as Tom Petty and 
the Doors. 

Wixen also is handling the 
bankruptcy sale of the M.C. 
Hammer catalog. After Ham- 
mer's accountant called on 
him to straighten out the cat- 
alog, he says the bankruptcy 
judge appointed his company 
to handle the sale next year. 

BYE-BYE. BEEBE: Pub- 
lisher Beebe Bourne passed 
away Nov. 1 . We just met last 
year, but in such a short time 
she truly touched my heart. It 
was obvious how much she 
loved her work. When we 
talked about publishing, it also 
became clear that she hoped I 
would continually impress 
upon indie publishers the im- 
portance of two things in 
particular: the Assn. oflnde- 
pendent Music Publishers and 
an understanding of interna- 
tional publishing. I will do my 
best. Beebe. 



Malcing "Hie Bra nd 

MJCHAEL PAOLETTA mpaoletta@billboard.eom 

Financial Firms See 
Payoff In Aging Stars 




First, Bob Dylan signed on to 
have his music used in an ad 
campaign for health care and 
insurance company Kaiser 
Permanente. 

Thien, the Rolling Stones 
made a deal with mortgage 
company Ameriquest for a 
multiplatform campaign, in- 
cluding tour sponsorship, ad- 
vertising and direct mail. Nat- 
urally, the band's new album, 
"A Bigger Bang," receives nu- 
merous props in the process. 

As if on cue, Paul McCart- 
ney entered the spotlight, 
with a new album in tow 
("Chaos and Creation in the 
Backyard"), and announced 
his highly Integrated partner- 
ship with financial firm Fi- 
delity Investments. 

It may well be that 2005 
goes down as the year that 
"planning for the future" Insti- 
tutions looked to reach aging 
baby boomers through age- 
appropriate rock stars. 



"These are interesting 
choices that are qualitatively 
working," says Cheryl Swan- 
son, founder and president of 
Toniq, a brand strategy firm in 
New York. The campaigns work 
because they are "life-affirming, 
not life-ending," she adds. 
They deal with aging and fi- 
nancial planning, "two things 
that baby boomers don't want 
to deal with." 

For Patty Favreau, president 
of Redscout, a brand consult- 
ing company in New York, the 
campaigns work because they 
do not "scare the hell out of 
people." They are appealing 
and smart and generate a nos- 
talgic response through visu- 
als and music. 

Sure, Mick Jagger appear- 
ing in a TV spot for Ameriquest 
or McCartney doing the same 
for Fidelity does not necessar- 
ily create a functional link be- 
tween the band and brand. But 
it sure creates an emotional 



link, which can be a powerful 
and compelling selling tool. 

Though it is too soon to tell 
how successful such campaigns 
are, Fidelity executive VP of 
marketing Claire Huang says 
that since the McCartney cam- 
paign's launch in early Sep- 
tember, traffic on the com- 
pany's Web site (fidelity.com) 
has sharply increased. "Early 
results show a high level of in- 
terest," she says. 

McCartney appears in two 
TV spots in Fidelity's "This Is 
Paul" campaign. Both feature 
the same vintage footage, but 
each has a different piece of 
music (tf>e classic "Band on the 
Run" and "Follow Me" from the 
new album). 

In return, Fidelity is spon- 
soring McCartney's tour and 
promoting the artist on its Web 
site. Last month, they extended 
their marketing partnership 
with tf>e formation of the Musk 
Lives Foundation, which hopes 
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Punk Planet Realigns 

Amid Money Woes, Influential Magazine Faces Uncertain Future 



The indie community almost 
lost one of its most dedicated 
supporters this fall. After 
more than a decade in busi- 
ness, the editors of Chicago- 
based Punk Planet feared the 
magazine would be forced to 
shut its doors. 

As mom-and-pop book and 
music shops have dwindled. 
Punk Planet, which covers so- 
cial and political issues as 
well as music, has been 
forced to look to larger chains 
for newsstand sales. Yet the 
options for small-press pub- 
lications are minimal, given 
the recent closure of such 
outlets as Fine Print and 
Desert Moon Periodicals. 

Punk Planet was making 
the switch this year from 
Sacramento. Calif.-based 
Mordam Records (now part of 



Lumberjack Mordam Music 
Group) to Big Top Newsstand 
Services, part of the San Fran- 
cisco-based nonprofit Inde- 
pendent Press Assn. 

Punk Planet founder Dan 
Sinker says the magazine still 
uses Lumberjack Mordam for 
music outlets, but with the 
smaller music retail land- 
scape, sales from indie retail- 
ers were no longer enough to 
support the magazine. (Full 
disclosure: I used to con- 
tribute to Punk Planet.) 

With the switch came a new 
payment schedule. Sinker says. 
Lumberjack Mordam had paid 
him 90 days after an issue's on- 
sale date, while 1 PA pays 90 days 
after the off-sale date, forcing 
Punk Planet to wait longer be- 
tween payments and rack up 
$16.000-$20.000indebt. 



In mid-October. Sinker re- 
ceived a letter from the I PA that 
said payments would be late. 
"The letter was obscurely 
worded." Sinker says. "Were 
they telling me 1 was never 
going to get paid, or that I 




Ameriquest is 
banking on 
baby boomers' 
love of THE 
ROLLING 
STONES to 
raise the profile 
of its mortgage 
business. 






PALI 



b to raise funds and awareness 

^ for music education programs. 

I Such a multiplatform part- 

1 nership makes for an "experi- 

^ ential and aspirational package" 

^' for Fidelity clients, says Ryan 

c Schinman, president of Plat- 

^ inum Rye Entertainment, which 

B specializes in band/brand part- 

£ nerships and music licensing. 

^ (Schinman was instrumental in 

a the recent Madonna/Motorola 

f campaign.) 

a While such deals are clearly 



aimed at reaching aging baby 
boomers, Huang reports that 
the McCartney campaign is 
reaching a much broader 
group of people. "The appeal 
is universal," she says, adding, 
"we didn't expect to have so 
many teens and kids respond 
to the campaign." 

Another McCartney song, 
"Fine Line" (also from the new 
album), can be heard in a new 
Saatchi & Saatchi-created spot 
for the new Lexus RX 400h hy- 



brid sport utility vehicle. 

According to Nielsen Sound- 
Scan, McCartney's "Chaos and 
Creation" has sold 262,000 
copies in the United States, 
while the Stones' "A Bigger 
Bang" has sold 325.000, 

Clearly not massive numbers 
for such iconic rockers, but 
when combined with sold-out 
tours, healthy merchandising 
sales and financially alive brand 
partnerships, these "kids" are 
doing just fine. 



would get paid next month? 

Those questions still haven't 
been answered." 

Punk Planet posted a call for 
donations on Its Web site. 
Sinker says the magazine has 
received enough support to 
make it through the near 
future, but its long-term 
prospects are doubtful. 

"The punk in me says. 'Let's 




gel a bunch oflike-minded mag- 
azines together and punk rock 
this thing out,' " Sinker says. 
"But that takes time." 

Labels are worried. "The loss 
of their pioneering styleof jour- 
nalism and critique would be 
felt across the entire spectrum 
of the music community, from 
the punks to the suits," Saddle 
Creek Records founder Robb 
Nansel says. 

Punk Planet remains one of 
the few magazines with adver- 
tising rates indies can afford 
(ads run from 515 to $975). 
tven with free advertising on 
myspace.com. Jade Tree co- 
founder Tim Owen says. Punk 
Planet is crucial. 

"It's a middle ground from 
underground zines to some- 
thing like Alternative Press." 
Owen says. "Coverage in Punk 
Planet is just as important (o 
us as Spin or some glossy 
lifestyle magazine." 

IPA board member Cheryl 



Woodard acknowledges that 
the group has been late in pay- 
ing publications, but stresses 
that it is not in danger of clos- 
ing. While the IPA pays pub- 
lications 90 days after the 
off-sale date, it receives pay- 
ments from distributors 120 
days after, she says, creating a 
gap "in the neighborhood of 
$2OO.0OO-$400,000." 

Woodard says the IPA is 
waiting for word on a busi- 
ness line of credit while furi- 
ously trying to raise $1 
million. " I understand that if 
you can't pay your next print- 
ing bill, things are very 
urgent." she says. "We're try- 
ing to convey that urgency to 
the funders." 

Sinker says a number of 
indie labels have pledged sup- 
port by committing to a year's 
worth of ads or staging bene- 
fits. Woodward hopes Sinker's 
public frustration will speed 
things up. •••• 



Six Guys, Six Guitar? 
'In Harmony' is PALII 




Featuring Special Guest Artists on CD 'In Harmony' 
Auntie Genoa Keawe, JayKauka, 

John Keawe, 
and respecting tlie great traditions 
of Hawaiian music. 

Six guys and six guitars is PALI, the soundtrack to 
your inner peace with a smile and a 
nod to the legends of Hawaiian music lore. 
^ 

Look for upcoming dates and performances by musician founder 
PaliTuanWlaaihue, 
brolhers Shepherd 'Shep' 
Paki Kawakami and Mark Kawakami, 

Dwayne Kanani Keomaka, 
john William Tanner, and RoryLono. ' 

New Beach, 
Different Boys 

download tracks from 
'In Harmony' at 
www.pali.net 

For into aboul the band, upcoming venues and dates, contact quendntn@yahoo com \ 
or visit www-pali.net. 
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Laughing Matters 

Comedy Tours Are Big Business In Markets Of All Sizes 



LOS ANGELES — Comedians today are laughing 
a]] the way to the bank. 

Such stand-up artists as Larry the Cable Guy, 
Ron White and Dave Chappelle are generating 
millions out on tlie road, and their touring busi- 
ness is expected to continue booming. 

Booking agents, managers, promoters and 
venue operators all say that comedy treks are one 
of the healthiest segments of the industry right 
now because of immense TV and radio support, 
the number of comedians playing markets of all 
sizes and the valuc-packcd shows. 

" I don't see any end in sight for the success of 
these shows," says Darrin Lashinsky, VP of 
Nashville-based Outback Concerts, promoter of 
Larry the Cable Guy. "People know these guys can 
pull it out live." 

Adam Miller.GM ofthe Grove Theatre in Ana- 
heim. Calif., says that comics account for about 
15%-20% of the venue's overall programming, 
and he expects that to increase. 

"It's a growth area because there is more ex- 
posure out there." Miller says. "The comics that 
really draw' the numbers have a TV presence." 

This year, 100 Larry the Cable Guy shows gen- 
erated SI 7 million and were attended by 425.000, 
according to Billboard Boxscore. 

Meanwhile. White dates have grossed more 
than $7 million and four Chappelle shows gen- 
erated more than S838.0OO. 

Lashinsky explains that heightened con- 
sumer interest In stand-up took off with the 
success of the Blue Collar Comedy Tour, fea- 
turing |eff Foxworthy. Bill Engvall, Larry the 
Cable Guy and White. 

Between 2000 and 2003. the Blue Collar Com- 
edy Tour grossed more than $11.1 million and 
was attended by more than 329.000. 

The tours also spawned two successful Warner 
Home Video DVDs— 2003's "Blue Collar Com- 
edy Tour: The Movie' and 2004's "Blue Collar 
Comedy Tour Rides Again." Both titles peaked at 
No. 8 on the Billboard Top DVD Sales cliart. 

Tlie last few years have been noteworthy for 
Chappelle, whose Comedy Central sketch pro- 
gram "Chappelle's Show" earned top viewer 
attention- "Chappelle's Show — Season 1" oi 
DVD has sold more than 3 million units, ac- 
cording to Nielsen SoundScan. 

Dane Cook's CD/DVD set "Retaliation" (Com- 
edy Central) made liistor>' this year by becoming 
the highest-debuting comedy album ever at No. 
4 on The Billboard 200. The set has scanned 
354.000 units. 

Comedy Central has been key in extending TV. 
DVD and CD success to the road, as has s)'ndicated 
morning radio program "The 
Bob& Tom Show." 

"More and 
more today, 
we're getting 
national support for 

our tours." Lashinsky says. He runs ads touting 
upcoming stand-up treks on both outlets. 

Another tour getting strong TV advertising 
support is the ICM-booked "Que Locos" comedy 
package tour, featured Mike Robles. Armando 
Cosio. Felipe Esparza. Gabriel Iglesias and Willie 
Barcena. The outing has been promoted on the 



TV show ofthe same name on the Spanish- 
language Galavision network. 

lohn MacDonaid. White'smanagerwith Mac- 
Donald-Murray Management in Los Angeles, 
notes that fewer markets can be considered 
untested because of bounteous TV exposure. 

" Ron has been everywhere. For the last year-and- 
a-half. he's been doing three cities a week, three 
weeks a month." MacDonaid says. "Now that the 
Blue Collar movies are played constantly on Com- 
edy Central, it's expanding a lot of the fan bases." 

Comics are also aiding that expansion by stop- 
ping in secondary or tertiary markets. "We don't 
have a 10-tnick tour, so we can afford to take the 
show places." Lashinsic)' says. "Logistically. you 
can make it work in Wheeling. W.Va. Financially, 
the major music tours can't do that." 

Comedians are also proving that bigger is 
not necessarily better. Most ofthe successful 
acts are performing in theaters in the l.OOO- to 
3.000-seat range even though they could sell 
out larger arenas. 

"Comics have come up working in tight rooms 
and they feed into the crowd." MacDonaid says, 
adding that White would rather do two nights 
in a 2.400-seat theater than one night at a 5,000- 
seat venue. 

Fans are coming to these shows because comics 
are charging the right price. Lashinsky says most 
stand-up shows average S39.50, which he says is 
"at least $10-S15 less ilian your average arena 
countr)' show." 

One of the downsides of successful stand-up 
theater shows today may be a growing lack of in- 
terest in small club shows. 

"The bigger guys are doing well, but comedy 
clubs around thecountr>' are complaining because 
there aren't enough people below the theater level ." 
MacDonaid says. " Like any industry-, there's part 
of it that is jelling and parts that aren't." 



I Jagermeister Series 
Builds Loyal Audience 



As yet another Jdgermetster 
Music tour rumbles out of the 
gate, this metal mainstay so- 
lidifies its rare status in the 

I touring Industry. 

The JSgermelster series— 

I the new outing features Dis- 
turbed, Corrosion of Confor- 
mity and Bloodsimple— has 
developed intoafranchisethat 
is enhanced by its talent, not 

I defined by it. 

Brand officials "really un- 

I derstand the relationship t>e- 
tween music and the drink," 
says Rick Zeiler, director of 
marketing and brand devel- 
opment for Sidney Frank Im- 
porting, the U.S. distributor of 
Jgger. "We really don't adver- 
tise 'Go drink Jagermeister.' In- 

I stead, we tell people to expe- 

' rience a jagermeister event 

j and see for themselves what 
it's all about." 

The first leg of the 32- 

I date tour began Nov. 4- 
5 at the First Avenue in 
Minneapolis, and will 
wrap Dec. 22 at Ram's 
Head Live in Baltimore. 
A second leg will hit 
some 20 cities early 

I next year. 

This is the tour's fifth year, 

I and its seventh outing over- 
alL The franchise began 
with Drowning Pool and 



TV reception 
has been fine 
for LARRY THE 
CABLE GUY. 
one of the » .i 
top acts on the \^ 
hot comedy 
concert circuit. 



Coal Chamber in 2000, and 
continued with tours by Saliva 
and (hed) PE. Slayer, Slipknot, 
Slayer again, then Alter Bridge. 

Along the way. Jagermeis- 
ter has become synonymous in 
many metalheads' minds with 
a hard rock tonic. Zeiler points 



out that his company's spon- 
sorship efforts are not limited 
to hard rock but include more 
than 240 bands in all. 

"It's cool, because the same 
people who listen to metal 
would never consider listening 
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^ On "Hie Road 

^^^^ RAY WADDELL rwaddell@billboard.eom 

VEGOOSE LAYS GOLDEN EGG 



The inaugural Vegoose festival, produced by Bon- 
naroo organizers A.C. Entertainment and Super- 
fly Presents, drew about 40.000 people to concerts 
held Oct. 29-31 at Sam Boyd Stadium. Thomas &. 
Mack Center and other venues in Las Vegas. 

The festival wrapped Halloween night with 
Widespread Panic at Tliomas & Mack and Ween 
at the loint at the Hard Rock Hotel & Casino. "Il 
went awesome, a great first-year event." Super- 
fly president Jonathan Mayers says. "To be in the 
ilack the first year is a great first step in creating 
a new brand." 

The logistics of Vegoose — a metropolitan lo- 
cation with more than one venue — proved work- 
able. "The event really ran smoothly, the city was 
happy, the venue was happy." Mayers says. 

Other acts that appeared included Dave 
Matthews & Friends. Jack Johnson. Phil Lesh & 
Friends. Ryan Adams, the Meiers. Trey Anastasio. 



the Flaming Lips. String Cheese Incident. Black- 
alicious. Lyrics Born and the Magic Numbers. 

Mayers says he and the other organizers plan 
on returning to Las Vegas next year. 

The success of Vegoose is good news for the Bon- 
naroo producers, who previously Uied to extend the 
concept to a tour. That outing, dubbed Zooma. failed 
Ix-causeof poor ticket sales. A planned Bonnaroo 
Northeast event two years ago also fizzled. 

Bonnaroo. on the other hand, has quickly be- 
come the top-grossing festival in the world, win- 
ning Billboard's top festival award at the Roadwork 
'05 louring conference Oct. 25 in New York. A.C. 
Entertainment president Ashley Capps accepted 
the award at the reception, 

IN THE CLUTCH: Frank LoPresd. former VP 
uf Clear Channel Entertainment/Music Festi- 
vals, has resigned from CCE s Indianapolis-ba.sed 



OXSCjrORIz Concert Grosses 



to some of the other bands that 

we sponsor," Zeiler says. 'These 
bands range from local cover 
bands to big-name acts like 
Slayer and HIM " 

Jager's band sponsorship 
program places the JSger 
brand behind developing acts 
and supplies them with cus- 
tomized promotional items like 
T-shirts, lighters and posters. 

"Our budget has certainly 
grown over the years as our 
product and bottom tine have 
increased." Zeiler says. "Each 
tour costs us in the neighbor- 




hood of $800,000- $1 million." 

While the tours have all fin- 
ished in the black, no money 
from ticket sales filters back to 
the brand or distributors. "We 
lose money on every tour we 
do," Zeiler says. "We're not 
interested in making money 
through ticket sales. We're in 
the beverage alcohol business, 
and we use music and these 
tours as one of the key market- 
ing elements for the brand." 

Promotional partners on the 
JSger tours include Schecter 
Guitars, Peavey Electronics 
and Coffin Case guitar cases. 
"We really don't actively look 
for sponsors." Zeiler says. "If 
they come to us and it makes 
sense for the tour, we try and 
cut a deal." 

As in the past, Clear Channel 
Entertainment is the promoter/ 
producer for the tour, spear- 
headed by CCE VP Rich Levy. 
"He helps negotiate the deals 
with the bands, chooses the 
appropriate venues and 
provides our company 
with valuable advice in 
the music field— advice 
that we couldn't get 
from many places," 
Zeiler says. "He and 
[CCE account 
director] Jennifer 
Knueppel, who 
handles the tour 
advertising for 
us. are a great 
team. With a 
bfarxJSkeJagef^ 
meister, we're 



very image-conscious, and 
Rich and Jen know exactly 
how to protect us." 

Record company involve- 
ment is minimal. "Labels get 
involved in whatever capacity 
they can." Zeiler says. "Usually 
by the time Jagermeister 
brings the band on, they know 
how much exposure their 
band will get. so they scale 
back on spending dollars." 

Zeiler acknowledges that 
the labels and J^ger have 
separate agendas. "We try 
and work as closely with la- 
bels as possible, but it's 
tough," he says. "They are 
primarily interested in pro- 
moting their band, while 
we're primarily interested in 
promoting our brand." 

Zeiler says his office re- 
ceives about 50 submissions 
a week from bands seeking a 
Jager sponsorship. "Sales are 
up, and the brand overall has 
never been stronger." he 
adds. "We really take what 
we do seriously and love 
doing it." 

So. why the metal con- 
nection? "There's definitely a 
unique relationship between 
hard rock fans and JSger- 
meister," Zeiler says. "I think 
the metal fans are hard- 
core, and they see Jager- 
meister as being a hardcore 
drink. Are we looking to 
branch out? Yes, of course, 
but only if it makes sense 
for us and we don't alien- 
ate our target demo." ' - 



Sunshine Promotions and formed a new com- 
pail). Clutch Entertainment Group. 

Clutch will produce and present ihe Rib Amer- 
ica Festivals in St. Louis: St. Paul. Minn.; and In- 
dianapolis. LoPresti will maintain a working 
relationship with CCE and pursue other busi- 
ness opportunities. 
: A 25-year industry veteran, LoPresti has served 
J as executive director of the Rib America Festi- 
5 vals since 20(H). and wa-i ako exeoitive director 
i of Sunshine's Deer Creek Music Center in No- 

■ biesville, Ind.. from 1995 to 2000. 

I Lopresti declined to comment on whether his 
i resignation from CCE was related to the ongo- 
^ ing cutbacks at the company as it prepares to spin 
\ oflTrom parent Clear Channel Communications. 

■ He tells Billboard: "I thankCod for giving me the 
j opportunity to create and produce events, which 
; is my passion. Tlianks to all of the folks at Sun- 
l shine and CCE for the past 10 years, and I look 
j forward to continued relationships and new busi- 
t ness opportunities." 



TEAM PLAYER: Jay Marciano. president of 
Radio City Entertainment, which oversees New 
York's Madison Square Garden, has found his first 
six months on Ihe job educational, particularly 
when it comes to working with sports tenants. 

"Most of my background has been with am- 
phitheaters and theaters." says Marciano. 
whose previous gigs included president of 
House of Blues Concerts and VP of develnp- 
mrn( at AEG Live. 'But ihe interesting thing 
specifically to the Garden is [that] calendar 
management is a really interesting feat. 1 1 takes 
a lot of cooperation." 

Practically all major arena tours consider a 
Garden date a cornerstone stop. "In many cases 
wc know about shows that want to play the Gar- 
den long before the team schedules are an- 
nounced." Marciano says. "So it's a delicate 
balance of [the team] calling the league offices 
and saying, "Can you release these four dates?' 
It's an interesting matrix trying to figure out 
where everybody's going to play." • • 
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Philips Arena, Atlanta, OcL 26 



BRUCE SPRINGSTEEN 



LUIS MIGUEL 
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JUAN GABRIEL 



Tea Party Concerts 



House of Blues Concerts 
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KZLA COUNTRY BASH: BROOKS S DUNN. BIG S RICH & OTHERS 



Avalon Attractions 



GWEN STEFANI, THE BLACK EYED PEAS 



LA SECTA ALL STAR 



DADDY YANKEE, ZION Y LENNOX 



II Graham Presents, in-house 



DueAo Promotions 



Mega Communications 



FOO FIGHTERS. WEEZER, HOT HOT HEAT 



LUIS MIGUEL 



MOTLEY CRUE 



50 CENT. COLLIE 



81(1 Graham Presents 



The Cellar Door Cos. 
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ike Curb has gotten a lot out of the music business in 
the past 42 years. Now, he is in the process of giving 
it back. 

As chairman of Curb Records, he runs the only label on Music 
Row with a generous tithing policy, which earmarks a percent- 
age of profits for charitable causes. He is also fiercely dedicated 
to the preservation of Nashville's music history, particularly its 
landmark recording studios, which he is buying, restoring and 
turning into classrooms and museums. 

In four decades, Curb has done nearly everything there is to do in the business. He has been a 
songwriter (of nearly 400 tunes, including cuts by artists ranging from Donny & Marie Osmond to 
Liza Minnelli). recording artist (leader of the Mike Curb Congregation, which recorded for Word 
Records, MGM Records and Warner Bros.}, producer (of such iconic hits as Sammy Davis Jr.'s 
"Candy Man." Debby Boone's "You Light Up My Life" and Donny Osmond's "Puppy Love") and 
record label executive. And he has had a parallel career in politics, serving in numerous Republi- 
can Party leadership roles. 

He has given away millions of dollars— through his Mike Curb Family Foundation— much of It to 
Belmont University in Nashville, which named its music business school and a large new events 
center after him. At Vanderbilt University, he endows the Curb Center for Art, Enterprise and Pub- 
lic Policy. Other beneficiaries are Fisk University and the Nashville Symphony Orchestra. 

In 2002 Curb purchased the historic RCA Studio B on Music Row and leased it in perpetuity to 
the Country Music Foundation for $1 a year. The studio is managed and operated by the CMF in 
partnership with Belmont University, which uses it to teach recording fundamentals to its students 
and to local high-school students. It is also open to the public as a cultural attraction. 

Also in 2(X)2, a donation from Curb helped Beimont purchase Nashville's Ocean Way Studios, which 
continues as a professional recording facility and is used by Belmont students when it is not booked. 

This year, Curb purchased the Sony Music building after that company moved its Nashville op- 
erations in with sister RCA Label Group. The structure was built around two studios: Columbia Stu- 
dio A and producer Owen Bradley's famous Ouonset Hut, part of the first recording complex on Music 
Row in the 19S0s. The Sony building will also become part of Belmont's Curb College of Music and 
Entertainment Business, with the non-studio space being used as classrooms and offices. 



BY PHYLLIS STARK 



Q: Why is studio preservation so 
important to you? 
A: when I first started in the 
business. I had just graduated 
from high school. It was the 
early '60s. and it's safe to say 
Music Row was responsible for 
50% of the country and pop 
records in the country. It was all 
being produced here, essentially 
in two studios — the Quonset 
Hut and RCA Studio B. 

I was so heavily influenced 
by that music. I'm talking 
about Roy Orbison, Elvis Pres- 
ley. Don Gibson. I'm talking 
about "Wake Up Little Susie" 
by the Everly Brothers, "The 
Battle of New Orleans" by 
johnny Horton. "El Paso" by 
Marty Robbing and Johnny 
Cash's "Ring of Fire." (Albums 
recorded there include] Bob 
Dylan's "Blonde on Blonde." 

What we heard at the Quon- 



HIGHLIGHTS 



MIKE CURB 

1963: Signed by Bobby 
Darin to a songwriting 
contract and by 
Warner/Reprise to a 
recording contract at 
age 18 

1964: Hired by Mercury 
Records for West Coast 
A&R job 

1964: Forms Sidewalk 
Records (later Curb 
Records) 

1972: Named Billboard's 
producer of the year 

1978: Elected lieutenant 
governor of California 

1992: Relocates Curb 
Records' home office 
from Los Angeles to 
Nashville 

2002: Becomes a 
partner in Word 
Records and Word 
chairman of the board 



set Hut and RCA Studio B in 
the 'SOs and '&0s. Curb Records 
in the 70s, '80s. '90s and even 
today is benefiting from. 

Q: What did you do with RCAStu- 
dio B ajier you purchased it ? 
A: We restored it exactly as it 
was when Elvis Presley and the 
Everly Brothers recorded tliere. 

Q: Including OK analog board? 
A: 1 think it's important for stu- 
dents to learn [analogj. It's kind 
of like if you learn how to drive 
a stick shift, you'll know how to 
use a clutch. [Learning analog 
first] you'll be a belter producer 
than if you justieamon Pro Tools 
and digital. When you do it on 
analog, you have to get the sound 
and the feel right in the studio. 

O: what are your plans for the 

Sonybuilding? 




Curb) 



A: The Quonset Hut we're going 
to restore exactly the way it was 
in 1956 when it was completed 
[and open it up to tours]. Co- 
lumbia Studio A we're still in dis- 
cussions about. We very much 
need the facility for our students 
at Belmont. We need to find a way 
to restore it so that if s operational 
so that students can learn [there]. 

We're looking at the possi- 
bility of expanding [Belmont's] 
music history program there. 
We're [also] looking at the pos- 
sibility of collaboration with 
Fisk University. 

We're going to be able to pre- 
serve some of the history of Co- 
lumbia Records there, and 
[Sony BMG execs are] working 
closely with us to give us his- 
toric pictures of some of the 
artists that recorded there. 

George Jones made all his 
hits there. Sonny )ames had 16 
Billboard No. 1 records in a row. 
alt cut at the Quonset Hut. 

Bill Monroe: Ray Price: 



Johnny Paycheck; Webb Pierce; 
Tammy Wynelte: Bobby Vin- 
ton; Dusty Springfield; Simon 
& Carfunkel: Carl Perkins; 
Peter. Paul & Mary: and Roger 
Miller [all recorded there]. Even 
Buddy Holly recorded there, 
before he was successful. 

Q: Anyotherpiansforthebuildit^? 
A: [Possibly housing] the 
Gospel Music Hall of Fame. 
I've been talking to [Gospel 
Music Assn. president] John 
Styll. They're in discussions 
with [a venue in downtown 
Nashville], but if that doesn't 
work out. we have offered 
space to the Gospel Music Hall 
of Fame in the Sony building. 

Q: You also recently purchased the 
contents of the bng-shuttered House 
of Cash Museum in Hendersonvilk. 
Tenn., that was featured so poi^xatuiy 
in the Cash video for 'Hurt. " What 
are your plans for that? 
A: The senators from Ten- 



nessee — Lamar Alexander and 
Bill Frist — were concerned that 
the House of Cash would end 
up outside of Tennessee. So our 
foundation purchased major 
parts of the House of Cash and 
the Johnny Cash estate. 1 think 
it was close to 300 items [in- 
cluding] Johnny's piano, his 
guitar, Grammy Awards and 
[Country Music Assn.] Awards. 
We were thankful that we were 
able to keep it all together. 

I don't have to tell you how 
he's revered. So to see his ef- 
fects [outside of] Nashville 
would have been a tragedy. 

Q: Where will you put the new 

museum? 

A: It will be at 47 Music Square 

West [a building Curb owns on 
Music Row], which is currently 
vacant. The museum will open 
next year. We're almost fin- 
ished with it. 

Q: And how wiU it be managed? 
A: My goal is for [Belmont's] 
Curb College and the Country 
Music Foundation to work to- 
gether [to operate] the Johnny 
Cash museum and the Quon- 
set Hut and Columbia Studio 
A. the same way they work to- 
gether on RCA Studio B. 

Q: How much do you enjoy the 
charitable work you do on behalf of 
yourfoundation? 
A: It's a lot more fun than the 
music business sometimes. At 
least in these endeavors, every- 
one's always happy. 

Q: How did you personally ben- 
efit from the music recorded at 
the studios you're now preserving 
and restoring? 

A: I didn't get to go to college, 
so I feel like I went to school 
listening to the music recorded 
at the Quonset Hut and RCA 
Studio B. And I've spent the 
rest of my life trying to make 
music that measured up, 
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oin in the collaboration of over 500 
of the industry's most influential 
executives for two days of networking 
and discussions. Get face-to-face with 
industry executives, top-name music 
supervisors, directors, composers, 
actors, producers, recording studios, TV 
networks, record labels, publishing com- 
panies and more! 
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BtVtlWHllIOHHOm-U 




GET FACE TO FACE WITH... subject to change 

Jason Alexander, Music Supervisor, Hit The Ground Running, Inc 
Brittany Ballard, Music Supervisor, Hit The Ground Running, Inc. 
PJ Bloom, Music Supervisor/Soundtrack Producer 
Jeff Brabec. VP. Business Affairs, Chrysalis Music Group 
Todd Bratiec, Executive VP, Dir of Membership, ASCAP 
Ron Broitman, VP of Film/TV Music, BMG Music Publishing 
Carianne Brown. Dir of Film & TV Music. Universal Music Publishing Group 
Mark Burgoyne, Music Supervisor, Ignition 
Gary Calamar. Music Supervisor, Super Music Vision 
Laura Carrillo, Executive VP, Creative Advertising, New Line Cinema 
Rudy Chung, Music Supervisor, Hit The Ground Running, Inc. 
Tamara Conniff, Co-Executive Editor, Billlxiard 
Reinhard Denke, Owner/Sound Designer, Stimmung 
Robert J. Dowling, Editor-in Chief/Publisher, The Hollywood Reporter 
Kevin Edelman, President, Metalman Media Inc 
Arlene Fishbach, President, Artene Fishbach Enterprises 
Mk;hael Giacchino, Composer 
Bob Goldrich, Editor, SHOOT 
Miguel Govea Jr, VP, The Licensing Team 
Harry Gregson-Williams, Composer 
Rodger Grossman, Wrfter/Dlrector, "What We Do Is Secret" 
Pete Hasty, Music Supervisor, Trailer Park 
Joel C. High, VP Music/Soundtracks, Lions Gate Entertainment 
Marc Jackson, Director of Music, Composer, Zoo Street Music 
Bob Knight, Film & TV Music Supervision, Music Sales Corp. 
Robert Kraft, President, Fox Music 

Kier Lehman, Music Supervisor, Hit The Ground Running, Inc. 
Christopher Lennertz, Composer 

Jason Linn, Executive VP of Music Development, New Line Cinema 
Chris Mariowe, News MediaAechnology Editor, The Hollywood Reporter 
Chris Morris, Music Editor, The Hollywood Reporter 
Melinda Newman, West Coast Bureau Chief, Billboard 
Steve Pang, Music Supervisor, Hit The Ground Running, Inc. 
Alexandra Patsavas, Owner, Chop Shop 

Paula Parisi, Editorial Director, Features, The Hollywood Reporter 
Howard Paar, Music Supervisor, "What We Do Is Secret" 
Josh Rabinowitz, SVP, Director of Music, Grey Worldwide 
Tim Riley, Worldwide Executive of Music, Activision 
Steven Schnur, Worldwide Executive of Music, Electronic Arts 
Tony Scudellari, Director. TV Music, Sony Pictures Television 
Gregory Sill, President, Music Makers Pictures 
Dave Stone, VP of Music, Bunim-Murray Productkjns 
Sam Spiegel, Producer, DJ, Composer, Squeak E. Clean Productions 
Lia Vollack. President of Worldwide Music, Sony Pictures Entertainment 
Jack Wall. Composer/Producer 

Laura Wasserman. Founder/CEO. Avenger Entertainment ^ 
Margo Whitmire, Associate Editor, Film/TV Music, Billboard 
Roger Wojahn, Co-CEO, Wojahn Bros Music 
Jennifer Yeko, President, True Talent Management 
"Bird" York, Songwriter 

TO REGISTER & FOR SCHEDULE: WWW.BILLBOARDEVENTS.COM 

REGISTRATION INFO; Kelly Peppers 646.654.4643 SPONSORSHIPS: Michele Jacangelo 646.654.4625 BEVERLY HILTON HOTEL 310.274.7777 
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PRESENTED BY (( «}] »)] 

Audi 

DIRECTOR/COMPOSER LINE with 
PAUL HAGGIS & MARK ISHAM 

VANGU ^ ADDRESS with 
BT & ROB COHEN 



KEYNOTE Q&A with 
HANS ZIMMER 

Award-winning composer discusses his 
recent and upcoming projects, including 
"Batman Begins," and "The Da Vinci Code." 



Q&A with COMPOSER 
GRAEME REVELL 

A discussion on his transition from 
member of industrial/experimental rock 
group SPK to Holiywood heavyweight 
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The new film version of The Producers' stars, 
from left. Nathan Lane. Uma Thurman and 
Matthew Broderick- 




from >>p27 

Sony Classical will release the soundtrack to "The Producers" 
Nov. 22. in time for Thanksgiving weekend sales. The hope is to 
build buzz on the film prior to its Dec. 21 theatrical release. 

"It's a great strategy, because (store displays create) a visual 
awareness for consumers before they start seeing it in theaters." 
says Jerry Suarez. senior music product manager for Virgin En- 
tertainment Group. 

Warner Bros, employed the same strategy with "Rent." re- 
leasing a double album with eight limited-edition covers of dif- 
ferent cast members Sept. 27. almost two months ahead of the 
film's planned Nov. 23 debut. 

"We have people coming in asking for specific covers," Suarez 
says. "Some are buying all of them because they're true fans 
and collectors." 

First-week sales for the "Rent" soundtrack, which is featured 
prominently on front-end displays in Virgin stores and most 
major retailers, totaled 1 1,000 copies, according to Nielsen Sound- 
Scan. Suarez is confident that the weekly totals will rise after the 
film's release. The CD has logged sales of 40.000 to date. 

"We have a huge audience for Broadway materials." he says. 
"There is tremendous excitement around these shows when 
they're made into films." 

Miramax's "Chicago." which made almost $200 million in do- 
mestic box office, became the highest-grossing movie musical 
since 1 978's "Grease" when it passed the $1 00 million mark dur- 
ing the first month of its release. 

The Epic/Sony Music soundtrack was the best-selling one 
of 2003 and established an industry benchmark with first- 
week sales of 83,000 copies. It went on to sell 2.2 million, 
believed to be the biggest total for a movie musical in the 
last 25 years. 

"That soundtrack was just extraordinary," says Brian Poehner, 
VP of merchandising for Atlanta-based retail chain Value Music. 
"In general, we do very well with soundtracks, but "Chicago" was 
just over the lop." 

In 2003. soundtrack sales, driven by "Chicago," accounted for 
4.9% of yearly album sales, with 32 million vinits. 

For 2005 to date, soundtrack sales are at 16.5 million, or just 
3.6% of the total U.S. albums market. In 2004. soundtrack sales 
reached 28 million copies, or 4, 1% of the market. 



NEW STARS. NEW MATERIAL 

The new film version of "The Producers," which is being re- 
leased by Universal Pictures/Columbia Pictures, stars original 
Broadway cast members Nathan Lane and Matthew Broderick. 
along with Will Fcrrcll and Uma Thurman. 

"With 'Chicago.' you had film actors dancing and singing in 
a way that was unexpected for them." says Doug Besterman, who 
served as supervising orchestrator for the play and movie ver- 
sions of the musical, the latter of which starred Richard Gere. 
Catherine Zeta-Jones and Renee Zellweger. 

Besterman, who is also the supervising orchestrator for the 
stage and film versions of "The Producers," expects that Ferrell, 
in the role of neo-Nazi Franz Liebkind. and Thurman, as sexy 
Swede Ulla. will charm audiences in the same way. 

Ferrcll's Celine Dion-stylc power ballad performance of 
Liebkind's "Der Guten Tag Hop-Clop" is expected to be a "huge 
selling point." says Sony BMG Music director of marketing Leslie 
Collman-Smith. who is part of the marketing team behind the 
movie's soundtrack. 

The song is one of the new features setting the album apart 
from the original 2001 Broadway cast recording. 

"Chicago" also hit movie theaters with a new musical high- 
light, the Academy Award-nominated duet " I Move On." 

"New material means more excitement," Collman-Smith adds. 
Another addition is the movie's Irving Berlin-style end-credits 
track. "There's Nothing Like a Show on Broadway," recorded by 
Lane and Broderick. The song was written by Me! Brooks, who 
won an Academy Award for the screenplay to the original 1968 
version of "The Producers" and wrote the music for the Broad- 
way production. 

BUYING INTO 'RENT' 

Much of the original Broadway cast is back for the film version 
of "Rent." including Tayc Diggs in the role of Benny. Rosario 
Dawson will make her singing debut in the Sony Pictures En- 
tertainment release. 

Green Day producer Rob Cavallo came aboard to revitalize the 
music for the film adaptation, putting a mainstream pop/rock 
sheen on ihc arrangements. 

"He was the only guy we could think of to give it the edge that 
it needed," says Revolution Studios head of music Denise Luiso. 



who oversaw the musical production. 

Disc two of "Rent" features the ensemble performance of 
"Love Heal.s." a soundtrack exclusive that the musical's cre- 
ator, lonathan Larson, wrote for a friend who died from AIDS. 
Larson himself died in 1996, just before the play's Broad- 
way premiere. 

The soundtrack was rerecorded with the play's original cast 
members along with Dawson — who. in the role of Mimi Mar- 
quez, performs the seductive duet "Light My Candle" — andTra- 
cieThoms. who fronts the popular track "Seasons of Love." That 
song was released to iTunes Aug. 2. where it reached No. 5 on 
the most-played list, according to Luiso. 

'We have hope that Ithe soundtrack] will attract a new audi- 
ence," she says. "The 'Rent heads' will certainly come and see 

the movie, but I do believe thai through the power of the music 

we will get new fans and open a whole other door for those who 
haven't seen the play." 

Collman-Smith also hopes that the soundtrack to "The Pro- 
ducers" will reach a crossover audience that did not see the orig- 
inal film or Broadway show. The label is counting on online 
marketing as the best approach, also releasing two tracks to 
iTunes Nov. 8. 

" 'Rent' is a bit more contemporary musically, so my personal 
opinion is that it will go further." Poehner says. 

Suarez, however, is betting on "The Producers" to achieve a 
broader reach. 

"It has a cast that is much more well-known as far as mass 
markets and the states in the middle are concerned," he says. 

The Broadway cast recording of "Rent." released in 1996, 
opened with 43.000 copies and hasa to-date total of 1.1 million. 
The original 'Producers" cast album bowed with 8,000 copies 
and has sold 285.000 units so far. 

How does a soundtrack compare with an original cast 
recording? 

A soundtrack is "more lush, and expanded in terms of the 
richness of color you can get," Besterman says. "Now you have 
a sound that's associated with a big. Hollywood film." 

The next big Broadway hit in line for the Hollywood treatment 
is "Dreamgirls," due from DreamWorks in December 2006. Bill 
Condon will direct the screen version, with a cast including |amie 
Foxx. Bcyonce. Danny Glover and Eddie Murphy. 
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ASCAP is home to the greatest television and film music creators in the world. 
We are proud of the participation of our members in this year's conference. 



Looking to get connected in Film & TV music? Call tlie ASCAP Film & TV Music Team. 

Pamela Allen - Charlyn Bernal - Kevin Coogan - Darren Cusanovich - Sue Devine* 
Jennifer Flett - Michael Kerker* - Nancy Knutsen - Shawn LeMone - Jumee Park* 
Diana Szyszkiewicz - Mike Todd - Jeanie Weems 



■ ■ wmw.ascap.com 

Marilyn Bergman | President & Chairman of the Board 
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HI his is the quietest million I've ever sold as a record ex- 

ecuHvc," Lisa Ellis says. The Sony Urban Music execu- 
tive VP/GM is referring to one of the label's most gratifying 
success stories, "Lyfe 268-192.' 

Officially, the debut album by R&B singer/songwriter Lyfe 
lennings stands at 763,000 units, according to Nielsen SoundScan. 
However, Ellis and the rest of the SUM team harbor no doubts the 
album will shortly achieve the million milestone. 

After all, the label's unflagging "Lyfe" support has brought the 
project this far 1 5 months and counting since its August 2004 re- 
lease. And, SUM contends, there is a lot of life lef\ in the album. 

"It's [odd] that 1 S months later we're just into a second single," 
Ellis says. "But it wasn't until we liit 600.000 units (hat Lyfe started 
to blip on people's radar." 

Sony's commitment to the inmate-tumed-artist is paying off. 
Second single "Hj'pothetically," an album track recut to feature J 
Records R&B artist Fantasia, debuts this issue at No. 58 on Hot 
R&B/Hip-Hop Songs. It is the latest chapter in the story of an album 
that has now logged 64 weeks on the Top R&B/Hip-Hop Albums 
chart. Peaking at No. 7, the album is No. 20 this issue. 

Jennings has fmally nabbed his first national TV appearance. 
He will be the featured musical guest on "The Jimmy Kimmel 
Show' Nov. 22. 

"Having made mistakes, this guy said. 'I'm going to turn this 
around and make music," the show's music segment producer 
Scott Igoe says. "It's an appealing story . . . And tlie staff at SUM 
were like the squeaky wheel, never letting me forget about Lyfe." 

The squeaky wheel adage underscores what urban promotion 
senior VP CeCe McClendon terms a major oversight in the record 
industry: a lack of commitment when it comes to projects that fall 
outside the usual cookie<utter mold. 

TOUGH SELL 

From the start, Sony executives held no illusions. This project 
was not going to garner immediate reaction. It was going to be a 
tough sell. 

Jennings, who spent 10 years in jail for arson (his album title 
refers to his prison number), writes with raw, yet poetic, honesty 
about the twists and turns on life's winding road. Using live in- 
strumentation to weave an R&B/hip- hop/ folk backdrop, he wrote 
and produced an anti-bling album that definitely goes against 
the contemporary grain: No brand*name producers con* ^ 
tributing hot beats, no big-name guest cameos. ^ 

"1 play the guitar and tell stories about 
real life," the 27-year-old Toledo, 
Ohio, native says. Jennings' 
soulful, 
calls 



Up Kid," the emotional "Cry" and the infidelity* themed 'Hypo- 
thetically." The introspective album encompasses everything from 
regret and gratitude to love and redemption. 

"When people have too much of something, they become de- 
sensitized," he says. "There hadn't been a lot of truth in R&B and 
hip-hop. But now there are artists like Keyshia Cole and John Leg- 
end with live instruments talking about things relevant to real life. ' 

It was Jennings' lyrical prowess that wowed Sony Music Label 
Group U.S. president/CEO Don Icnner. After listening to him play 
three songs in his onTice. lenner asked him lo sign with the label. 

"He just knocked me out with his lyrics," Icnner says. "I've 
been a bit disappointed lately by all the bling in hip-hop. But 
Lyfe's lyrics, like talking about how fathers need to be around to 
take care of their children, are so honest. They remind me of the 
socially conscious lyrics that Nas and Public Enemy's Chuck D 
wrote in the late '80s and 'OOs." 

CREATIVE RISK 

Rather than pair Jennings with a top-name producer, lenner de- 
cided not to tamper with the authenticity with which the artist's 
music confronts life. So Jennings was given the rare opportunity 
to write and produce his debut album. 

"We knew it was a creative risk," lenner says. "But we wanted 
him to make a statement in his own beautiful voice and in the way 
he reads his lyrics. Anything else would not have been authentic." 

Jennings signed with Sony 10 months after his release from 
prison. During those months, the five-time "Showtime in Harlem" 
(formerly "Showtime at the Apollo") winner had been driving from 
his then-base in Toledo to perform in Louis'ville. Ky.; New York; and 
points in-between, playing and selling his four-song EP for SS at 
car washes, beaut)' shops and even the Apollo. 

By then, he had signed with his co-manager Joy Bounds 
The two met after Bounds' brother — and Jennings' 
fellow inmate — spent a year persuading her 
to listen to his music. 

"1 still have the first letter 
Lyfe wrote me," 
Bounds says 
"He had 



sential to Sony's effort was an urban indie retail campaign. 

The first step was taken this time last year. The Jennings album 
was featured as part of Sony's "most wanted" traffic visibility cam- 
paign, which included a big push to independent urban retailers. 
It was developed by former VP Lynne Poole. An EPK DVD that 
reeled off Jennings' stor>' was also a major tool in the bbel's arse- 
nal. That added-value element targeted lifestyle accounts and was 
then tied back to independent urban retailers. 

The CD itself was, and still is, priced at $1 2.98. "Obviously, that's 
a major factor,' Anthony Ellis says. He succeeded Poole last Janu- 
ary as VP of urban music and gospel for Sony BMG Distribution. 

However, a key quotient in the Jennings factor is the artist himself 

"He is his own best salesman," Ellis says. "In every market he 
visited, Lyfe walked in with his guitar and played." 

Jennings is also part of Sony 's current "winter heat" campaign. 
And he is still making indie retail visits even as the label eyes shifi- 
ing into the top 40 crossover lane. 

The true soldiers in the campaign, Ellis adds, were distribution's 
urban artist development coordinators. "They have given us various 
shots, including a value-added DVD of the new sin^e with Fantasia, 
exclusive to indie urban retailers, to keep the momentum going. 

'This is a perfect example of how urban indie retailers can 
break an artist without the big boys behind it." Ellis says. 

First single "Must Be Nice," released to radio 
last November, peaked at No. 5 on the 
Hot R&B/Hip-Hop Songs chart 
and remains in the top 
20 after 38 w^s. 

In spite 
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Al Green 
and Bobby Wom- 
ack. "That's close to what 
: singers do. But my lyrics 
1 rapping." 
Jennings, wtio grew up singing in the 
church, first tried his hand at a music career as a 
member of the Dotsons. The family group included his 
older brother and two cousins. 

The New Edition-like act won some local talent shows and 
recorded a demo. Nothing panned out further for the group, and 
Jennings began receiving overtures from local producers to go s<rfo. 
Then, in one of the unfortunate twists of fate that color his music, 
a 16-year-old Jennings was sent to jail. 

While in prison, his principal focus returned to music. He learned 
how to play guitar and started a music program for the other in- 
mates. During the daily two hours allotted for outside recreation, 
he could often be found sitting at a table by the recreation yard and 
writing songs. 

"A majority of my work is personal," Jennings says. That bent 
comes across on such potent tracks as the autobiographical "Stick 



\\\0^ V-xVV' " complete 

-f^, O ^^\\N^ plan. Hewasgoingto 

\ \ O ^ \CL playtheApollo,makeanEP. 

v(*^ be signed to a label within one year 

C/^\ ofhis release and make a living from music' 

\ \ During Jennings' imprisonment, the adminis- 

tration allowed him to videotape various prison-sanctioned 
performances for the inmates. As his sentence was winding 
down, he asked the authorities if they could put together a reel of 
those performances so he could submit it to "Showtime in Harlem." 
Two days before his release, he received word that he had been 
booked for the show. 

His five wins on the program subsequently led to calls from 
labels and promoters as well as showcases, open-mike nights 
and opening gigs for such acts as Nelly. And then came the invite 
lo join the SUM roster. 

Bounds describes the support at SUM as a "beautiful thing." 
However, the first-time artist manager acknowledges she and Jen- 
nings had to contend with another reaUty, 

"You hope for a huge budget and push, but it's just not a reality 
these days for a new artist," she says. "The grass-roots approach, 
grinding out promo tour after promo tour, gave the label and us the 
opportunity to feel out where we needed to put the money." 

Leading with the street single " Stick Up Kid," Sony kept Jennings 
on radio dates for six months. Next up, he was given the opening 
slot on the John Legend tour Then, McClendon adds, "little by Ih- 
tie we kept knocking doors dovm. And word started spreading." 



INDIE RETAIL POWER 

Hoping to spread the word was a major online presence. Also es* 



of the 
growing buzz, 
SUM was still encoun- 
tering roadblocks. Jennings' story 
was a natural for a made-for-TV movie 
about redemption. But there were no takers. 
" Someone came out the other end with the hope and 
determination to be successful and set a good example," Ellis 
says. "But we couldn't get him on TV or get people to write about 
him because he hadn't sold enough CDs." 

Shocked that BET, "Dateline" or "60 Minutes' has not donea pro- 
file, lenner adds, "Forget the incarceration. Lyfe is an incredible 
role model. He's saying, 'Kids, you can follow your muse whether 
you're black, white, green or purple.' " 

To further fuel momentum, the label issued a DualDisc version 
of "Lyfe 268-192" in July, priced at $18.98. Features include live 
footage of the self-taught musician performing as well as a day-in- 
the-life documentary. 

The label plans to follow that up with a new fan pack slated for 
release Dec. 13, for $21.98. The special-edition fan pack will fea* 
ture "Hypothetically" with Fantasia, three videos ("Stick Up Kid," 
"Must Be Nice" and "Hypothetically") and footage of Jennings per- 
forming at the Los Angeles House of Blues in August. 

Meanwhile, having graduated from a minivan to a tour bus, 
Jennings kicked off his first headlining trek in late October. Teamed 
with Sony labelmates Vivian Green and Goapele, he is playing 
clubs and theaters between now and December. A second leg be- 
gins in January. 

"I'm content with staying on the road and building my base," 
Jennings says. Now making his home in New York, he has also cre- 
ated a production company, Jesus Swings. 

Looking to work 'Hypothetically' at least until March, McClen- 
don says the label may then follow with a third single. Jennings 
hopes to go back in the studio after his tour. 

This project reminds me of Anthony Hamilton's first album," 
says Carlos Adams, rap and soul product manager for \^igin Mega- 
store in Los Angeles. Adams notes that word-of-mouth and in-store 
play were the major factors in that album's ongoing success. 

"It represents getting back to the artistry of a record versus hit 
singles. That'sdefinitelysomethingweneedtogetbackto." • 
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Country music and New York. It seems like an unlikely marriage. 

The New York metropolitan area has been without a terrestrial 
country radio station since 2002 when WYNY changed formats. 
And major tours often skirt the market or play small venues. 

But in 2004, 2.6% of all country music was sold in the New York 
area, according to Nielsen SoundScan. That made it the No. 2 U.S. 
market for the genre, claiming 2.1 million of the genre's 82 mil- 
lion discs sold, Tliis year, through the week ending Nov. 6, coun- 
try music sales in this market account for 2.5% of the genre's 
national sales, or 1.4 million units. Year-to-date country sales in 
the United Slates are 53.8 million. 

That in itself was probably enough for the Country Music Assn. 
to agree to bring its annual awards show to the Big Apple for the 
first time. But there is so much more. 

When the 39th annual CMA Awards come to Madison Square 
Garden Nov. 1 5 , they will be illuminated by the bright lights that 
can shine only in New York. Swimming in that glow will be a 
long list of stars, CMA sponsors and the live CBS telecast itself. 

The city also expects to benefit to the tune of more than 
$36 million in spending during the 10 days of Country Takes 
NYC activities. 

By bringing the awards to New York, the CMA is "extending 
the brand of country music to larger demos," CM A VP of strate- 
gic marketing Rick Murray says. 

CMA's trip to New York owes much to the efforts of two city 



departments: NYC Marketing and NYC Big Events. With the 
CMA. they have plotted a long list of Country Takes NYC events, 
including promotional initiatives and live performances 
throughout the five boroughs. (For a complete schedule, visit 
nyc.gov/countrytakesnyc.) 

The effort includes tie-ins with The New York Times, the Na- 
tional Football League, the New York Marathon, Saks Fifth Av- 
enue, the New York Stock Exchange. Macy's and the theater 
community (under the banner Broadway Meets Country). 

In one of the most eagerly awaited events, Carnegie Hall will be 
home to a special Grand Ole Opry 80th Anniversary Show Nov. 14 
featuring, among others. Vince Gill, Alison Krauss + Union Sta- 
tion. Alan lackson, Charley Pride and Trisha Yearwood. 

As for the big night itself, Lee Ann Womack and Brad Paisley 
lead the CMA Awards nominations, with six nods apiece. Keith 
Urban and Toby Keith each netted four nominations, while Ras- 
cal Flatts. George Strait, Gretchen Wilson and Sugarland each 
landed three. 

HOWDY, PARTNERS 

With New York at its side, the CMA Awards have ratcheted up their 
branded entertainment initiatives. Naturally. Murray adds, "the 
partnerships must make sense" for the CMA and City of New York. 

The primary partner/ sponsor is Chevrolet, which has been in- 
volved with the awards for 12 years. Other brand partners include 



Prilosec OTC, Cr^me Savers Candy, American AirUnes, Kellogg's, 
Kmart, Kodak, XM Satellite Radio, AOL Music. |ack Daniel's. Crisco, 
BMG Special Projects, Gibson and Anheuser-Busch. 

Murray calls the Chevrolet partnership "a complex new model 
in terms of integrated marketing" that involves a "financial com- 
mitment" from the automobile manufacturer. 

Chevrolet general director of advertising and sales promotion 
Kim Kosak will not put a dollar amount on the commitment but 
puts the media-buy value of the multitiered partnership in the 
"multi-, multimillions." 

A major part of Chevrolet's investment in the CMA Awards 
is its broadcast sponsorship. Chevrolet has the automotive media 
space in and around the CMA Awards. Additionally, it has the 
first right of refusal to renew this for next year. 

Earlier this year, the auto manufacttirer kicked off the Chevy 
All Access Music Tour. In addition to music memorabilia dis- 
plays and interactive consumer experiences, the trek showcased 
live performances from Wilson. Chris Cagle, Blue County, Big 
& Rich, Cowboy Troy, Julie Roberts and others. 

A three-day New York stop — dubbed Chevy Music Festival in 
Union Square Park — coincided with the Sept. 7 announcement 
of this year's nominees. 

Elsewhere, the trek was aligned with Major League Baseball 
(Detroit), the Essence Music Festival (New Orleans) and 
NASCAR (Indianapolis). 





Even Chevy's 2006 calendar has a Big Apple twist, with 12 
country acts pictured with Chevrolet vehicles in various New 
York locales. For example, calendar photographer Ron Strong 
lensed the July shot of Montgomery Gentry and the Silverado 
2500HD Crew Cab in Manhattan's Battery Park. 

The calendar is distributed in issues of People, Country Music 
Today. Country Weekly and Progressive Farmer. 

Back on the live music front, the second annual Chevy Pre- 
sents . . . Gretchen Wilson and Big & Rich, the American Revo- 
lution Tour commenced in Houston earlier this month. 

Troy, a special guest on the 17-city trek, believes the awards 
"will change the atmosphere" for country in New York. 

According to Kosak. as Chevrolet's portfolio expanded — with 
new models like the HHR and Cobalt — music became a more 
integral component of the company's marketing strategy. Two 
years ago. Chevrolet began buying into more media properties 
like the CMA Awards and the Grammy Awards. 

Kosak calls these ideal properties for Chevrolet because they 
are "on strategy." Events like these "reach a multicultural audi- 
ence," she adds. In the process of increasing its music-related 
partnerships, Chevrolet was forced to "let go of other things, like 
the outdoor category" — figure skating and soccer, for example. 

After using it for 14 years, Chevrolet also recently let go of Bob 
Seger's "Like a Rock" as the theme for its Silverado TV spots. 
John Mellencamp's 14-year-old track "Now More Than Ever" is 



the truck's new theme. The Mellencamp spot, created by Chevro- 
let's ad agency Campbell-Ewald, debuted last month. 

For numerous artists. Chevrolet is like a member of the family. 
The company is redefining branded relationships," Murray says. 

Blue County's Aaron Benward goes one step further: "Chevy 
was the dealmakcr in bringing the CMA Awards to New York 
City. They were the bow on the wrapper." 

NY MAKES ITS PITCH 

The seeds for bringing the CMA Awards to New York were planted 
more than two years ago when NYC Big Events first approached 
the CMA about hosting the awards ceremony in the city. In Sep- 
tember 2003, the NYC Big Events team, helmed by president 
Maureen Reidy and deputy mayor for economic development and 
rebuilding Daniel DoctorofT, personally pitched the CMA board. 

By April 2004. the CMA approached Chevrolet and Campbell- 
Ewald with an opportunity to partner for the event. "What we 
pitched initially has come to fruition, albeit with some added 
decorations," Murray says. 

Having the CMA Awards in New York will generate global media 
attention for all parties involved. According to the city's Economic 
Development Corp., they will expose the city and the music to a 
global audience, while dropping millions into New York's coffers. 

To make the effort as seamless as possible, Murray says it was 
imperative for there to be honest and open relationships among 



the CMA, the City of New York and the various brand partners. 
"Respecting each other has been key," he says. "Building rela- 
tionships has served us well." 

Some of these relationships involve CMA Awards -themed lie- 
ins between brand partners like Kmart and Prilosec OTC, AOL 
Music and Chevy, and XM Satellite Radio and Chevy. 

In addition to increasing its country music coverage and host- 
ing a CMA radio station. AOL Music has been spotlighting coun- 
try artists in its in-studio performance program, AOL Music 
Sessions, which Chevrolet sponsors. 

Numerous country stars, including Martina McBride. Kenny 
Chesney and Big & Rich, have delivered Sessions performances. 
And on Nov. 14, Network Live's Urban concert at Irving Plaza 
will be broadcast live on AOL Music, as well as XM Satellite Radio. 

AOL Music VP of entertainment programming Scott Rich- 
man says, "Country music lovers make up a sizable and active 
segment of our audience." He describes the New York awards 
show as "a great opportunity for greater involvement and com- 
mitment to the genre." 

Murray says that, each year, the CMA's goal is to bring part- 
ners together as early as possible. 

"It is critical that we bring brand partners into next year's event 
sooner rather than later," Murray says. "And now, with the help 
of New York, we're on their radar screens." 

Hie 40th annual CMA Awards return to Nashville next year. • • • 
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UNDERWOOD AIMS 
FOR CROSSOVER 

Labels Partner To Target Country, 
Pop Radio With Different Singles 

Unlike the winners before her, current "American Idol" 
champ Carrie Underwood Is gunning for success in 
not only the pop format, but the country arena too. 
' Thus, Arista Nashville, a division of RCA Label 
Group, is partnering with 19 Recordings and J Records 
in New York to work Underwood's Nov. 15 debut, "Some Hearts." 

Underwood has already scored with "Inside Your Heaven," 
this year's best-selling retail single. The song— which has sold 
434,000 copies, according to Nielsen SoundScan— topped 
The Billboard Hot 100 in July because of its strong sales. Now 
she will try to earn fans at country radio. 

"It's a dual approach," says RCA Label Group chairman Joe 
Galante, who says his Nashville office will handle country radio 
promotion for Underwood's single "Jesus, Take the Wheel," 
as well as other marketing and promotion efforts in the coun- 
try community. 

The J Records staff is working the album's title track to top 
40 and AC radio as well as taking the record to retail. "It's a 
split effort between the two of us," Galante says. 

Underwood is depending on both labels to shepherd her 
efforts. "They know what they're doing," she says. "I'm a coun- 
try singer, but because of my exposure on 'American Idol,' I 
might tend to cross over naturally." 

In recording the album with producers Mark Bright and Dann 
Huff, the Checotah, Okla., native says it was important to "keep 
things as country as possible." Her manager, Simon Fuller (who 
heads the 19 imprint) suggested she meet with Nashville writers. 
That turned into a weekend retreat that resulted in one of her 
co-writes. "I'm Not in Checotah Anymore," making it onto the 
record. She is buying a home in Nashville and looks forward to 
more co-writing opportunities. 

"Everybody seems to have their arms wide open to me, so 
that's been great," says Underwood, who admits her first 
Nashville experience was not so positive. At 15, she was pitched 
to labels on Music Row and turned down. 

THE MEDIA BLITZ 

"The easiest place to find the 'Idol' fan is on television," Arista/J 
Records executive VP/GM Tom Corson says of the label's com- 
prehensive marketing campaign. 

Confirmed appearances for Under- continued on >>p36 






Label: 19 Recordings/ 

Arista Nashville/J 
Records 

Management: Simon 
Fuller and Ann 
Edelblute. 19 
Entertainment 



>>>ELVIS AND ALLEN 

Elvis Costello is slated to head into the 
studio Thanksgiving week to begin a 
collaboration with songwriter/pianist 
Allen Toussaint. Joe Henry will produce 
the album for Verve Records. Henry likens 
the project to Costello's 1998 pairing with 
Burt Bacharach, "Painted From Memory" 
(Mercury/Universal). It will feature "Elvis 
as a singer" doing classic Toussaint 
material as well as new songs the two are 
writing, Henry says. —Todd Martens 

»>SO LONG. DESTINY 

Destiny's Child will say farewell to its fans 
on "The Jimmy Kimmel Show." The 
comedian's entire Nov. 15 broadcast will 
be devoted to the trio. In addition to 
reminiscing about their musical journey, 
the three women will dish up a medley of 
Destiny's Child hits. -Gail Mitchell 

>>>KRIS BY SOUTHWEST 

Kris Kristofferson will speak at the South 
by Southwest Music Conference in March. 
Kristofferson will address the music 
festival, as well the accompanying SXSW 
Film Conference and the Texas Film Hall of 
Fame, making him the first artist to 
participate in all three events. 

—Melinda Newman 

>>>INSPIRED WINNERS 

Dennis Agajanian took home the 
entertainer of the year award at the 11th 
annual Inspirational Country Music Awards 
Nov. 10 at Nashville's Ryman Auditorium. 
Lisa Ryan and Linda Davis hosted the tCMs 
(previously known as the Christian Country 
Music Awards). Randy Gunn was named 
male vocalist and Melanie Walker the top 
female vocalist. Perennial favorites the Fox 
Brothers netted vocal group of the year 
while the Last Light Band repeated last 
year's win in the trio of the year category. 
Tim McGraw's "Live Like You Were Dying" 
was named song of the year; Craig Morgan 
won mainstream country artist; Clifton 
Jansky won songwriter of the year; and 
Marty Raybon received the Pioneer Award. 
The show was televised live on Great 
American Country. For a list of winners, see 
billboard.com/awards. 

—Deborah Evans Price 
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UNDERWOOD (cont ) 



from >>p35 

wood include the Country 
Music Assn. Awards, "Dateline." 
"Macy's Thanksgiving Day 
Parade," "Dr. Phil," "The View," 
"Today," "Live With Regis and 
Kelly," "The Ellen DeGeneres 
Show," "Late Show With David 
Letterman" and "The Tonight 
Show With Jay Leno." The 
label will supplement the 
appearances with TV adver- 
tising, including a push to 
such country outlets as CMT 
and GAC. 

"We have a pretty robust 
online plan," Corson says of 
the album, which will premiere 
on America Online, MSN, mtv 
.com and other outlets. "And 
we'll have our street teams out 
there beating the bushes." 

Sony Music's online store 
will have 750 autographed 
CDs available to consumers on 
a first-come, first-served basis. 

Underwood has also got- 
ten exposure through her 
spokeswoman deals with 
Skechers and Hershey's (.Bill- 
board, July 30). She appears 
in Skechers print ads and 
Hershey's TV ads. 

SERVING TWO MUSICAL 
MASTERS? 

Could the two-format push 
hurt Underwood in the long 
run, especially with posses- 
sive programmers who tend 
to want an artist to commit 
solely to their format? 

"My experience is that 
country gets upset when you 
take a record to top 40 or AC 
before you take It to them or 
if you're working a record 
simultaneously," Galante says, 
"but we're not. We're work- 
ing two separate records." 

Corson feels the dual ap- 
proach will pay off. 

"Yes, it's been awhile since 
an artist has been able to 
straddle the country and pop 
formats, but this is an oppor- 
tunity and a time for radio to 
serve their audiences, and we 
have the records," he says. 
"We see it as an opportunity 
to reach the broadest possi- 
ble audience, because very 
few listeners are totally for- 
mat-centric in any format. We 
think we can have a win-win." 

"Jesus, Take the Wheel" is 
off to a great start at coun- 
try radio, debuting at No. 39 
on the Billboard Hot Country 
Songs chart. It is the first 
time a newcomer has de- 
buted in the top 40 on that 



chart with a track from a 
debut album since Billboard 
adopted Nielsen Broadcast 
Data Systems' monitored air- 
play information as the basis 
for its radio charts in 1990. 
The song is No. 23 this issue. 

"I'm not preaching," Under- 
wood says of the tune. "It's 
just a beautiful song I figured 
a lot of people could relate to 
whether they believe in God 
or not. Everybody has had a 
time in their life when they 
needed help with something." 

Country KZLA Los Angeles 
operations manager R.J. Cur- 
tis says, "I love this tune. It's a 
ballad, and we're a bit flooded 
with slow stuff right now, but 
this cuts through. First time I 
heard it on the air, I thought, 
'Damn, that sounds big!' " 

Curtis does not think coun- 
try programmers will hold 
Underwood's pop aspirations 
against her: "When other 
formats find a slot for one of 
our guys or girls, that would 
seem to indicate something 
is lacking in their music and 
ours is desirable." 

Galante sees Underwood's 
"Idol" victory as a win for the 
country format in general. 
"There are a lot of people in 
New York and L.A. who don't 
recognize the power of the for- 
mat," he says, "It certainly was 
evident the night she won." 

Underwood is not the first 
contestant to take the power 
of "Idol" to country. Former 
Marine Josh Gracin placed 
fourth overall in the second 
season of "Idol" and subse- 
quently signed with Lyric 
Street Records. His self-titled 
debut disc has been certified 
gold and has placed three top 
five singles on Hot Country 
Songs, including the No. 1 
"Nothin' to Lose." 

And there is no denying the 
power of "Idol" as a vehicle to 
launch an artist's career. 

"Her being an 'American 
Idol' works for her, and I don't 
see that excitement waning," 
Curtis says. "Bottom line is, 
she's got to deliver great 
music as a follow-up to the 
big TV win. and I think she's 
done that with her first 
single. 'American Idol' is 
watched by everybody, even 
country fans. I believe coun- 
try fans were rooting for her 
and are excited that a non- 
pop star won. They want to 
see her succeed." • • 
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LATIN GRAMMYS REVISITED 



The Latin Grammy Awards were handed out Nov. 3 at the Shrine Au- 
ditorium in Los Angeles. The awards were just one part of three days' 
worth of activity overseen by the Latin Recording Academy. What 
follows is a look at the events' highs and lows. 

THE GOOD: An often repeated phrase following the sixthannual 
Latin Grammy Awards was, "This is the first real Latin Grammys." 
Presented for the first time in Spanish (as part of the move from CBS 
to Univision), this year's awards were certainly tlic best in memory. 

Short on words and generous in music, they were technically 
seamless for those of us in the audience. Collaborations were un- 
contrived (Los Tigres Del Norte with Julieta Ven^as: a Cuban jam 
with Bebo Valdes. Cachao. Arturo Sandoval and Ed Calle, among 
others), and all musical genres were covered. 

The program was nothing like Univision's other awards shows. 
Premios Lo Nuestroor Premios luventud, with their soap-opera 
tinges and forced dialogue. Clearly. Univision understood there 
was more to this than garnering strong ratings, although those, 
too. were to be had (see story, page 12). 

Another highlight: The Nov. 2Trustees Awards were understated 
but tasteful, striking just the right tone in honoring some of the 
industry's most notable contributors. 

THE BAD:TheNov.l person ofthe year tribute to Jose |ose was 

marked by small technical blemishes. As annoying as those may be. 



our real boos are reserved for the many artists — top names among 
them — who forgot the words to songs we have all heard since child- 
hood, even when clumsily clutching at sheets of paper with the lyrics 
scrawled on them. Really, people, c'mon. Third-graders at a talent 
show are better prepared than this. 

THE UGLY: Don Omar is a dynamic performer, but after 
hearing him sing live — and ofT-key — on several occasions, 
wc must conclude that his intonation needs work. Per- 
haps rapping is a better option. 

SEEN & HEARD: Ivy Queen, in ihemidst of promoting 
her new album. "Flashback," wants to explore reggaetdn's 
softer side. 

The artist said she is releasing an album of "slower, 
more romantic reggaeton." Tentatively titled "Sen- 
timiento," the disc has a romantically slanted re- 
lease dale of Feb. 14. Ivy Queen also said she is in 
conversations with Jay-Z to launch her own clotliing line. 

Singer/songwriter Soraya, who won the 2004 Latin 
Grammy Award for best singer/songwriter album and 
was nominated this year in the female pop category, 
said she is currently exploring her songwriter side. The 
Colombian artist has recently written songs for Ricky Martin, 
among others. 
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Pitbull Polishes Remix Set 

Cuban Rapper Releases CD/DVD Compilation, Preps Second Studio Album 



others may have invented the 
remix, but TVT Records rapper 
F^bull hopes to perfect it Nov. 
15 when he releases his remix 
compilation "Money Is Still a 
Major Issue (M.I.A.M.I.STILL)." 

The CD/DVD combo con- 
tains remixes on which the 
Miami-based rapper has ap- 
peared since his 2004 debut, 
"M.I.A.M.I.," and several previ- 
ously unreleased tracks. 

"I ' ve just been trying to take 



advantage of every opportu- 
nity that's been handed to me," 
he says. 

Already working on his next 
studio album, he tells Billboard 
that it will be a double CD with 
one disc In Spanish and the 
other in English. 

Having appeared on several 
reggaetdn remixes, the Cuban 
rapper is obviously supportive 
of the movement. 

"It's like the dancehall ex- 
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plosion a few years ago with 
Sean Paul. It can get saturated 
unless it reinvents itself," he 
says. "But it's definitely opening 
a lot of doors, and I'm here to 
take advantage of it." 

FREEDOM OF SPEECH: It 

has been more than 13 years 
since Arrested Development 
first conquered the charts, but 
frontman Speech has never 
been far from the studio. 

Since the group parted ways 
in the 1990s, Speech has re- 
le.ised several solo albums, in- 
cluding "The Vagatwnd," whkrh 
hit stores Nov. 1 on Blu Ham- 
mock Records. 

While his previous solo 
works have been more suc- 
cessful overseas than in the 
United States, he tKlieves that 
Americans are ready to em- 
brace his type of music. 

"There's a good amount of 
the population out here that is 
on a search for music that will 
inspire and enrich them," he 
says. "I think this is great music 
to do that." 

Reality TV viewers may have 
caught a reunited Arrested De- 



velopment on the NBC show 
"Hit Me Baby One More Time." 
Though the bandmates were 
initially hesitant to participate, 
they were pleased with the re- 
action they received. 

"We're glad we did ft. be- 
cause it got a lot of heads turn- 
ing again and remembering 
the feeling that A.D. used to 
give them." Speech says. "It 
reminded people that we're 
still here." 

Fans can took forward to a 
new Arrested Devek)pment proj- 
ect. Though several members 
have left, original members Rasa- 
don, Eshe and Baba remain. 

NEW & NOTEWORTHY: 
Former Pharcyde member 
Fatllp made his long-awaited 
solo debut with 'The Loneliest 
Punk." which hit stores Nov. 1 
on Delicious Vinyl/Universal 
Musk A Video Distribution. The 
accompanying DVD features a 
Spike Jonze-directed docu- 
mentary and music video. 

Fatlip also pops up on MC 
OmnPs third album, "Ballyhoo," 
which dropped Nov. 8 on Ariel 
Records/Kajmere Sound. • • 




LAURA PAUSINI won the 

Ldtin Grammy Award for^ 
best ferrjale pop album. 
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Laura Pausini explained why she will not record in English again 
anytime soon: "I don't want to compromise." the Italian artist said. 
Her 2002 EngHsh-language debut was worked to the dance charts, 
which is not who she is. "I love Cher, and I buy her albums, but 
I'm not Cher. " she said with a smile after wiiming the Latin Grammy 
for best female pop album. "I don't wanl to present an image of 
myself which I don't feel comfortable with." 

Top-selling norteno band Confunto Primavera said its next album, 
set for release in 2006, will carr>- the group's trademark ro- 
mantic sound. "1 f the fans like and support what we're doing, 
we see no reason to change the formula." lead singer Tony 
Mel^ndez said, 

That is quite different from the approach taken by pop 
group Bacilos. which went eclectic on its album "Sin Ver- 
guenza." The project was not a commercial success, 
but still took home the award for best pop album by a 
duo/group. Despite the victory, the members of Bad* 
los confirmed that they are now "taking a break." Al- 
though sources say lead singer Jorge Villamizar will 
soon ink a solo deal, he declined to elaborate. 

Surprise album of the year winner Ivan Lins (for "His- 
torias") has begun work on an album of original 
tracks, of which approximately half will be collabora- 
tions. Recording with Carole King in Los Angeles was 
slated for after the Latin Grammys. Other collaborators 
include jamie CuUum. |oi^e Drexler and Chucho Valdes. 
with whom Lins will record in Cuba. The album is set for 
a 2006 release. • • ■ 
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A Helpful Hiatus 

Touring Break Inspires New Set By Irish Artist Gemma Hayes 



Irish singer/songwriter Gemma 
Hayes says the title of her soph- 
omore album. "The Roads Don't 
Love You" (Virgin), reflects the 
havoc endless touring wreaks 
on the mind. 

"Sometimes when you come 
off the road, you get the blues." 
Hayes says. "Your days are no 
longer planned, and you don't 
know what on earth you're 
going to do with your life. I had 
that feeling for two years." 

When Hayes called a halt to 
the lengthy roadwork that fol- 
lowed her critically lauded. Mer- 
cury Prize-nominated, May 
2002 debut, "Night Is on My 
Side" (Source), she retreated to 
the rural isolation of County 
Kerry in Ireland before heading 
to Los Angeles' Cello Studios to 
record "Roads" with producer 
Joey Waronker and a number of 
musicians she admired, includ- 
ing guitarist Josh Kiinghofler 
(Pf Harvey, John Frusciante) 
and keyboard player Roger 
Manning Jr. (Beck). 

The album was released Oct. 
28 in Ireland and Oct. 31 in the 
United Kingdom. International 
release dates are not yet finalized. 



Universal Music Publishing 
Group publishes Hayes in the 
United Kingdom; concert book- 
ing is through Brighton. Eng- 
land-based 13 Artists. 

—NICK KELLY 

RAKE IT UP: U.K. music 
press favorites the Rakes are tak- 
ing their 21sl-century Britpop 
to international audiences. 

The punky London quartet 
has amassed acres of positive 
coverage since releasing debut 
single "22 Grand job" on indie 
Trash Asthetics in May 2004. 

First album "Capture/Re- 
lease" was issued internation- 
ally by V2 in August and was a 
top 40 entry on the Aug. 27 Of- 
ficial U.K. Charts Co. listing. V2 
Music (U.K.) international man- 
ager Mark Bond says the album 
has shipped 26.000 units do- 
mestically and 20.000 overseas. 
It is set to appear in the United 
States in January. 

Hollywood-based indie Dim 
Mak released a one-off EP Oct. 
11 that features lead track "Re- 
treat" and four non-album cuts. 
"We licensed the EP to build [a 
U.S.] profile and start develop- 



ment," Bond says. "Reviews 
have been excellent." 

In September, the Rakes 
played New York and Los An- 
geles, following summer dates 
in Europe and Japan. "We de- 
cided to tour them early inter- 
nationally to build the platform 
for development of the album 
release," Bond says. 

U.S. dates in early 2006 will 
follow a November/ December 
European tour supporting Franz 
Ferdinand. Free Trade Agency 
books European dates. Warner/ 
Chappell publishes the Rakes. 

—TOM FERGUSON 





Vicente Fernandez 
Mis Duetos 

The most comprehensive 
collection off Vicente 
Fernandez's duets, 
available ffor the 
first time ever. 
This CD contains 2 never 
before released tracks. 

Available in Z configurations: 
CD and CD+DVD. 

Selection # 9««95 CD '°*;.t.^"• Selettion 96S96 CO DVO 



SIN BANDERA 
Mahana 

Long awaited album by 

Grammy- winning, 
multi-platinum group 
SIN BANDERA. 

They have sold over 
Z million albums worldwide. 

This album 
contains 12 all new tracks. 



Silcclion n 96S72 CD 



Selettion C 96S9S Dual Disc 
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140 N.W. 22 Avenue Miami, Florida 33125 
Tel: (305) 541-6686 Fax: (305) 642-2785 

www. reyesrecords.com E-mail: reyesrecords@reyesrecords.com 

TODD EN MUSICA * EVERYTHING YDU NEED IN MUSIC 



Jimmy will be there. . . 

iMill You? 
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EXPO open to 

all music creators. 

To make reservations 

visit *:4j*_c*w.'. 1 I a; ^. .-^ f., V 
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JIMMY JAM 

Songwriter/Producer 

• 16 «1 Pop Hits 

• 25 *1 R&B Hits 

• MultiplA Grammy Award Winner 



The First and Only National Conference 
100% Dedicated to Songwriting and Composing, 
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Those who live minulc by minute the industry of popular music, know that the majority of hits are 
made in radio. 

With great satisfaction and five year experience obtained organizing the successful "Prcmios Que 
Buena" wc have in\ iled four of the most innuential, program directors within the Mexican music 
industry lo join La Que Buena in Los Angeles and acknowledge those who in the last 12 months have 
eagerly obtained the acceptance of the public. 

Those in charge of listening to the public's opinion, will be the program dirccloni of some of the most 
important, and listened to radio stations in some of the largest markets of the music industry within 
Mexico and U.S. As of this year (2005 ) we have chosen lo call this prestigious event: "Los Prcmios de 
la Radio". 

"Los Prcmios de la Radio" w ill lake place in the city of Los Angeles with all the glamour this 
occasion deserves. 

This will be the first time that an independent group of radio programmers choose the most 
outstanding artist from each cil\ and unite to personally present the w inner their av\ ard. 

We hope that year after year more radio programmers unite in this celebration and such event may 
motivate regional musicians and singers to strive and » ork harder in this difficult career. 

Once again, we would like to thank all record companies and artist's 
managers who have participated in "Los Prcmios Que Buena" and w c hope 
that everyone continues to join us year after year lo celebrate the best of 
Mexican music in"Los Prcinios de La Radio". 





Pepe Garza 

Artistic Director "Los Premios de la Radio ' 



Eduardo Leon 

Vice President of Programming 
Liberman Broadcasting, Inc. 



Eduardo "Eddie" Leon is 
currently one of the most 
successful consultants in the 
USA in Spanish radio and is 
key eleinent in the 
organization of "Los 
Premios de la Radio". 




Norteno Song of the Year 

Aire - Intocable 

Hoy como ayer - Conjunto Primavera 

Quiero que sepas - Cardenales de Nuevo Le6n 

La Sorpresa - Tigres del Norte 

Va no llores - Ramon Ayala 

S( me vas a dejar- Lalo Mora 

Asi como hoy - Alegres de la Sierra 

Una limosna - Adolfo Urias 



fji Ouranguense Song of the Year 

Eres divine - Patrulla 81 
vA Mi credo - Kpaz de la Sierra 
iSS Si la quieres - Horoscopes de Durango 

Volvere - Kpaz de la Sierra 

Adios amor te vas - Montez de Durango 

Me quede sin nadie - Autoridad de la Sierra 



I 



Best Duo Interpretation of 
the Year 

Horoscopes de Durango 
Voces del Rancho 
Hermanos Higuera 
Los Elegidos 

Lupillo Rivera y Adan Sanchez 



Banda of the Year 

Banda El Recodo 
Banda La Arrolladora 
Banda Jerez 



Tierra Caliente Group of the Year 

Beto y Sus Canarios 
La DInastIa de Tuzantia 
Tryni y la Leyenda 



k 



Best Female Soloist 

Jenny Rivera - Amiga si lo vez 
Yesenia Flores - Una noche nomas 
Diana Reyes - Rosas 
Isabela - A manos llenas 
Yolanda Perez - Dos amantes 



/ Banda Song of the Year 

Y' Dueno de ti - Sergio Vega 'El Shaka" 
f'. / Y las mariposas - Rancho Barraza 
^tri Recostada en la cama - El Chapo de Sinaloa 
Que mas quisiera - Banda El Recodo 
Lo major fue perderte - Julio Preciado 
No puedo olvidarte ■ Beto y Sus Canarios 



Best Sierra Music or Group of 
Y: , the Year 
\L£^ Los Sierrenos de Sinaloa 

Dareyes de la Sierra 

Diferentes de la Sierra 

Alegres de la Sierra 



(New Upcoming Artist 
'• V Beto Terrazas 
1^ } Guero Sanchez 
<C3 Los Elegidos 

Los Sierrenos de Sinaloa 
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Ginuwine Grows Up 

Singer Aims For More Mature Sound On Fifth Studio Album 



Ginuwine plans to further stoke the R&B fires 
with his fifth studio album, "Back II Da Ba- 
sics." Epic/Sony Urban Music will release the 
set Nov. 15. 

"I want to bring R&B back up to the place 
where it needs to be," the singer says during 
a stop on his current promotional tour. "I 
have listened to radio and find it's missing a 
lot of that content, the substance that was 
R&B music." 

Having turned 30 last month, Ginuwine says 
he wanted to infuse "Back II Da Basics" with a 
more mature vibe. "With age comes wisdom," 
the husband and father says. "I'm not as wild as 
I used to be. I'm able to express myself in a dif- 
ferent way than before." 

That is certainly the case when it comes to 
the album's lead single, "When We Make 
Love" CNo. 60 on the Hot R&B/Hip-Hop 
Songs chart). The crooner— whose reper- 
toire includes crossover hits "Pony," "So 
Anxious" and "Differences"— evokes R&B 
legend Marvin Gaye on the slow and steamy 
romantic missive, produced by Ced 
Solomon. Other noteworthy tracks include 
the Jazze Pha-produced "Secret." Ginuwine 
also worked with singer/songwriter Johnta 
Austin, Troy Oliver, the Trackmasters and 
guest rapper Jadakiss. 

Missing in action again is crafty beat-mas- 
ter TImbaland, who was responsible for the 
singer's 1996 breakthrough album, "Ginuwine 
. . . The Bachelor." 

"We talked about two months ago." Gin- 




uwine says of Timbaland. "But our schedules 
conflicted. Hopefully, we can get back to- 
gether on my next album." 

Though Ginuwine's first priority is to "take 
care of my music situation," he says he still rel- 
ishes acting and has some movie roles on 
the table. He last appeared In the feature film 
"Honey." Previous acting stints include the 
former CBS series "Martial Law" and the 
movie "Juwanna Mann." In the meantime, he 
is eyeing a tour in early 2006. 

Ginuwine's last album. 2003's "The Se- 
nior," has sold 863.000 copies, according to 
Nielsen SoundScan. 

HIP-HOP ON DEMAND: Simmons Lathan 
Media Group is launching a subsidiary, the DoD 
channel Touted as the first video-on-demand 
outlet targeting hip-hop fans, it debuts Nov. 11 
on Comcast digital cable. 

"We believe the majority of people on 
[video on demand] are our audience," DoD 
CEO Wilt Griffin says. 'They are 18-34 and have 
a thirst for media, with an insatiable [desire] 
for news about artists and personalities." 

DoD is available in 22 of the 25 major R&B/ 
hip-hop markets, including Atlanta, Chicago, 
Detroit, Los Angeles and Washington, D.C. The 
channel has lined up partnerships with all- 
hiphop.com. Clear Channel Radio, Coca-Cola, 
General Motors and Reebok. Programming will 
change monthly, with up to 30 titles available at 
any one time. 

DoD based its November programming on 
the theme "Mixtapes, the Ltfeblood of Hip-Hop." 
Programs include an exclusive biography of SO 
Cent and mix-tape sessions with Eminem DJ 
Clinton Sparks. 

Simmons Lathan Is pitching DoO to 
other cable providers and wireless and 
Internet services. 

OF NOTE: If you like your soul hot, both- 
ered and sometimes funky, check out Stax/ 
Concord's "Ultimate Isaac Hayes; Can You 
Dig It?" The 32-track compilation, out now. 
spans from 1968 to 1977 and con- 
tains hits, key album tracks, rare 
singles. B-sides and three 
never-issued songs. A bonus 
DVD features Hayes' per- 
formance at the 1972 
Wattstax music festival in 
Los Angeles and his "South 
Park" alter ego. Chef, doing 
Chocolate Salty Balls." 




CLARIFICATION: Eric 

Croone is GM of Usher's 
US Records {Billboard. 
Oct. 29). Also, Little X di- 
rected the Rico Love vkJeo 
for "Settle Down"; Moses 
^dinborough is the di- 
?ctor of One Chance's 
That's My Word." 

Additional reporting 
by Jill Kipnis in 
^^^^.os Angeles. 
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Juelz Blows Back In 



Juelz Santana is literally whistling his way to 
the top of the charts. His new Diplomats/Def 
Jam single, "There It Go! (The Whistle Song)." 
bowed on The Billboard Hot 100 at No. 88 in 
the Oct. 1 5 issue. It climbs to No. 29 this week. 

The single has provided the perfect setup 
for Sanlana's sophomore album. "What the 
Game's Been Missing," due Nov. 22. However, 
according to the Harlem-bred rapper, his hit 
song and subsequent album almost did not 
come to pass. 

After spending months recording more than 
150 songs in his New Jersey studio. Santana"s 
Town, he nearly panicked when the 200GB hard 
drive that contained all the Pro Tools files for 
his new music crashed, 

"I was so scared 1 was going to lose all of 
those files. I had left the computer on 24 hours 
a day for eight months, the entire time 1 was 
recording. I didn't have no backup, nothing. 
Man. 1 could"ve just cried." he recalls. 

Fortunately for him. it was nothing that two 
weeks' worth of repairs and $10,000 could not 
fix. Santana believes fans should count them- 
selves lucky as well. 

"This album is definitely a full-course meal. 
It's not an appetizer," he says. 

Although he had so many songs to choose 
from, he says that the moment he recorded 
"There It Go!," he knew it was a hit. 

"1 was looking for someone to bring me that 
good 808 [drum-machine beat] from the club that 
1 needed," he says of the single, produced by fre- 
quent Diplomats collaborator Carlisle Young. "I 
thought 1 needed to freak it. but not go outside 
of what I'm good at. It's just a great song." 

Island Def Jam director of marketing 



Amber Noble says the label is excited about 
Santana's growing potential as an artist. 

Although this is only his second solo release. 
Santana has built a loyal following through his 
affiliation with the Dipset clique, which in- 
cludes fellow rappers Cam'ron and Jim Jones. 

"Juelz Santana is clearly a star," Noble 
.says. "The momentum on him seems to 
be growing daily." 

Noble says it is hard to estimate an ini- 
tial sales figure when the record is still 
a few weeks away, but adds, "we're ex- 
pecting big things from this project. " 

To help ensure that the album 
lives up to expectations, Island 
Def |am has hatched a market- 
ing plan aimed at two groups. 

"Our primary marketing 
strategy has been to super-serve 
Juelz's core fan base, that die- 
hard Dipset hip-hop fan who 
bought Juelz's first album and 
all of his subsequent mix 
tapes." Noble says. 

"At the same time, we've 
been nurturing the growth 
he's experiencing within the 
crossover audience from "There 
ItGol' " 

To further that growth, Def 
|am has set up a 24-hour, toll-free 
Santana hotline. When fans dial it, i 
they are greeted by a message from 
the rapper announcing the album's re- 
lease date. Fans are also informed about 
a SlO.OOO giveaway being held In con- 
junction with the album's release. 



Vhe Beat 
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Grammy Pleas Pick Up Pace 

Vote Solicitations Raise Questions About Lobbying Process 



II 



Carole King and Jesse Mc- 
Cartney are two artists whose 
names one would not in- 
stantly connect, but on Nov. 
7, we received a card in the 
mail from King urging us to 
"recogCnize] Jesse for his mu- 
sical achievement by marking 
your Grammy ballot" for him 
in eight listed categories. 

While King may be the 
most famous person we have 
received such mail from, she is 
not the only one: missives urg- 
ing us to consider "visionary 
up-and-coming performers 
like Breaking Benjamin, Hilary 
Duff, Jack Johnson and Jesse 
McCartney" (McCartney's 
folks are clearly working over- 
time) as well as a number of 
other artists have arrived in 
our e-mail. 



II 



White lobbying for Grammy 
Award votes is certainly noth- 
ing new (ballots are due Nov. 
14), some voting memjjers ex- 
pressed their dismay, adding 
that never before have the re- 
quests for votes been so bla- 
tant or voluminous. 

Additionally, voters are 
questioning how solicitors 
know they are voting mem- 
bers when that information is 
supposed to be confidential. 
(Clearly, some of this ts just 
guesswork since I am not a 
voting member and I am get- 
ting them.) 

While the folks at the Re- 
cording Academy who put on 
the Grammys do not outright 
forbid such politicking, the 
day after we inquired about 
the high number of solicita- 



tions this year, they sent out 
an e-mail to their 18,000 
members that read, in part, 
"Please know that the acad- 
emy does not authorize or 
condone any kind of direct 
vote solicitation. The ballot 
process is confidential. Any 
member giving out specific 
ballot information (selection 
numbers, etc.) is in direct vh 
olation of academy policy . . . 
The academy has not and will 
not release any member con- 
tact information to any out- 
side source. Unfortunately, we 
have no control over the mail- 
ing lists of outside sources." 

We cannot imagine this rK>- 
tice would stop anyone from 
sending out such messages. 
And, in some ways, the low 
cost of sending out e-mail 
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"If you buy the album, you are eligible to win 
SlO.OOO of Juelz Samana's money." Noble says. 
"We've really connected the dots with this contest 
by including it on all of our marketing materials 
like posters, stickers, fliers, promotional trucks, 
onUnc ads. TV and radio commercials." 

The rapper is also embarking on a 20-city 
promotional tour that the label hopes will ex- 
pose those unfamiliar with Santana to his 
charisma. 

"We'd like tastemakers and consumers 
to become more familiar with the Juelz 
Santana movement," Noble says. 
With Def Jam pulling out all the stops 
and the single continuing to gain pop- 
ularity, retail is anticipating a suc- 
cessful sales run. 

Brandon Hardaway of Tower 
Records' South Street location in 
Philadelphia tells Billboard: "\ think 
the album's going to do pretty well. 
A lot of people have been coming in 
and asking about it already." 

Santana hopes the album will 
push his DipscI crew to the fore- 
front. The collective has dominated 
the underground mix-tape circuit by 
churning out new sets on a nearly 
weekly basis. While he estimates that 
each mix tape sells upwards of 20.000 
copies, he believes there is still much 
work to be done. 
"To be honest, we haven't reached our 
peak yet." Santana says. "We're still growing 
. . . I'm just happy that my talent is getting 
recognized. What I do comes from the heart. 
It's a beautiful thing." 



blasts Is probably one way 
the indie labels can com- 
pete against any majors that 
may be spreading the word 
as well. 

Quite frankly, if you are 
marking your ballot based 
upon a request for considera- 
tion—even if it is from some- 
one as legendary as King— do 
us all a favor and do not vote. 

King, by the way, declined 
to comment. 

One last note about selec- 
tion numbers and how fine a 
line it is between what is OK, 
according to the academy, 
and what is not: While none 
of the messages we received 
gave selection numbers, 
some of them did go so far as 
to say what page on the nom- 
ination booklet the cate- 
gories they were hoping to 
get nominated in were listed, 
as well as provide the num- 
ber of that category. 



TRINK'S TRAVELS: Al- 
though there Is rampant 
speculation that former Lava 
GM Lee Trink will follow his 
old boss Jason Flom to Vir- 
gin, sources tell us not so 
fast. Trink is weighing at least 
two other major-label offers, 
but an announcement on his 
decision could come as early 
as Dec. 1. 

SPRINGSCREEN: Close to 
60 theaters nationwide will 
air "Bruce Springsteen Big 
Screen Concerts" Nov. 14 to 
herald the Nov. 15 release of 
the 30th anniversary edi- 
tion of his classic "Born to 
Run" album. 

The 90-minute documen- 
tary, culled from the DVD 
packaged with the "Born to 
Run" reissue, will include 
footage from a 1975 Ham- 
mersmith Odeon perform- 
ance by Springsteen and be- 



hind-the-scenes footage of 
the making of the album. Ttck> 
ets to the screenings are $10 
in advance and $12.50 the day 
of show. 

MUCKING ABOUT: Fansof 
the BoDeans and Jayhawks 

will love "Front of the Parade" 
from Louisville rock band the 
Muckrakers. Out on Madacy- 
distributed Toucan Cove, the 
group's label debut is charm- 
ing in its unpretentious, 
straight-forward delivery. 

CONDOLENCES: To Capi- 
tol Records saxophonist Dave 
Koz. whose mother died Nov. 
4. Although Audrey Koz was 
not in the music industry, she 
was no stranger to staffers at 
Capitol or at the radio stations 
visited by her son, as she often 
accompanied him or sent 
along her famous chocolate 
chip cookies. 
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DIGITAL ENTERTAINMENT & MEDIA EXCELLENCE AWARDS 

produced by 

Billboard * DBM^PO » MfeflBiB 



The 2nd annual 
Billboard Digital Entertainment & Media Awards 
returns in 2005 as 
THE DEMX AWARDS, the grand finale of DEMXPO! 

Century Plaza Hotel, Los Angeles 
Thursday, December 1, 2005 

The Digital Entertainment Si Media Awards honor vision, innovation, 
entrepreneurship and brand development in digital entertainment 

Judge^iy an elite group of digital entertainment industry executives, 
honorawill be recognized with 22 awards in 4 categories including: 
MUSIC • FILM/TV S VIDEO • GAMES • BEST OF SHOW 

SPECIAL LIVE PEPIFaRMAIMC^g|^^^|| 

LOURDS THE DIRTY THINGS MATTY MUTAYTOR 




Don't miss the chance to get your company 
in front of this powerful audience. 

Build your brand through sponsorships! 
Karl Vontz 415.738.074S 

For tickets S reserved tables: 
Michele Jacangelo G46.S54.46S5 

Awards Information: 
Ned Sherman 3S3.BSS.093B 

BUY YOUR TICKET ONLINE TODAY! 

WWW.BILLB0ARDEVENTS.COM 




The DEIMX Awards is the grand finale of the 2-day DEMXPO. 

an exposition and conference program with over 1500 attendees, developed 
by Adweek Magazines, Billboard, and The Hollywood Reporter, 
with research from the Nielsen companies. 
For more information visit: w/ww.demxpo.com 
or call Andrew O. Kraft B46.BS4.7B7S 
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'QUESTIONS 

with WILL ACKERMAN 



When budding carpenter Will 
Ackerman formed Windham 
Hill Records in I975.it was sim- 
ply as a means to release his 
debut solo guitar album, "In 
Search of the Turtle's Navel." 
Thirty years later. Windham Hill 
is a wholly owned subsidiary of 
Sony BMC- But it remains syn- 
onymous with the independent 
spirit of so-called "new age" 
music, due in large part to its dis- 
covery of such artists as George 
Winston, Liz Story. Alex De- 
Grassi and Ackerman himself. 
This heritage is celebrated on the 
aptly named "A Quiet Revolu- 
tion." a four-disc set which came 
out Nov. 8 via Legacy. 

Q: Was there a moment when 
you knew Windham Hill was here 
tc stay? 

A: The four-star review in 
Rolling Stone by Chuck Young 
of [George] Winston's "Autumn" 
was probably when everything 
went really national. That was 
1 980 and we'd been around four 
or five years. We'd been growing 
insanely. Truly, the wildest dream 
1 had in 1975 was selling (he 300 
records I had in the closet. 

Q: There seemed to be such a per- 
vasive spirit of collaboration in the 
early days of the label Was it truly 
like thai? 

A: The innocence of it was so 
stunning. Really, there was no 
pressure. You didn't have to sit 
around and wonder about the 
ramifications about any one de- 
cision. It was so instinctual and 
easy. We all liked and admired 
each other across the board and 
took each other under our wings. 

Q: It just seemed like an "anything 
goes" spirit was in play- It bonded 
all of you together, 
A: A lot of us were surprised to 
find we weren't playing in a vac- 
uum. There was a family to draw 
on and the circumstances were 
that independently, we all grav- 
itated to instrumental, intimate 
acoustic music. To find there 
was a community of people 
doing h was surprising. But this 
Zeitgeist also created Kitaro in 
Japan and Andreas Vollenwei- 
der in Europe. It was cool to find 
people that wanted to do what 
you were doing. 

Q: In 1992. you sold Windham 
Hill to BMC. But well before that, 
your role changed, 
A: In 1984, I went into a mas- 
sive depression. I thought I was 
dying but I was in perfect healdi. 



I-inaliy. someone said, this Is not 
a physical problem. It was a dis- 
associative thing, which was very 
frightening. Being in the pres- 
ence of other people was nearly 
impossible. I didn't know how 
to explain it, so I just disap- 
peared. Vermont is what saved 
my life. In physical work. I found 
some refuge. 

I resigned as CEO of the com- 
pany and went back as the head 
of A&R. which was a purely mu- 
sical capacity. That lasted for 
quite awhile, from about 1986 to 
1990 or so. 
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Opera Co. Bucks Convention 




Let's get this straight from the 
start: the East Village Opera 
Company is not really an opera 
company — not by any tradi- 
tional definition, anyway. But 
for a group that performs fa- 
mous arias by such venerated 
composers as Puccini, Verdi, 
Purcell and Bizet through a mu- 
sical consciousness nurtured 
on Led Zeppelin and Metallica, 
bucking expectations comes 
pretty naturally. 

Co-founded by multi- 
instnmientalist/arranger Peter 
Kiesewalter and vocalist Tyley 
Ross, the 11-member band 
spins classic arias into some- 
thing entirely new. Handel's 
"When I Am Laid in Earth," 
from Dido and Aeneas, sung by 
AnnMarie Milazzo, morphs 
into a haunting pop ballad 
framed by crunching electric 
guitars. Verdi's "La Donna E 
Mobile" from Rigoletto gets a 
North Afiican shaabipop music 
touch with fast-flowing per- 



cussion before charging into 
blazing guitars and vocals from 
Ross that would be right at 
home in the Who's "Tommy." 

Kiesewalter and Ross met in 
2001 working on a movie com- 
edy in their native Canada 
called "The Kiss of Debt." Ross 
played an aspiring young opera 
singer; Kiesewalter composed 
the score. The director, Derek 
Diorio, asked the two to collab- 
orate. "He said, 'Let me hear 
Italian opera in a way that hasn't 
been done before,' " Ross re- 
calls. "Although Peter has a de- 
gree In clarinet performance, 
neither of us really came from 
an opera background, so we 
weren't shackled by any tradi- 
tions that we felt we had to ad- 
here to. 

"We had so much fun with 
it, we kept tooling around with 
the material for a couple of 
years," Ross continues, "and 
we thought we'd record some 
of the songs, print a thousand 



or so copies on Peter's own 
label, play one or two shows 
and then move on to other proj- 
ects. I assumed we'd have a 
concert for 10 people who re- 
ally got it, and that would be 
the end of that." 

That is not quite what tran- 
spired. Quickly, the group found 
itself doing regular gigs at New 
York's taste-making nightclub 
loe's Pub, and soon the EVOC 
buzz was building. Before long, 
Decca, renowned for its roster 
of opera and vocal superstars, 
past and present, signed the 
band. Its self titled major-label 
debut streeted Sept. 27; since 
then, the record has found a 
comfortable niche near the top 
of the Billboard Classical Cross- 
over chart. 

"The audience has really 
formed who we are," Kiesewal- 
ter says. "When we first went 
out. we didn't know quite who 
we were. But the audience re- 
ally instructed us in what they 



expected. 1 had anticipated 
them to sit politely, turn ofiT their 
cell phones and not talk during 
the show. What we got instead 
was people dancing on the ta- 
bles and punching the air with 
devil fingers." 

NOTES FROM ALL OVER: 

Opera News, the magazine pub- 
lished by the Metropolitan 
Opera, will hold its first-ever 
awards ceremony Nov. 20 at 
New York's Pierre Hotel. Hosted 
by actor Sam Waterston and ris- 
ing soprano Isabel Bayrakdar- 
ian. the event will honor 
conductor James Conlon. so- 
prano Regine Crespin. tenor 
Placido Domingo and mezzo- 
sopranos Susan Graham and 
Dolora Zajick. Presenters in- 
clude Broadway singer Palti 
LuPone. playwright Terrence 
McNally. sopranos Renata 
Tebaldi and Martina Arroyo, 
baritone Nathan Cunn and 
tenor Marcello Giordani. • - • ■ 



By then, the company 
much more corporate. How did 
that ajfecl you? 

A: I was just overwhelmed by 
how you can't go home again. It 
was a corporation and was work- 
ing like one. It just wasn't that 
much fun for me anymore. 
There's a whole chapter in my 
book |that I'm writing] about it, ^ 
loving cottage industry and want- || 
irig to sign artists and guide their 
careers. But when you have 25 
artists signed, suddenly you're 
releasing more product than 
you've ever imagined. You lose 
control. That's when I decided 1 
had to get out 

Q: On the compilation, for every 
iconic song like Michael Hedges' 
"Aerial Boundaries" or Liz Story's 
"Wedding Rain. " there is an ob- 
scure track. How were those deci- 
sions made? 

A: The label, such as it is, made 
decisions in some part on the 
basis of marketing and name 
recognition, but there are a lot 
of tracks that would have been 
great to include. 1 wish they'd 
given me a fifth disc of Will's hid- 
den hits. There's a piece called 
"To the Weir by Allaudin 
Matthieu witti Bobby McFerrin. 
Bobby came in, listened to the 
thing and just started singing. 
It was just beautifiiL 
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N.Y. Band Attracts Attention 

Diamond Nights' Debut Single Gets Big 'Snnallville' Exposure 



Channeling the arena rock 
tieyday wttti a bit of glam 
thrown in, New York act Dia- 
mond Nights are catching the 
attention of music suF>ervisors 
and radio programmers alike. 

Since the Sept. 13 release 
of "Popsicle"— the band's Ke- 
mado Records full-length 
debut— lead single "The Girl's 
Attractive" has become a 
most-played track at KDLD 
(Indie 103.1) Los Angeles. The 
song also opened a party 
scene on a Halloween episode 
of the WB's "Smallville." 

"How can you not have fun 
with that song?" asks Madonna 
Wade-Reed, a music super- 
visor with Whoopsle Daisy 
who works with "Smallville." 
"The whole episode was 
pretty sexy," she says, adding 
that the song was used 
against a shot of the back- 
side of a girl dressed as a 
Playboy Bunny. 

"The Girl's Attractive" is 



Included on the show's Holly- 
wood Records soundtrack, 
out Nov. 8, alongside acts 
Breaking Benjamin, HIM, Josh 
Kelley, Depeche Mode and 
Stereophonies. 



"They're Just a cool band, 
and we were trying to move 
the sound of the show in a dif- 
ferent direction," Wade-Reed 
says. "Now that [the charac- 
ters] aren't In high school any- 



more, we wanted the sound to 
be a Mttle more metropolitan." 

Diamond Nights have been 
slowly taking shape for more 
than 10 years after starting 
out as an idea of Rockport, 



New York-based act DIAMOND NIGHTS are getting attention 
from TV music supervisors as well as radio programrr 





M Sic 




Mass., childhood buddies 
Morgan Phaldn (vocals/gui- 
tar) and Tim Traynor 
(drums). The two ended up 
in Queens, N.Y., where they 
solidified a lineup with lead 
guitarist Rob Laalcso and 
bassist S.D. Rumsey by 2003. 

The band is on the road al- 
ternating dates with Hot Hot 




Heat and the Vacation. The 

last stop is New Yorit's Bow- 
ery Ballroom Dec. 13. 
VIVA LA ROCK: "Jacicass- 
alum Bam Margera is bring- 
ing his favorite bands to the 
stage with the first Viva La 
Bands tour. Inspired by the 
skateboarding prankster's 
"Viva La Bam" MTV show, the 
four-city Jaunt kicks off Nov. 
19 in Atlantic City, N.J. 

Headlined by Finnish act 
HIM, the tour also includes 
Margera picks Fireball Min- 
istry, Finch and Sktndred. 

The Northeast tour, pre- 
sented by Saturn, was in- 
spired by the June release of 
"Viva La Bands" on Carson 
Daly's 456 Entertainment. 
The CD/DVD set features 21 
Margera favorites including 
Clutch. Kill Hannah, Tur- 
bonegro and the 69 Eyes; it 
has sold 41,000 copies in the 
United States, according to 
Nielsen SoundScan. 

GREAT GOBS OF Ff RE: In 

the first of the "Harry Potter" 
movie soundtracks to feature 



artist songs, Warner Sunset's 
highly anticipated compan- 
ion album to "Harry Potter 
and the Goblet of Fire" will 
hit stores Nov. 15. 

As brllboard.com previ- 
ously reported, the set fea- 
tures three exclusive origi- 
nal tracks from a supergroup 
that Includes Pulp vocalist 
Jarvis Cocker and Radio- 
head guitarist Jonny Green- 
wood and drummer Phil Sel- 
way. The combo appears in 
the film as a band that plays 
at the Hogwarts School. 

Originally called the Wyrd 
Sisters, the final cut of the 
film leaves the band unnamed 
after a real-life folk trio of the 
same name filed a $40 mil- 
lion lawsuit for trademark 
infringement. Warner Bros, 
would not comment on the 
suit, which is ongoing. 

Music for the fourth install- 
ment of the film series was 
composed by Patrick Doyle, 
who took the reigns from 
"Harry Potter" composing 
veteran John Williams. The 
movie opens Nov. 18. 
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To Be Brief, Raye Is Back 



Singer Follows Up Underwear-Jingle Gig With New Album 



It has been three years since 
Collin Raye has had a new 
song on country radio, but 
you might have recently 
heard his voice dramati- 
caiiy singing "You Can't Over 
Love (Your Underwear)" in a 
hilarious series of TV spots for 
Fruit of the Loom. 

Raye, a top country hitmaiter 
in the '90s, admits he was hes- 
itant about being the voice of 
an UTKierwear company, but the 
campaign's goofy humor won 
him over. "The first couple of 
times we fiad to stop the tape 
because I couldn't do it with- 
out laughing," he says. 

The campaign has been so 
successful that he is hoping to 
turn the relationship with the 
manufacturer of tighty whiteys 
into tour support. The artist, 
who still plays 65-70 dates a 
year, says, "I'd be so happy to 
get a tour sponsorship right 
now I'd wear a pair on my head 



if they wanted me to." 

Raye expects to increase his 
touring schedule to about 100 
dates next year to promote his 
new album, "Twenty Years aryd 
Change," released Oct. 25 on 
Nashville startup Aspirion Rec- 
ords. The project's first single, 
"I Know That's Right," is just 
getting started at country radio 
with spins detected on eight 
monitored stations to date. 

Raye spent 11 years record- 
ing for Epic Records, where 
he scored 21 top 10 hits, in- 
cluding the No. 1 singles 
"Love. Me," "In This Life," "My 
Kind of Girl" and "I Can Still 
Feel You." Country radio still 
plays his old hits. 

He "ran out of enthusiasm" 
for Epic after he says he felt 
label executives "pull back like 
I was done" after one failed sln- 
gle. He asked for a release, 
which he now calls a "bad de- 
cision'* from a tHJSiness stand- 



point, but a good one in terms 
of "staying true to myself." 

Because he still had one al- 
bum left on his contract he says 
that after five platinum and one 
gold album he walked away ac- 
tually owing Epic money, and 
bed to a starxlard non-corr^^ete 
clause that left him unable to 
record elsewhere. 

By the time that perkxJ was 
up, he says, "things had char>ged 
in Nashville. They were only 
looking for baby acts to break. 
Nobody wanted us [veterans]." 

So he started recording this 
project on his own, financing it 
himself. He calls it "the first 
album I've done where r>o one 
looked over my shoulder. I was 
involved and driving the boat 
on every note of music that 
went down." 

Last year, he hooked up with 
veteran label executive George 
Cdiier, who anrK}unced that he 
was starting a new label, Infin- 



ity Records, with Raye as the 
flagship artist. A month later, 
that deal fell apart. But Raye 
was still eager to work with Col- 
lier. So he waited another year 
until the label exec could get fi- 
nancing together to start over 
with Aspirion. Raye's album is 
the Navarre-distributed im- 
print's first release. 

Raye calls the Aspirion deal 
"a bit of an experiment. If It 
works, we'll continue to work to- 
gether. If rx>t, no hard feelings." 

In the album's liner notes, 
Raye thanks "a God of sec- 
ond chances," and he be- 
lieves that is what is being 
offered to him now. "He's cer- 
tainly given me chance after 
chance to keep trying to get 
it right," Raye says. "Maybe I 
didn't do it the way he 
wanted me to do it the first 
time. I got very competitive. 
I didn't start out that way, but 
this business makes you com- 




petitive. The God I know 
[doesn't] want me to act that 
way. Sometimes he has a way 
of humbling us." 

Now, Raye says, "I feel like 
I'm at a better place mentally, 
spirrUjalty and in my career than 



I've ever t>een before." 

His expectations for this 
project are "realistic. I'm not 
going to feel like a failure if it 
doesnt sell a million copies like 
I used to," he says. "I'm just 
proud to be back." 



in 11ie Spirit 
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Houghton Returns To Africa For Live Set 



Having Fallen in Love With Its People And Culture, Israel & New Breed Record CD, DVD In Cape Town 



When it comes to worship, there 
are no geographical boundaries 
and cultural lines easily become 
blurred. There is proof of that 



in the new Integrity Gospel re- 
lease "Alive in South Africa" 
from Israel & New Breed. 

Recorded in Cape Town at 



the His People Center, the two- 
disc collection debuted at No. 
2 on the Billboard Top Gospel 
Albums chart in the Nov. 12 
issue. "Alive in South Africa" 
also bowed at No. 3 on the Top 
Christian Albums chart in the 
same issue. 

"I got the idea 11 years ago 
when I first went" to South 
Africa, Israel Houghton says of 
recording there. His first trip in 
the summer of 1994 was "one 
of those defining moments in 
my life. It was one of those 
places where 1 felt I belonged. 
It felt like home, and I've been 
back once a year ever since. 1 
just fell in love with the people 
there and the culture, and the 
feeling you get when you are in 
Cape Town." 

Houghton says one of the 
goals for the project was to find 
a neutral venue to hold the 
event because "it tends to be a 
little territorial church-wise 
there." Once a location was 



found, his crew took care of 
everything, including advertis- 
ing and ticketing. 

"We did two free shows, but 
we [printed] tickets for crowd 
control," he says. "We did all the 
security, sound, lights, record- 
ing, video, everything on our 
own. It was an undertaking, to 
say the least, but I'm very 
pleased with the result." 

In addition to the two-disc set. 
which is distributed worldwide 
through Provident-Integrity 
Distribution and Epic/Sony 
BMG, there will be a live DVD, 
due in lanuary, and an accom- 
panying songbook. 

Houghton produced the proj- 
ect with New Breed co-founder 
Aaron Lindsay. The group de- 
buted in 2001 with "New Sea- 
son." The following year, "Real" 
peaked at No. 13 on the Top 
Gospel Albums chart. Then in 
2004, the group's career ex- 
ploded with the release of "Live 
From Another Level," which de- 



buted at No. 1 and held the top 
spot for three weeks. 

Earlier this year, the group 
picked up album of the year 
honors at the Stellar Awards 
and Houghton was named 
top male vocalist. New Breed 
also took home a " Soul Train" 
award for best gospel album 
and netted two Gospel Music 
Assn. Dove Awards in the 
contemporary gospel album 
and song categories. 

Houghton has been tapped 
to co-host the Stellar Awards 
with CeCe Winans and Vickie 
Winans in January. 

On "Alive in South Africa," 
Israel & New Breed are joined 
by South African singer/gui- 
tarist Jonathan Butler (who also 
wrote a song for the album. 
"Come and Let Us Sing") and 
other local musicians. 

"We used a percussionist 
from there because taking a 
percussionist to South Africa 
would be kind of like taking 



sand to the beach," Houghton 
says. "We also used a horn sec- 
tion from there." 

Houghton is looking forward 
to a two-week tour of South 
Africa in March. "They worship 
there like he's all they've got," 
Houghton says of South 
Africans and their faith in God. 

"It is very inspiring and 
very challenging to me. I con- 
sider myself as a passionate 
worshipper of God . . . but I 
want to be more like that. I 
want to have a reckless aban- 
don when it comes to wor- 
shiping the Lord." 

Houghton just finished 
working with gospel legend 
Karen Clark-Sheard on her 
new Word album, due in Jan- 
uary. He plans to record a New 
Breed Christmas set next year 
and has several other projects 
on the horizon. 

"A new dream of mine is to do 
something in Israel," he says. "To 
do 'Israel Live in Israel!' ' • 



ISRAEL HOUGHTON'S 

new live release bowed in 
the top five on the Top 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or BUfboard chart potential. 



MADONNA 
Confessions on a 
Dance Floor 

Producers: various 
Warner Bros. 
Release Date: Nov. J5 

The diva has returned 

to the disco. The 
swirling, throbbing and altogether great 
"Confessions on a Dance Floor" is 
Madonna's nonstop ecstatic cabaret. The 
12-son9 set takes some of its musical cues 
from the likes of Giorgio Moroder and 
Richard X, though it remains thoroughly 
and uniquely a work of Madonna, who 
never gets lost in the dizzying beats and 
dense production. The tunes focus on self- 
discovery ("How High"), enlightenment 
("Future Lovers." "Get Together"), 
empowerment ("Jump") and love ("Push"). 
There are also fluffier cuts: a rocking dance 
anthem in "I Love New York." the ABBA- 
sampling lead single "Hung Up" and the 
springy "Sorry." In the wake of 2003's 
dead-on-arrival "American Life." 
"Confessions" is a welcome return to form 
for the Queen of Pop.— K^C 




BRUCE SPRINGSTEEN 
Born to Run— 30th 
Anniversary Edition 

Producers: various 
Coiumbia 

Release Date: Nov. 15 

"Born to Run" remains 
one of rock's finest moments. Spring- 
steen's first masterpiece at once 
announced his arrival on an international 
stage and secured his place in the 
pantheon of the genre's best songwriters. 
This edition celebrates the man as much 
as the music, balancing a 90-minute 
making-of documentary with an 



explosive, previously unreleased 1975 
concert with the E Street Band. Via 
vintage and newly shot footage, the 
documentary captures Springsteen 
during a critical moment, as he discovers 
his lyrical voice and wills the album into 
existence. The live show is Bruce and band 
in their youthful prime, powering through 
favorites like "Rosalita." "She's the One" 
and "Quarter to Three." Thom Zimny 
deserves a special nod for his painstaking 
work on both films, which beautifully 
complement the cinematic grandeur of 
the original product.— 

□ WILCO 
Kicking Television: 
Uve in Chicago 
Producer: Wilco 
Nonesuch 
Release Date: Nov 15 
Wilco's live shows 
have often failed to 
capture the intricacies of its studio record- 
ings, but on "Kicking Television." recorded 
earlier this year in Chicago, the group's six- 
piece incarnation smashes any such doubts 
into pieces. Bolstered by experimental 
guitarist Nels Cline and multi- 
instrumentalist Pat Sansone, Wilco can 
now move effortlessly from soaring rock 
anthems like "Shot in the Arm" to dynamic 
dazzlers like "Hummingbird" and "Muzzle 
of Bees." Cline is mesmerizing, slathering 
on sheets of feedback at one moment 
("Handshake Drugs") and unleashing 
ominous skronk the next, as on an 11-minute 
"Spiders (Kidsmoke)." There is a welcome 
delicacy that adds beauty to Jeff Tweedy's 
songs, especially on "Poor Places" and the 
late-night ballad "Wishful Thinking." One of 
America's greatest bands has never 
sounded better.— JC 



KANYE WEST 



H LEVINE Heard 'Em 

Wif Say (3:27) 

^j^Bfil Producers: Kanye 

^H^^ West. Jon Brion 

~ - Writers: K. West, 

A. Levine. M. Masser, 
G. Goffin 

Publisher: not listed 
Roc-a-Fe//a (CD promo) 
Some may question Kanye West's choice of 
this midtempo groove to follow his uptempo 
No. 1 "Gold Digger," but he should not worry 
about it slowing his climb to the top. For this 
introspective tune, he borrows the talents of 
MaroonS's Adam Levine. Melancholy piano 
backs Levine's understated crooning as 
West rambles on about the intricacies of life. 
Though he fails to impress lyrically, as usual, 
West's production proves that he is at his 
best when behind the boards. Although 
Bush supporters likely will not rush out to 
buy this message-laden single. West's talent 
is clearly undeniable,— /M./ 



FALL OUT BOY 
Dance, Dance (3:00) 

Producer: Neal Avron 
Writers: P. Stump. 
Fail Out Boy 
Publisher: Chicago X 

Softcore. BMI 

Fueled by Ramen/ 
Island (CD promo) 
Fall Out Boy is pop-punk in the truest 
sense of the phrase. "Sugar. We're Goin' 
Down" managed to become a top 10 hit 
at top 40 while simultaneously hovering 
near the top of the modern rock chart. 
The sophomore single from the band's 
platinum major-label debut is destined 
for success as well. "Dance. Dance" is 
more uptempo than its predecessor, so it 
will be interesting to see if top 40 
embraces the song. It should: A sing- 
songy bridge and soaring chorus put the 
track on par with "Sugar," and it is 
already starting to make noise at modern 
rock, where it should do just as well as 
the last single.— ST" 



ALBUMS 



BIG A RICH 
Comin* to Your City 

Producers: Big Kenny. 
John Rich, Paul Worley 
Warner Bros. 
Release Date: Nov. 15 

□ Keeping in mind the 
2.5 million people 
who bought their first 
album. Big & Rich waste 
no time plowing the same 
greasy dirt here on the 
title cut and "Soul Shaker," 
where they hoot and holler 
about very little. The guys 
make it clear they are here 
for the beer on barn- 
burners like "Caught Up in 
the Moment," "Jalapeno" 
and "Blow My Mind," a 
psychedelic affair that is 
the best of a similar lot. 
"20 Margaritas" is 
reasonably funny, but B&R 
are just not as cute as they 
think they are on space- 
wasters like "Freak 
Parade" and "Filthy Rich." 
More substantial are the 
smooth R&B of "Never 
Mind Me," the slide* 
brushed "Leap of Faith." 
and mighty fine, 
midtempo ballads "Slow 
Motion" and "I Pray for 
You." Although there is not 
much substance under all 
this bombast, "City" has 
its fun moments.— fllV 

GINUWINE 
Back II Da Basics 

Producers: various 
Epic 

Release Date: Nov. 29 

□ Whether sweet- 
talking the ladies or 
worshipping his main 
woman, Ginuwine's silky 
vocals and magnetic sex 
appeal remain his key 
assets. "Back II Da Basics" 
nicely upgrades from 
sexually laced anthems to 
grown-up ballads, but fails 
when attempting to break 
the party-boy mold. 
Examples of the latter are 
"Oh Girl" and "The Club," 
where the singer 
unconvincingiy urges 
clubgoers to "get it 
crunking and jumping." 
Lead single "When We 
Make Love" is one of 
Ginuwine's sultry slow- 
burners, but without 
Timbaland's production to 
support his syrupy tenor, 
tracks like "She's Like" and 
"Secret" fall flat. Well- 
crafted songs like "Far 
Away" and "Better Half" 



find a more authentic, 
falsetto-flaunting Ginuwine 
singing sexy serenades. 
While it still does not put 
him on par with R. Kelly or 
Usher, "Basics" is a 
worthwhile listen.— CH 



VICENTE FERNANDEZ 
Vicente Fernandez Mis 
Duetos 

Producer: Pedro Ramirez 
Sony BMG 

Release Date: Nov. 22 

□ Vicente Fernandez's 
first all-duets album is 
destined to become a 
collector's item, if only for 
the historic value of 
hearing the artist pair up 
with the likes of Javier 
Solis and Jose Alfredo 
Jimenez. "Duetos" sports 
a blend of previously 
released ("Aunque Mai 
Paguen Ellas" with 
Roberto Carlos) and 
brand-new ("Que Dios Te 
Bendiga" with Ana 
Gabriel) recordings, plus 
such live takes as "Perdbn" 
with son Alejandro. For 
the most part, typical 
ranchera bravado is 
softened with touches of 
romance via slower 
arrangements and 
mellower vocals. It is also 
safe, with collaborators 
often overshadowed by 
Fernandez (even Carlos is 
hard to discern on his 
track). The notable 
exception is the Celia Cruz 
duet "Tu Voz." set to a 
tropical bolero beat.— i.C 



BOB MARLEYATHE 
WAILERS 

Africa Unite: The Singles 
Collection 

Producers: various 
Tuff Gong/Universal 
Release Date: Nov. 8 

□ The main draw on this 
20-track retrospective 
is the previously 
unreleased "Slogans.'" 
brought to life by Ziggy 
and Stephen Marley from a 
demo their father recorded 
in a Miami hotel room in 
1979. Of a piece in music 
and message with "Get Up. 
Stand Up," the song rails 
against empty political 
gestures over a grooving 
musical bed with guitar 
overdubs from Eric 
Clapton. Aside from two 
remixes and a rivettng live 
take on "No Woman. No 



Cry," the rest of the album 
rounds up familiar but 
potent Marley staples like 
"Buffalo Soldier." 
"Exodus," "Trenchtown 
Rock" and "Could You Be 
Loved." -PVV 



IMOGEN HEAP 
Speak for Yourself 
Producer: Imogen Heap 
RCA Victor 
Release Date; Nov 1 
I Imogen Heap has 
I been honing her craft 
since the late-'90s arrival 
of her debut album. "I 
Megaphone." But she is 
better-known for her 
2002 collaboration with 
producer Guy Sigsworth; 
the pair recorded as Frou 
Frou and scored 
underground dance hits 
with "Breathe In" and 
"Must Be Dreaming." Here. 
Heap is back to being a 
solo artist. And thanks to 
"The OC." her fan base has 
grown. The popular teen 
TV show featured Heap's 
"Hide and Seek" (included 
here) in its season-two 
finale and on the 
soundtrack "Music From 
the OC: Mix 5." Another 
album track. "Goodnight 
and Go." was Included on 
"Mix 4." Recent converts 
to Heap's musical 
sensibility— part Bjork, 
part Sarah McLachlan, 
part Kate Bush, a hint of 
Goldfrapp— will surely 
revel in the ethereal 
sounds she has created 
here —MP 



BILL GAITHER 
Bill Galther 

Producers: Bill Gaither. 
Michael Sykes 
Gaither Music Group 
Release Date: Oct. 25 

□ Bill Gaither's name is 
synonymous with 
Southern gospel music, 
but the veteran singer/ 
songwriter has not 
released a solo album 
until now. As founder of 
the Bill Gaither Trio and 
most recently the Gaither 
Vocal Band, he has 
always surrounded 
himself with talented 
artists, but this fine 
collection demonstrates 
he can deliver a 
thoroughly entertaining 
project alone. Among the 
continued on >>p46 
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highlights are "i Wish You" 
and "The Family of God." 
penned with his wife 
Gloria. The album has 
many personal moments, 
including a poem recited 
by Gloria about their 
lifelong love affair, and 
"Some Things I Must Tell 
the Children," a poignant 
recitation teeming with 
parental wisdom. 
Listening to this album is 
like settling in front of a 
roaring fire with a rich 
bowl of stew: tasty, warm 
and totally satisfying.— DEP 



VARIOUS ARTISTS 
Rainbow Six: Lockdown 
Soundtrack 

Producers: various 
Calvin Records 
Release Date: Nov. 15 
The soundtrack for the 
latest "Rainbow Six" 
videogame was overseen 
by Fear Factory drummer 
Raymond Herrera and 
Laddie Ervin. partners in 
videogame voice-over, 
music and sound effects 
company 3Volulion 
Productions. Those 
thinking that would make 
for a metal-centric 
collection are only half 
right. Fear Factory 
contributes a new song 
and a version of the 
game's title theme, and 
there is some decent 
previously released 
material from Soilwork, 
Chimaira and Trivium. But 
there is also tepid rap- 
metal from Killing Zone 
and Kush, and a pair of 
unremarkable mainstream 
rock tracks from Not 
Forgotten. Mainly geared 
toward videogame and/or 
Fear Factory enthusiasts. 
"Lockdown" is a reminder 
that not every game needs 
its own soundtrack.— Br 



NIC FANCIULU 
Renaissance Presents 

Producer: Nic Fanciulli 



Thrive 

Release Date: Nov. 1 

□ To be more 
marketable, young 
DJs frequently file 
themselves neatly into 
single genres. Not Nic 
Fanciulli. the 24-year-ofd 
Brit behind the latest 
installment in the 
Renaissance series, which 
is also his debut mix 
compilation. Fanciulli's 
mature set ranges from 
the languid, lyrical house 
of Sandy Rivera's 
"Changes" to the Morse 
code bleeps of his own 
electro nugget 
"Squirreled," showing a 
real handle on dance 
music past and present. 
The DJ closes disc one 
with a vigorous treatment 
of the decade-old 
Basement Jaxx classic 
"Flylife," working the EQ. 
and an overlay of a Cornna 
Joseph a cappella. like an 
old-school pro. A DJ who 
gives it up for house 
heroes while championing 
fresh new acts like Buick 
Project and Soul Mekanik. 
Fanciulli could be the jock 
we have all been waiting 
for.-KM 

l'VJ»l 

GREEN DAY 
Bullet in a Bible 

Director: Samuel Bayer 
Reprise 

Release Date: Nov. J5 
Having returned to global 
suporstardom thanks to 
"American Idiot," Green 
Day was captured last 
summer in front of 65,000 
London fans for the DVD 
"Bullet in a Bible." which 
also includes an audio CD 
drawn from the show. Billie 
Joe Armstrong has always 
been a commanding 
presence in a club or arena, 
but to witness him 
conducting a stadium full of 
fans is another thing 
entirely. Even as Green Day 
aims to project an anti- 
authority, stick-it-to-the- 
man Image, the enormity of 



its sentiments seems lost 
on these masses, who 
sway when they are told to 
sway, scream when they 
are told to scream and 
"freak out" on cue. Luckily. 
"Bullet" finds the band 
ably balancing its serious 
political side ("Jesus of 
Suburbia"), its 
cartoonishness Ca spirited 
cover of "Shout") and 
everything in between 
("St. Jimmy," "Boulevard 
of Broken Dreams").— KW 

GUIDED BY VOICES 
The Electrifying 
Conclusion 

Director: Matt Monsoor 
Plexifilm 

Release Date: Nov. 15 
After 21 years, the little indie 
rock band that could says 
goodbye in appropriately 
drunken. fake-English- 
accent-wielding, small-club 
glory on "The Electrifying 
Conclusion." taped on New 
Year's Eve in Chicago. It is 
not a good GBV show until a 
band member can barely 
stand up or the total 
number of songs played 
inches past 50, but thanks 
to an onstage bartender 
and a 64-song (!) set list, 
this one will go down as an 
all-time classic. In a nod to 
GBV's ever- mgmmmSBISSR 
changing 

lineup, a host - . 

of former ■%#V/I I I 

members . . , 

ADDITIONAL 

appear. REVIEWS: 
including . Aerosmilh. 

guitarist Tobin "Rockin* the 
Sprout for Joint" (Coion>b,.) 

"FourtPPn • Okkervil River, 
hourieen ..glack Sheep 

Cheerleader Boy 
Cold Front" Appendix" 
and drummer . Tri«eza, "A 
Jim Mac- Colores" 
Pherson and cB#n«r uioiung) 
bassist Greg 

Demos on "I Drove a Tank" 
and "Shocker in 
Gioomtown." As an 
endearingly ragged "Don't 
Stop Now" wraps things up 
after three hours and 40 
minutes, it is more clear 
than ever just how iconic 
this band was.— JC 
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EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Keith Caulfield, Leila Cobo. 
Jonathan Cohen, Ben French, Katie Hasty, Clover 
Hope, Ivory M, Jones, Kerrt Mason, Michael Paoletta, 
Sven Philipp. Deborah Evans Price. Chuck Taylor. 
Bram Teitelman. Philip Van VIeck. Ray Waddell 

PICK fr: A new release predicted to hit the top half 
of the chart in the corresponding (ormat. 



CRITICS' CHOICE *: A new release, regardless of 
chart potential, highly recommended for musical ntent. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard. 770 Broadway. Sixth 
Floor, New York. NY 10003) or to the writers in the 
appropriate bureaus. 



BACKSTREET BOYS 
Crawling Back to You 
(3:44) 

Producer: John Fields 
Writers: C Farren. B. Daly 
Publishers: various 
Jive (CD promo) 

□ Backstreet Boys 
made a stunning 
(global) return earlier this 
year with the lush 
"Incomplete." All signals 
were go, but then radio 
missed out on uptempo 
follow-up "Just Want You 
to Know." Jive is striving to 
score again with third 
single "Crawling Back to 
You." another smart, 
melodic ballad that should 
meet favor with the 
group's maturing base, as 
well as fans of well-crafted 
songs at adult top 40, 
Perhaps midtempo pop 
stunner "Climbing the 
Walls" or critics' favorite 
"Poster Girl" might have 
been better choices, but 
let's hope programmers 
have weighed in favorably 
on "Crawling." There are 
plenty of hits left on 
current disc "Never Gone," 
but BSB's return to glory 
has little room for error, 
amid the novelty acts 
continually hogging the 
airwaves. This song has 
solid catalog potential. 
Does "My Humps"?— Cf 

T-BOZ& CHILLI 
FEATURING O'SO KRISPIE 
RUtheGirl(IBet) (3:23) 

Producer: Melvin "Saint 
Nick" Coleman 
Writers: R. Butter. T. Watkins. 
M. Coleman. Chilli 
Publishers: various 
Arista (CD promo) 
So far. the reality race to 
replace dead group 
members has proved 
fruitful, with INXS debuting 
in the top 40 with 
postmortem lead J.D. 
Fortune singing "Pretty 
Vegas." Now TLC, sans the 
deceased Lisa "Left Eye" 
Lopez, tries its hand at the 
morbid sport of letting the 
public force the hand of 
fate with new teammate 
O'so Krispie. Like her 
predecessor. Krispie is least 
essential and, perhaps not 
surprisingly, her high- 
pitched, midsection rap 
sounds like the ghost of 
Left Eye. The melody of "R 
U the Girl" approaches 
clever, but the requisite 
lead vocal of T-Boz is 
buried so deeply that no 



one would ever guess this is 
TLC's return bid. Perhaps 
that is for the best. R.I.P.-Cf 



COLLIN RAYE I Know 
That's Right (3:28) 

Producers: Fred Mollin. 
Gene LeSage. Collin Raye 
Writers: B. DiPiero. 
R. Rutherford. T. Shapiro 
Publishers: various 
Aspihon (CD promo) 

□ Raye debuted on the 
Billboa rtf CO u n t ry 
singles chart in 1991 and 
went on to place 32 titles 
on the list during his tenure 
with Epic Records. Absent 
from the chart since 2001. 
he returns with this fine 
single on Nashville-based 
indie Aspirion Records. 
Raye's clear, strong voice 
has lost none of its 
emotional punch. He shines 
on this uptempo number 
about life's perfect 
moments, from lying next 
to the person you love to 
hearing Elvis on the radio 
and feeling 17 again. 
Penned by hitmakers Bob 
DiPiero. Rivers Rutherford 
and Tom Shapiro, it has a 
gorgeous melody and 
uplifting lyric. It provides a 
perfect vehicle for Raye's 
re-entry at country radio. 
Though he might be on a 
smaller label this time 
around, his talent looms 
just as large.— D5P 

IISH3 

THE DARKNESS One Way 
Ticket (3:41) 

Producer: Ray Thomas Baker 
Writer: the Darkness 
Publisher: not listed 
Atlantic (CD promo) 

□ Great Britain's leading 
exponent of hair metal 
cliches is back with majestic 
power chords and lots of 
laughs. "One Way Ticket," 
the lead single from the 
Darkness' sophomore 
album, due Nov. 28. marries 
a patented AC/DC riff with 
hilarious lyrics about a rock 
star humbled by self- 
destructiveness, "And now 
septum is in tatters/And I 
still got the runs." But the 
main attraction is frontman 
Justin Hawkins' edgy, over- 
the-top falsetto. Musically, 
the pop metal tribute is 
complete with a sitar 
interlude and a hooky 
stadium chorus that Def 
Leppard or Poison would 
love to launch one more 



time. This is Spinal Tap after 
a songwriting master class. 
With better hooks and a 
slicker sound.— SP 



ENYA Amarantintt (3:07) 

Producer: Nicky Ryan 
Writers: Enya. R. Ryan 
Publishers: EMI/EMI 
Blackwood. BMI 
Reprise (CD promo) 

□ Enya is never going to 
earn kudos for 
versatility, but that has not 
stopped her from selling 65 
million albums during the 
past decade. Sixth album 
"Amarantine" is led by the 
title track, which sounds as 
much like the 2001 smash 
"Only Time" as it does her 
first hit. 1989's "Orinoco 
Flow (Sail Away)." Whether 
that is a bad thing depends 
on your tolerance for more 
of the same. But before the 
track is dismissed, there is 
no doubt that "Only Time" 
became an emblem of 
post-Sept, n, 2001. 
America, bonding Enya to 
so many (accompanying 
album "A Day Without 
Rain" sold 6 million copies, 
according to the Recording 
Industry Assn. of America). 
Her familiar chords and airy 
vocals again feel 
comforting, so, whether or 
not she is innovative, this 
lady continues to be 
accomplished at what she 
does.— Cr 

BRYAN ADAMS FEATURING 
PAMELA ANDERSON When 
You're Gone (3:25) 
Producers: B. Adams. Rock 
Writers: B. Adams. Kennedy 
Publishers: Badams/Sony 
A&M/UME (CD promo) 
It may be new to U.S. 
audiences, but this song 
was a huge hit in Europe in 
1998. That version featured 
Melanie C. Bryan Adams 
has stripped out Melanie's 
vocals and replaced them 
with Pamela Anderson's. 
She is not much of a singer, 
and her featherweight 
background vocals are 
buried in the mix. The ultra- 
catchy tune rocks along in a 
jangle-pop way, where 
Adams laments about his 
missing lover. The novelty 
of hearing Anderson 
singing should get the 
attention of some 
programmers: the single 
has its best chance for 
success at adult top 40 and 
AC stations.-/CC 
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Diana Krall chalks up h«r 

sixth No. 1 on Top Jazz Albums 
with "Christmas Songs." Her 
second appearance on Top 
Holiday Albums also marks her 
first No. 1 on that list. The 
album starts at No. 33 on The 
Billboard 200, marking the 
first entry on that chart for the 
featured Clayton/Hamilton 
■U^zz Orchestra. 



At least nine of the bullets 
on Top Latin Albums reflect 
iplkes generated by the Nov. 3 
telecast of the Latin Grammy 
Awards (see story, page 121 
Bebe (No. 25, up 754«), Laura 
Pauslnl (No. 37, up 72%), 
Intocable (46-24, up 56%} and 
Juanes (31-22. up 36%) lead 
the pack. 



'Now' Feeds Churn At No. 1; Holiday Chart Returns 



li 




Third Day lands Its third 
No. 1 on Top Christian 
Albums. "Wherever You Are" 
also notches the band's best 
Nielsen SoundScan week 
(62,000 copies), as well as Its 
first top 10 on The Billboard 
200(No. S). 



Even as the "Now That's What 1 Call 
Music" series adds to its own laurels with 
a bow at No. 1 on The Billboard 200, the 
big chart continues a certain course to- 
ward at least two records for turnover in 
the top slot. 

"Now 20." with 378,000 sold in the 
first week, according to Nielsen Sound- 
Scan, is the eighth straight album in 
eight weeks to bow at No. 1. That streak 
is just one week shy of the longest churn 
in the chart's history, set in 2003 when 
nine different albums took turns on top 
in a nine-week span. 

The record should be tied next week 
since Kenny Chesney looks like a lock 
for his fourth No. 1 on the big chart, ex- 
tending the run to nine straight champs 
in as many weeks. 

More significantly. The Billboard 
200 is destined to field more No. 1 
starts in 2005 than in any year of its 
history, dating back 
to 1955 when the 
magazine launched 
a 15-position Best 
Selling Popular Al- 
bums list. 

Chesney should 
own the 29th album 
to bow at No. 1. 

That will tie a rec- 



ord, also set in 2003. when 29 titles 
opened in the top slot. With another 
seven weeks left in the calendar year, and 
a few more big-name releases scheduled 
to capitalize on the holiday selling sea- 
son, it seems a cinch that number will 
rise to 30, if not higher, before Santa 
Claus finishes his round.s. 

'NOW,* NOW: An idea imported from 
the United Kingdom has become a huge 
deal in the United States, as "Now 20" 
becomes the eighth edition in the series' 
history to reach No. 1. Of the 22 "Now" 
titles — including two Chri.stmas-themed 
compilations — to appear on The Bill- 
board 200 since the first edition set sail 
in 1998. 19 have reached the top three. 

In all, those 22 editions amount to 55 
million in U.S. sales, according to 
Nielsen SoundScan. 

The Pussycat Dolls and Rihanna, each 




with songs that reached No. 2 on The 
Billboard Hot 100. are among the acts 
included on ""Now 20." 

The 378,000 the new "Now" sold is a 
little lighter than the openers of the last 
two that reached No. 1:436.000 for"Now 
19" in July; 407,000 for "Now 17" in No- 
vember 2004. 

"Now 5" owns the franchise's record 
week, doing 688,000 in the Christmas 
frame of 2000. The fastest start belonged 
to "Now 7." which opened with 621,000 
the following year. 

HEAD GEAR: A couple of weeks ago. 
I might have predicted a tight clash of 
haberdashery, with Kenny Chesney's 
cowboy hat engaged in a photo finish 
with 50 Cent's baseball cap. 

Turns out Chesney's "The Road and 
the Radio'* will easily outdistance the 
soundtrack to 50 Cent's motion picture 
debut, "Get Rich or Die Tr>'in'. " next issue. 

The rapper scored what will likely be 
this year's only million-plus week when 
"The Massacre" reached stores in March. 
On the plus side, he made release-week 
appearances on "Late Show With David 
Letterman." "Live With Regis and Kelly" 
and "Late Night With Conan O'Brien." 

On the down side, the soundtrack 
reached stores before the film hit the- 



aters, but the biggest liabilit)' might be 
that unlike the 2002 soundtrack to Em- 
inem's acting bow in "8 Mile," the "Get 
Rich" album does not have a lightning- 
rod lead track to match the heat of the 
earlier film's "Lose Yourself." 

Chains' first-day sales have forecast- 
ers placing Chesney at 600,000-plus, 
which would be his biggest Nielsen 
SoundScan week, with "Get Rich" open- 
ing with around 300.000. 

AUDIO ORNAMENTS: The Top 

Holiday Albums chart returns to the 
Billboard chart rotation next week, with 
a sneak preview in this issue on page 64. 

From next week through the start 
of 2006, the chart will replace Top Cata- 
log Albums and alternate with Top In- 
dependent Albums. All three lists will 
be updated weekly in the Billboard In- 
formation Network and Nielsen Sound- 
Scan and on the Billhoard Web sites. 

Although Christmas titles may appear 
on current album charts during the first 
year of release, new and old Christmas 
sets compete on Top Holiday Albums. 
Hanukkah and Kwanzaa releases also 
qualify for Top Holiday Albums, but in 
my 1 6 years with the charts department, 
only Christmas sets have sold enough to 
reach the list. 
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BILLBOARD.COM/FREO^I 

> >ln Its lOth frame, ' Gold Dig- 
ger" (Roc-a-Fella/D©f Jam) by 
Kanye West Featuring Jamie 
Foxx becomes ttie second- 
longest-running No. 1 of 2005, 
runner-up to the l4-week reign of 
Mariah Carey's "We Belong 
Together." That maKes 2005 th« 
first year since 2002 to have at 
least two songs chalk up double- 
digit stays in pole position. ''Gold 
Digger" is the sixth song to hit 
No. I this year. When the seventh 
No. 1 of 200S finally appears, it 
will be the latest arrival of a 
seventh chart -t(H>P«r 'n the 
history of The Billboard Hot lOO. 

> > Fred Broruon also reports on 
Chris Brown becoming the first 
artist to top Hot RftB/Hip-Hop 
Songs with a debut tingle sine* 
Clara and Madonna Increasing 
her lead as the top artist of the 
Hot Dar>ce Club Play survey. 



l\/larket Watch 

WEEKLY UNIT SALES 



A Weekly National Music Sales Report 



STOflE DIGITAL 
ALBUMS SINGLES TRACKS 



TMs Week 
Usi Week 
Change 

This Week Last Year 
Change 



10.898.000 
9.548.000 
14.1% 



61.000 6. 
65.000 6. 
-6.2% 



10.910.000 102.000 3, 
-0.1% -40.2% 



434.000 
816.000 
-5.6% 
,137.000 
105.1% 



WEEKLY ALBUM SALES 




YEAR-TO-DATE 






CHANGE 1 


OVERALL UNIT SALES 






Albums* 516.679,000 


467,310.000 


-9.6% 


Store Singles 6,560,000 


4.432.000 


-32,4% 


Digital Tracks 109.004,000 


277.660.000 


154.7% 


Total 632.243.000 
'2004 data beglnnmg with week ending Jan 


749,402.000 

4, 


18.5% 


ADJUSTED SALES" 






Albums 501,997,000 


467,310,000 


-6.9% 


Albums w,TEA-" 512.897.400 495.076,000 -3,5% 
"2004 data beginning with weeii ending Jan. 11 lot i 52-weei comparlun. 
"'Includei track ai]uivajent all>uin sales (TEA) wHIl 10 track downioads 
eilulvalcnt to one album sale. 


Album Sales 






04 


S16.7 





For week ending Nov 6, 2005. Ftgures are rounded. «^ 
Compiled frofn a national sample of retail store and • • Nielsen 
rack sales reports coJIeded and provided by SoundScan 

DISTRIBUTORS' MARKET 
SHARE: 10/02/05-10/30/05 

eUMVD eSonyBMG 4 Indies #WEA J EMM 



Total Albums 




Current Albums 



SALES BY ALBUM FORMAT 
CD 

Cassette 
Digital 
Otiier 



503.456.000 451,717,000 -11.5% 

7.924,000 2.201.000 -72.2% 

3.941.000 12.460.000 216.2% 

1.359.000 932.000 -31.4% 




Go to www.bniboard.blz for complete chart data i 47 .i^^jgi 
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« IS the 
band's ninth 
cliarting set 
overall, the 
fifth since 
KurtCobain 
died in 1 994. 




Latest sin- 
gle. -Dare,' 
IS No. 33 
on Modem 
Rock chart, 
and lis video 
IS in the top 
10atMTV2. 



Sale tag ai 
Circuit City, 
along with a 
new single 
and video, 
push a 
41% gain 
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Kanye West's "Gold Digger" fends 
ofTChris Brown's "Run II!" yel again 
to mine its 10th week atop Tlie Bill- 
board Hot 100. 

West's advantage on Hot Digital 
Songs (49.500 downloads to 32.SOO) 
is enough to offset Brown's 21 mil- 
lion listener lead on Hot 100 Airplay. 



West is the ihird artist, after 50 
Cent and Eminem, with two tracks 
in the Hot Digital Songs top five, "[e- 
sus Walks." which peaked at No. II 
on tlie Hot 100 in )uly 2004. moves 
11-4. It is featured in the "Jarhead" 
movie and trailer. 

— Siit^'o Pietroluongo 
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PEOPLE STILL DIG HAYES 



l^aac Hayes ctitcrs Top R&B/Hip-Hop Al- 
bums for the first time in 10 years with the 
aptly titled "Ultimate Isaac Hayes: Can You 
Dig It?" starling at No. 53. 
The set also opens at No. 171 
on The Billboard 200. mark- 
ing his first appearance 
there since I980's "And 
Once Again." 

This two-CD hits collec- 
tion contains rare singles. 




previously unreieased live songs and his sig- 
nature "lliemc From Shaft." which topped 
Tlie Billboard Hot 100 in 1971. 

The alburn also contains a 
DVD featuring concert 
footage and behind-the* 
scenes clips from Comedy 
Central's animated series 
"South Park." on which Hayes 
supplies the voice of Chef. 

— Raphael George 
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4. RAY J FULFILLS 'WISH' WITH PEAK 



At No. 7. his best showing ever on Hot RicB/Hip- 
Hop Songs. Ray | shines with Greatest Gainer Air- 
I play honors. 

Closing in on 40 million in 
I audience. "One Wish" betters 
Ray I's last jaunt to the top 10. 
I when "Wait a Minute" peaked 
I at No. 8 in 2001. The ballad 




also soars five spots to No. 7 at rhythmic radio for 
Ray J's first top 10 in that format. 

With added exposure from his recurring role on 
UPN's "One on One," his "Raydiation" set im- 
proves by 18%. its first gain in six weeks on The 
Billboard 200 (109-96). Ray ) is in the midst of a 
radio promo tour stopping in Miami, Detroit and 
Houston. — Raphael Ceorgf 



Data for week of NOVEMBER 19, 200S I For chart reprints call 646.654.4633 



Go to www.billboard.bjz for complete chart data 
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BETWEEN THE BULLETS wicssen a billbo.ird com 

DUO'S HITS SET DRAWS CHART INK 



Montgomery* Gcntr>' gets its second-biggt'st 
sales week with "Something to Be Proud Of: 
Tlie Best of 1999-2005." which moves 41.(XX) 
copies to start at No. 2 on Top Country- Albums 
and No. 20 on The Billboard 200. 

The hits package sports two new tracks: the 
title song, which led Hot Counti7 Songs for two 
weeks starting in Uie Oct. 8 issue, and "She 
Don't Tell Me To." which rises 35-30. 

Tlie new set is the duo's .second-highest Ixiw 
on The Billboard 200. and matches the No. 2 
country' start of "You Do Your Thing." which 
moved 58,000 copies in the |une 5. 2004, issue. 



Iwwing at No. 10 on Tlie Billboard 2(K). 

"Life Goes On," the sbcth set of new songs by 
Terri Clark, starts at No. 4 with 34.000 copies. 
She has scored one week witti bigger numbers, 
when "Greatest Hits 1994-2004" sold 62.000 



units in 2004. 



-Wade jessen 




SB Go to www.billboard.biz for complete chart data 



Data for week of NOVEMBER 19, 2005 I CHARTS LEGEND on Page 64 
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• I'n QoiOl AWSTA lUSHVlLU (83.S) 

Your Mm ka mashvilli (76,7) 
She ndit Have Time mercury |66.S| 

She Don't Tdl Me To C0lUiUiA(91.7) 
2 I Don't Feel Like Lovin' You Toilav epk (75.4) 



19 Wfc Gonna Be (AInys Loved By Mff) MCA MSHwuE (90^) 33 

20 Nobody Gonna Tell Me Whst To Do CflUMSU (n.8) 34 
22 Believe mista naskville 178.8} 35 
^ Mam^imm THe Dollar m* (8«.6) 31 

sSEEEESt KerosemEnc(75.0) 17 

^fJHJJJr Choalin'n«(87.3) 41 

2S Mf Kind 01 Music WAmERSROS. (78.7) 48 

Aln I Wastin Good WMskey On You AsnuiKtm (71.7) 49 
Here's To You am tma (93.6) 
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Visit www.BiltboardRadioMonltor.com to sign up to register for 
your free Country Radio Blast. 
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•BETTER' COULD TIE URBAN'S CAREER BEST 

If Keith Urban's "Better Life" saucezes an- \». He leads the No. 2 title bv 3.6 million im- 


other week at No. 1 next issue, he will tie his 
longest No. 1 run to date. 

In the meantime. Urban's single becomes 
his tiiird title to lead the cliart for at least five 
weeks. "Better Life" collects 32.8 million au- 
dience impressions during the tracking week. 

Earlier this year, Urban topp>ed the chart 
for five weeks with "Making Memories of 
Us." His "Somebody Like You" held for six 
straight weeks in fall 2002. 




pressions. but do not be surprised if Kenny 
Chesney's "Who You'd Be Today" makes up 
the difference in short order. 1 1 im proves 1 .9 
million impressions and hops 3-2. 

Radio received Chesney's new "The Road 
and the Radio" set diuitig the tracking week, 
pushing three tracks on the diart's lower end 
(Nos. 54. 59 and 60). The album starts a week 
early on Top Country Albums (at No. 58) be- 
cause of street-date violations. — Wade Jessen 


1^ 



Go to www.blllboard.biz for complete chart data i 59 



HOT LATIN SONGS: A panel 01112 sUKons (36 LKin pop. 13 Mplcal. 16 Lalin rhyDim. S4 regKmal Mexican) are electionically mortloiea 24 nam a day. 7 days a wOk. t 2005 VNU Busin»ss MMia. mc- 
M ligtia rnenM TOP LATIN ALBUMS: See CKaiu LagaiM lot rula> and axplanatlons. c 2005. VNU BusMk Madia. Inc. and NMsan SoundScan. he. All nghB reaeivad. 



AIRPllT MONITOntO lY SAtIS MU COMFIIEO tT 



i 



Nielsen Nielsen 
Bfoadcasi Data SounifSc«n 
Syslents 



HOT 

LATIN SONGS. 



:si 

1 


§1 

1 


S 

1 


9^ 

ii 

>e 
30 


TITLE 

!!■ . ■.^.'.flirtftl 

KIlatortura 

nnS.'. UfBARAK R .L MENDQ (S UEUUK R .I.FOCHOIU 


Artist 

rUPflINT 1 PB0MOTI13K L.4EEI 

Shaklra Featuring Alsjandro Sanz 

EPIC 'SONV GMQ NDRTE 


.1 

u 

1 




2 


2 




rakata 




Wisin & Yandel 


I 


ID 


S 


e 




CUENTALE 


Ivy Ouoen 

LA CALLt L%-ii:..i.il. 


1 


O 


10 


9 




AMOR ETERNO 


Christian Castro 


4 


LO 


4 


4 




ELLA y YD 


Aventura Featuring Don Onnar 


3 




7 


B 




NO TE PREOCUPES PGR Ml 


Chayanne 

io^v s'm:. 1. ■■■■{ 


■ 


& 










'. L 1 ( '.[f'O JR TMCWILLIAMSl 




1 


i 


10 




NO PUEDO OLVIDARTE 


Beio Y Sus Cananos 


■ 


■ 


3 7 




VEN 8AILAL0 


Angel & Khrlz 


I 




E 


s 




MAYOR QUE YO Baby Ranks, Daddy Vtankee. Tonny Tun Tun. Wisin, Yandel & Hector 

'.^ ■, ■,■ I:lflfSHA*»t*WISINrANOELMDfLBAl>D| Mi.S f IQ'A .UNl^ERiA; . -:i:ji • 


s 




13 


18 




PARA TU AMOR 

. .: . tNfS ,.iU4r(E5i 


Juanes 

SUfICO ,'UNIViRi*L ..MIND 


10 




11 


14 




ERES DIVINA 

:■ i ■ .1::.. iJ G*Bfll£. 


Patrulla 81 


7 




a 


3 




SOLO OUEDATE EN SILENCIO 


RBD 


2 




IS 






LLAME PA VERTE 


Wisin & Yandel 


tl 


1-14 


12 


11 




AUN SIGUES SIENDO MIA 


Conjunlo Primavera 


s 




14 


15 




YO VOY 




Zion & Lennox Featuring Daddy Yanliee 


« 






, ROMPE 

MOMSERIUII.DJ URSA S ftSHER (R AVAULE.DAVILJt} 


Daddy Yankee 

tl CAHIr; lhTER5C0PE 






2S 


40 




COSAS DEL AMOR 

1 iL G ^AOIL'.AJ 


Sergio Vega 

SONY Bwii umn 


17 


18 


IS 


19 




Ml CREDO 

r.PA.TlE u ;i!RHi lEAIOl 


K-Paz Ot La Sterta 


9 


IS) 


w 


23 




NO 




ShaKira 

EPi: soriv ev;, i. i-.Ti 


17 




16 


12 




REGGAETON LATINO 

[ LIIJD ".V a ..■■'(OHON.E LtriO. 


Don Omar 

Cf^itN FErt EMEflALD VACMET: .30 


4 


ro 


3C 


27 




UN ALMA SENTENCIADA 


Thalia 

H1I .■11 IN 


tl 




23 


30 




SUELTA Ml MANO 


Sin Bandera 


22 


IS> 


27 


43 
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A big winner 
al the Latii 
Grammy 
Awards. 
Juanes won 
for best rock 
solo vocal, 
best rock 
song and best 
music video. 




Intocable. at 
No 32. won 
best norteno 
album lor X 
al tl^e Latin 
Grammy 
Awards. 
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Fuego 



ANGEL a KHRIZ 
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J' 


10 


AKWID 

LOS ASUACATE8 OE JIOWMN >HEA[FLlHERS;UWV1$IOIA>OG) 


\e 


3i 


ROMPE 

DADDT YANKFE 1- .1- -: '.■FH^C'JF'F 


® 


17 


DON OMAR 

THt LJLST DOM: LIVE |V| AAACHETE| 


R> 


12 


ESTA NOCHE DE TRAVESURA 

HECTCW -a BAH4IMQ- FEAIIAIHG OilM I'lPA UAL'itRSAl LAWy 


ll« 


12 


YAGA & MACKIE 

Ut IBOIM |LA CALLE'UNMSIOFtllG) 


e<D 


15 


CALOR 

HECTM ■& UMBWO- iM'.T AU^FiETFl 


o 


14 


ELIEL 

UnEATEST BEATS LIAL>L1E< 


»> 


13 


BUMPER 

AUllOVMnO IFFHIIE LION'SOFF^ BM6 F«aF<IF 


o 


15 


LUNY TUNES 

UL TIUVECTOmA iMAS FLOW'SOLD STAFL'LINIVERSAL LATtNOL 



REGIONAL MEXICAN . 




REGIONAL MEXICAN 


■ 


1 


TITLE 

UnST (lAlPRINT PflOFAOTIDN LABEL) 








ARTIST 

TI1U iiMPRmr WSiniStlTING LABEL) 


h 


1 


NO PUEDO OLVIDARTE 

■ETUTSUSCAAIAftOSiLiSA 


1 


1 


KpPAZ DE LA SIERRA 

MM CAPACES QUE HUNCA \': bl. 




2 


ERES DIVINA 
MTFMNLAII :D(L^ 






RAMON AYALA Y SUS BRAVOS DEL NORTE 

AMTKOiaA D( UN UT O'LLiDILi 




3 


AUN SIGUES SIENDO MIA 

COMIUNTO milBAVBU < FDKC^'ISAi 


O 


5 


JENNI RIVERA 

PVinANDtnA. REBnoE T AnCVm (FDKCVISA,'U(>| 


o 


7 


COSAS DEL AMOR 
SERSIOVEtAi'v:-!' OIAG KURIE) 


4 


3 


LOS TEMERARIOS 

tUENO Of AMOiR lAMi ^IGMA.'TONOWISJWG) 


h 


4 


Ml CREDO 

K-PAI HE U SHRHA |Lir-i 


S 


4 


GHUPO BRYNDIS 

LA MEJOR. COUCCIOH .DtSAi 


lO 


6 


NADA CONTIGO 

tOSNUNACAMff DfL HOim li MUtL-lON| 


o 




INTOCABLE 

K ifMI 1 ATlMi 


fO 


9 


A CHILLAR A OTRA PARTE 
nSAOO -iM- 


■7 


6 


LOS CAMINANTES 

nioni H catctiN ieiwwrTicDD(i.DiUMHnn<$.''iTWKff'i, 


i s 


8 


FHUTA PROHIBIDA 
lOBEUSlDOS L 'LL i 


0 


t7 


GRUPO INNOVACION 

lACHIIIAS Ml ALMA 1 ■■■;M- ■ M i!.. vlS». UGi 


10 


12 


ES MEJOR DECIR ADIOS 

lATOCABlE -vi MiM 


• 


7 


LOS BUKIS LOS YONIC'S 
EMCUENTRO EN LA CUMIRI 1 'i Vl' '..nu 


;.io 


ID 


DUENO DE Tl 

SERGIO K6A ' BFAG NC^LF 


10 


10 


LOS TIGRES DEL NORTE 
LAS MAS Pf DIOAS i:'. .v-'. 


p„ 


i 


SOCIOS 

LOS TKRES DEL NORTE liil.:,<;.; 


11 


12 


VICENTE FERNANDEZ 
IIWBOS Ot COlKCtON BMG 


® 


13 


QUE ME VAS A DAR 
JENNI RIVERA i-' 'liv 


12 


9 


PESADO 

TU SOMSfU lAVAnKfR LtTlhAi 


b> 


16 


OUIERO QUE SEPAS 
CAAOENALES DE HIKVG LEON DISAi 


13 


18 


DIANA REYES 

U RBU on PASITO BIMAMUBK IWUSIMEAWVERSAL LATIHOl 




11 


RECOSTADA EN LA CAMA 

aCHAfVDf SIMAllNliDlSA 


14 


11 


PALO MO 

PASHM [«^ii 


m 


IS 


OIGA 

LOS HONOSCOroS DE DUMIIH |D«SA| 


IB 


20 


K-PAZ DE LA SIEftRAlOS HOROSCOPOSiBRAZEROS UUSKAL 
LA MEJOR... COIECCIOM [OfSAI 



.HOT 

^ DANCE CLUB PLAY 













w 




TITLE 

ARTIST LMRIIM A HUl'SER ' PRQAAOIKn LABEL 

KIhung UP 

HfiS EIADOHNA A ARIiLR BROS A3S4S 




w 

si 
W 


' « 

32 


Ss 

So 

3 


TITLE 

ARTIST IMRTIINI A HUHeER ' PRUF4OTI0N UEKl 

LOVE GENERATION 

5i!V ;-LriL'tiLl--'l! iMI. .'IF. "^Hff KT 




6 


B 


NIGHT OF MY LIFE 
SARBRA SIRFISAMD ■ .ViAaO.lRJ 


Gi 


31 


4 


DIRTY AND SWEET 

lER KHISIOL . 




t 


B 


ENDS OF THE EARTH 

SUN 1 LL.'-Mfj aw. 


'flS" 


26 


11 


THE CREEPS 

CAK.LLi JO^FS . . : " L Lr tL ?I3fl.T[)lIIAY BO- 


4 


3 


8 


PRECIOUS 

DEPECHE MODE LlRt WLIE f?83t R-RRI&E 


2S 


2S 


7 


SHAKE IT OFF 

MARIAR CAREY l=1lIM.i iD.Vt 




10 


S 


1 OONT CARE 

RIElT FAIRTIN FEATURING FAT JOE A AMEHIE 1 1 .lM«ia HUM 


Ml 


42 


2 


1 AM THA 1 

Rt mm' IK: "I" :ai :iv' ts' ii.V:= Lifii. ;iw i^m iC 




4 


9 


CLICHE 

SIAIONE GENNT i .Lr '. <: 




37 


3 


1 SHOULD HAVE CHEATED 

(lYSHIACOLE 1 ^^Ma IliTERSCOPt 


l> 


12 


7 


EXTRAORDINARY WAY 

CONJURE ONE M T.',; 




16 


14 


EVERYTHING U 

SURERCHUMtO ' L 5WA6 




1 


9 


COOL (RICHARD X PHOTEK MIXES) 

GWEK STtfANI i ■ 




18 


12 


MOODY 

BPI FEATURING DM BIHXTER TViEEN'D 0019 








THE SOUND OF SAN FRANCISCO 

CLOBAl DfEJAVS 




31 


5 


TOO FUNKY 

IREDRICR FORD '"l LM MLSIC PL«riT 




r 


9 


THE OTHER SIDE 




40 


4 


JUST LOOK AT YOU NOW 

MnWARD JDHiS - 




2 


12 


NO STRINGS 

LOU ■ ■.-,F .'MftS-fl 6RDS 




23 


12 


THE FEELING 

CHRIS THE GREEA PANAGHl : MG 




15 


6 


1 STILL BELIEVE 

RACHEL PAhAT 2 tii:':iV.StC PLAin 




4S 


2 


rwiSTE] TRiNSIST:i| IE EL'PE^ .' M4BRIS DUMMIES IBB) 

AORH .1 


w 


20 


4 


1 GOT YOUR LOVE 

DONNil SUCftfl ■. • HO'.' ", i.iMf 


9m 


35 


6 


FEARLESS LMCHARD I R VISION J SANCHEZ HIXES) 

THE BRAVERY ■ . 


14 


17 


7 


DEEPER LOVE 

QHVID iUMIlORIl ItMUNiMG CECE PENISIDII T-'t: H^O 


yf. 


4S 


2 


SLEEPLESS 

SYIUIA TOSUH ' - 


.© 


24 


5 


NO MORE tT. YOUNG C. JACK TOMER G. MIXES) 

JASON WlLKtn ." 1 ' 




43 


9 


ONLY (RICHARD X EL-P MIXES) 

NINE INCH NAJlS , iL -^n- i'lIERLCDPE 


ia 


13 


9 


ALL ABOUT US 

r*TU / ■ . ■ 




41 


9 


STRANDED IN PARADISE 

ALliCniO' 1 PRUMO AOCH 




22 


5 


OUT OF MY MIND 




36 


10 


JESUS BY 45 

EMNY lAY H l-.i, - KIIULJ 




21 


6 


DESIGN 

OHiGEHt 1 ..[!■ .■■!.[_ TaMwveor 




34 


17 


SAY HELLO 

DEEP OlSH LiEEP DISH ^73G THIUVT 




2> 


3 


PERFECT LOVE 


® 


HOT !l(OI 


4EVEn 1 








iiMPL' fitC . ■ ■ . .. . ! " ■ 








TWHMMCIUENGlWflDOEA'SlREPnOMDIRAnNERBFlOS ] 




27 


4 


FIRST LOVE ILEX THE MOVES S AUGELlO MIXESi 

GDAPELE ■ . 


© 




1 WATCH YOU 

Lfl-CABREU FEATUHINB MIM >ILJ"1. PRCA'C' 




14 


10 


VkTALKIN a TALKIN' 

RATCKASLESVS 010 ■. -i: -.^fiM.lil 


46 


30 


14 


1 LIKE IT (BUT 1 DONT NEED IT) 

VIVUN CBEEN COLLltJE - BClj' 




9 


10 


FEELS JUST LIKE IT SHOULD 

JAWiPOaUAl 1 


© 


D 


CRAZY 

AHOY BELL .AL ■ ■ 


© 


39 


2 


U'lVl^ll GOT A UFE |fTS THE m TWIG THlTf HIIC) : 
QIS^I EURTTKMICS Ai'': -A P".\^L' HMG 


©: 


a 


HOUSE SWT IMCIIE iT DOWN « RISG 010 IHXESI 
DEBORAH EC< 1 1 L"! 5 




29 


6 


ONLY THIS MOMENT 

HOY«SDPP 1 - 'i "II' -in-i l-Tfi.i'it^*.'"- 


40 


4S 


9 


LOVE WILL TAKE OVER 

AHIGOLO ' ■-; 




19 


11 


iw: lu siE CO f:r icvr ixwucei. CiiDwanEn MIES' 

COLniEliM illL 




n 


S 


WAITING IN THE DARKNESS 

ERKA UORILIO FFAIUKING LFSUt CARTER ^.iBliUiUL IAB 


















& 


& HOT DANCE 
^SINGLES SALES . 




■ 


HOT 

DANCE AIRPLAY. 








TITLE 

ARTIST IMPRIST DISIRIBUtltie LABEL 




w ■ - 

ii 3s £S 


TITLE 

ARTIST lihlPRlFIT PROAFDHOK LABEL) 


c 




Pn NUMBER 1/OOH LA LA 

BBS DOLDrfUVP UUTE 9104 O 




o 




4 


KIhung up 1 

BSd HAUQNNA ..^HIIER BROS | 


r« 


1 4 


PRECIOUS 

[lt'£>£ Wjl: ■ BROS OO 




o 


2 


11 


LOVE ON MY MIND 

FREEMASONS FEATOHIHD AMAHDA BIKMBI ULTRA 


3 


2 39 


WE WILL BECOME SILHOUETTES 

_THE^Sr»L SERVICE - ■ ■ '■ <ii) 


o 


4 


5 


HOUSE IS NOT A HOME 
OESORAH COX OtCO. VLKVOUS 


1* 


3 


16 


DOPTT CHA |R ROSARIO'KASKADEi'DJ DAN MIXES) 

■4!»JSJiti!».JHi'i»J«l;!;iMiiES;: . ■."-"-■OO 


o 


S 


4 


BECAUSE OF YOU 
KELLY CLARKSDH R^A RUG 




e 


26 


LISTEN TO YOUR HEART 

DHT ^rif^ -:--'-.00 


o 


7 


15 


FEEL GOOD INC 

GOfllLLAi ^..q.C- ' I'.L Pa S 


Wk 


7 


2 


PERFECT LOVE 

SmPlTRtO . .:l=vifOR£C«T 0057Il".COO 


o 


8 


9 


ISLANDS 

OEO SIREK'NEUTORE 




s 


9 


THE OTHER SIDE 

rauiiwanruniUMwiiiEiKisoiivAteiT •■.-■jv -QO 




• 


17 


NO STRINGS 

LOU SOBE/WARRER BROS 


10 


B 


1 


THIS IS HOW A HEART BREAKS 

ROl THOMAS vi.i"v;. AUA'.riC ^-cn iv> o 


o 


11 


4 


COOL 

GWtH SmAJII IRTERSCOPE 




4 


4 


CRAZY 

AMOT BILL : .'.riCTUARV S4776 O 




3 


19 


AND SHE SAID... 
LUCAS PRAIA ULTRA 


0 


14 


30 


ONE WORD 

«EllT 05BDURHE '.■^'.['i (.R' a4,".' 90 


10 


6 


20 


BE MY WORLD 
Mlin HOEB Si 


m 


IS 


28 


GOTTA GO GOTTA LEAVE (TIRED) 

VIVIAK li'ltLN '. '-< I OO 




10 


7 


MESMERIZED 
FAITH EVANS 1 IX 


t" 


9 


B 


ONLY (RICHARD X'EL-P MIXES) 

HIKE WCH NAILS I"- ■ . " i ■■ C'P-. O 




12 


13 


WHY 

DJ SAMMY DGEBi'l-L 


p 


11 


49 


ENJOY THE SILENCE. ..04 

EEPECWE MBPt ■ ■ — ■■: OO 


.© 


17 


10 


EVERYTIME WE TOUCH 
CABUDA R^3E N5 




12 


26 


ADAGIO FOR STRINGS 

IltSTQ I- .- • r ■ ■ ■, ■ 1 ■ OO 




14 


19 


THESE WORDS 
NATASHA BEDIHEFIELO EPIC 




i 


17 


T>1E HAND THAT FEEDS (PHOTEK.'DFA MIXES) 

HINE 'ICh hliS ■. 'I ■. . lN"rEiliCOPt 0 


a 


IB 


4 


THE OTHER SIDE 

PAUL VAN DTK FEAIURIHS WATM JMfm VANOIT;MUTE 


© 


uni 


FINALLY 

vovn: iN'ni'T , .>;^Ei(s*iwa*w» 


m 




DREAMS 

OBBPDtSH DEEP :i I.H iMPi.f 




11 


S 


BELIEVE IN ME 

AT8 .■,- " ■■ - . -y.i :nR*EAKDE S 




16 


7 


ENDS OF THE EARTH 

SUN HV 


lb 


22 


B 


COOL (RICHARD X'PHOTEK MIXES) 

OWEH STEF»(i- 1 ,■ . ! .-ir:: O 






WHEN THE BROKEN HEARTED LOVE AGAIN 

DAMKUE BOUMGER EEHTIDN SILVERESRTlOAl 


m 


M-t*m 


EVERYTIME WE TOUCH 

CASCWH ' ■! -1'. OO 


m 


IS 


IB 


1 LIKE THE WAY 

eOOYRDCKIHS '. .V-- ~. LIMRIj 




23 


47 


LOVE PROFUSION 

HADDNNX ""'.[' .-. '."I'J I'MR.hER BHDS. OO 


m 


24 


2 


MORE THAN WORDS 
FRANKK J COLUMSIA 


'.J? . 


13 


B 


AND SHE SAID... 

lUCAS PRAIA ; irfoO 




20 


7 


SUNSHINE 

OEORSIE POflUE LIVEi'LIUSIC PLANT 






14 


ALL THIS TIME STILL FALLING OUT Of LOVE 

ERASURE ULTE O 


® 




LOVE GENERATION 

KB KUA FEOWK lAIT F« IELLm:W BIT UVEA LliaitMBHOF 


IM 




TAKE ECSTASY WITH ME 

IIKCKKCI'' CHU - ■ ""-'H: OO 




23 


23 


FORGIVE 

REINA RCBEINS 


m 


21 


47 


TEMPTED TO TOUCH (REMIXES) 

RUP« ilTL'.MIi: - -1. OO 




19 


20 


DONT CHA 

M PUSYCAT DOUS FEATONNB BUETl AHIIU AMmnRSCOPE 








NOTHING FAILS/NOBODY KNOWS ME 

MAD0MNAW.>VLRIi:«-126BZ.Vt*f(SER6ROS OO 






13 




WE BELONG TOGETHER 
MJLRIAH CARiT ISLAHO.'IOJMG 


m 


(HltTIT 






21 
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JAPAN □ 




UNITED KINGDOMS 


w 


li 


ISCUNDSCAH JAPAMI HOVEMItH 1 ZCOl 




ii 


Hi 


<IHi OfdCUL iri CHARTS CO 1 HOVtMMIT ZHS 


1 1 


NEW 


SEISHUN AMIGO (LTD EDITION) 

tmUl TO UIH* JOHNNY'S ENIEHIUNUtNI 


1 




YOU RAISE ME UP 

TVEITUFE ^ 


2 


NEW 


SEISHUN AMIGO 

SMIUI TO MlIU JOHNNY'S CNTEDTAINUCNI 


2 


> 


1 BET YOU LOOK GOOD ON THE DANCERDOR 

ARCTIC mNKETS OOI^IIO 


f3 


NEW 


SHURABA 

TOKTO JIHU : ilA iVi 


3 


NEW 


CAN 1 HAVE IT LIKE THAT? 

PHARflELL FT GWEN STEFAM VIRQIN 


4 


NEW 


SAKURA (LTD EDITION) 

KOBUIURO AARHEn MUSIC JIPAN 


4 


(EW 


DONT LOVE YOU NO MORE 

CRAIG DAVID WAR ^^R BROS 


If 


1 


POP STAR 

NtN HIIUI [ftEESTAR 


S 


3 


PUSH THE BUTTON 

SUeAIAUt iSl AND 




NEW 


BOKU NO KMOCHI (LID EOmOH CO + DVD) 

wa ■■V.;- i'. 


6 




DONT CHA 

THE (>u;s>:aI [}0LLS n ItlSTA RHTIffS AAIATHTERSCOPE 


I* 


NEW 


ALMOST IN LOVE 

CNEHITRY DEESTAH 


7 




TRIPPING 

nOlUE WUiAMI CHRYSALIS 


8 


NEW 


BOKU NO KIMOCHI (LTD EDITION) 

WATUNIVERSAl 


a 


•t 


KING OF THE MOUNTAIN 

Mm BUM EWI 


r- 


3 


ENDLESS STORY 

tElRA IT rUNt ITO SONY MUSiC 


• 


WW 


NUMBER 1 

DOLDFRAPI' 


10 


C.V 


GET WILD 


10 


7 


WAKE UP 

HIlAltV DUFF HOLLVWOCO RECORDS 



FRANCE 

SINGLES 



AUSTRALIA_ 

SINGLES 



li 


3| 


1 


1 


2 


2 


i» 


6 


i 4 




r- 


3 


. • 








6 






10 


10 





(3ERMANX 

SINGLES 



(HtDiA COMtnOLI 

FIRST DAY OF MY LIFE 
MELANII C. GIRL RECORDS 



JUST BECAUSE OF YOU 



YOU'RE BEAUTIFUL 
THrPPING 

RIMRK WILLIAKS " HRy$ALIS 

DONT CHA 



LLS Fl lum KMVMES A&UilH1En<iCQr'i 



AN TAGEN WIE DIESEN 

FEHES efMT.'tTIt&BRUT 



CANADA 

SINGLES 



IP 


USI 
WEEK 


(SNIP If or.'Tin-LiyE) mvEimfl i iids 


li 


ii 


[*RIA| MOVtlllER t IIDS 


li 


is 


(SOUNOSCAH) KDVfHIICH 11. Z0» 


[• 


I 


POPCORN 

CWUTFWCWACHt ft[CDflD5 


1 


1 


GOLD DIGGER 

lUUTE WEST FT MMIE FOXX ROC-A-FEUA.'DEF JAM 


1 




ALIVE 

MaiSSA OKU V1K SONY SWG MUSK 


' 2 


2 


MA RELIGION DANS SON REGARD 

JOHMT HALIVIMT V-r:.JF!V 


2 




YOU RE BEAUTIFUL 

JAMES UUNI riTi^NtlC 






DONT CHA 

TKPussTtAiiiaEUFeaiusTRnffla uufmsimui^ssM. 


h 


4 


SPACE SOAP <LA SOUPE AUX CHOUX) 

MISTfR COSMICV HT 'il. JE-MtOIA 


3 


ll 


DONT CHA 

THI PUS&'CAT OOUS FT. tUSK RHVIKt A&M'INTER3C(X>E 






INSIDE VOUR HUVEK/INOEPEmOICEIMr 

CJlflflie JNDIH'A'Ba:) -' - S'SMGMU'SIC 






JE NE VOUS OUBLIE PAS 
CELINE DION CO.jMBIi 


4 




4EVER 

Itt' ^EMONICAS .VAflVrH ^My-, 




3 


PRECIOUS 

DEPECHEMOD! '■ " , ^r-'H^r.iWARSER 




5 


NE RETIENS PAS TES LARMES 
Uia UNT JIVE 


a 




THESE BOOTS ARE MADE FOR WALKING 
JESSICA SIMPSON COLUMSUt 




S 


INSIDE VOUR HEAVEN VEHICLE 

M net RCA'SOMV fiMG MUSIC 




13 


TANT QU-ON REVE ENCORE 

LI RM tOUI. WARNER MUSIC 


6 




SHINE 

SHANMN NOLL SC^v BMG 


a 


4 


00 THEY KNOW ITS HALLOWE'EN? 


{' 


6 


DANS MA FUSEE 
KOM MiniEcn scORpn 


7 


NEW 


SO BEAUTIFUL 

OMtHEH HATES HUeDSHI>W 


7 


NEW 


BETTER DAYS 

ODD 000 DOllS IVARKER 




9 


JE NE SUIS PAS UN HEROS 

STUACADCMTIMCnCunv 


a 


7 


PON DE REPLAY 

ntUUMUt -1 1 ' JAM 


a 


10 


ON MY OWN 

HEOUT UM'/tPSAI 


!• 


7 


DONT CHA 

IKE F'USS reiki DDLLSn. BUSH RHTMIS AAM. [MERSCOPE 


• 


B 


BOYFRIEND 

ASHLCE SIMPSON GEFFEN 


s 


9 


FIX YOU 

COIDPUT ■■■ 'i ' .'IL tM 




11 


PETITE SOEUR 
lAAH nCA 


10 


9 


WAY TO GO! 
HOOUC TMOCRI COLUMBIA 


10 


8 


CITY OF BLINDING LIGHTS 

UI ISLAND'UNIVERSAL 



ITALY 



SPAIN 



2 

h 

4 

! • 

u 
r. 

10 



5s (tlMlHIElSEill 

, BIG CITY LIFE 



mniHiER? nos 



PRECIOUS 

OIPtCHC HOOE UUTE 



LA NOSTRA VITA 
EROS RMMoarn ariola 



ALL BECAUSE OF YOU 

m isi Attn 



ALL ABOUT US 
lAlU INTER&COPE 



EVERYTHING BURNS 

'* ini ■OOOT n, AWASTACM SWnr BMP 



DONT CHA 

TW PUSSYCAT DOLU H ■IttTk RHTMU AWINTEBSCOPE 



SEMPLtCEMENTE 

lEROUSOUnO UNIVERM 

LINDIANO 

MMUNO CELENTUKI CLAN .'•.ttJT&Nn Si.irt 



SWITZERLAND + 


THIS 
WEEN 


Hi 


IMEDIA COflTRDLI NOVEMIER 1. 2HS 


i ' 




FIRST DAY OF MY LIFE 


2 


? 


DONT CHA 

TK PUSSVUT DDUS R- BUST* IWTBIII AUIMTERSCOPE 


t 

i 


3 
4 

e 


PUSH THE BUTTON 

SUUMBH ISLAHO 


PON DE REPLAY 


DURCH DEN MONSUN 

TOM HOTa ISLAND 




NEW 


EROS RAMAZZOTTI 

CAUU AmJIEinE ARIDLA 


2 


NEW 


RAMMSTEIN 

nO$£mOI UNIVtHSAL 


i' 


1 


ROBBIE WILLIAMS 

MTERSIVf CARE CHRYSALIS 


' 4 


2 


OEPECHE MODE 
njinWTTaAMtLMOlE 


I • 


HEW 


SANTANA 

ALL nUTIAM ARISTA 











H 


ii 


(PROHUSICJtlMIOlAI HOVIMK 


1 1. »BS 


1 




DOS MENTIRAS 

CIRCUS ll'L;wdtiv£ music 


2 


2 


PRECIOUS 

DEPECME MODE MUTE 




3 


POPCORN 

ClUIZT FRO« MACHI RECOAOS 


4 


4 


THE TROOPER 

IRON MAIOO EMI 


s 


5 


TRIPPING 

noniC WILLIAMS CHRTSAIIE 


e 




BENZIN 

ItAMMSILiN .M.LRSAL 


7 


7 


LOVE GENERATION 

BOBtlNCLAfln 6ARTPMI&AI tASEt KE AS 


a 


8 


HIMNO OFICIAL DEL SEVILLA FC 

EL ARMIATO CAPITOL 


• 


9 


WAKE UP 

HlUUn DUET HOLLYVFOOD RECORDS 


10 


10 


COMO UN FAN 

UtCASAAMELEPHAMT 








FINLAND 




li 


§1 


irLEI HOVEKBER 9, ;m 


1 


ICW 


THE HJARTA & SMARTA EP 

mhtp:* 




2 


WW 


PLAY 

iiUR cwi: =.L'n» mj 




* 


NEW 


HELLO! (GOOD TO BE BACK) 

SCOOTER r :i 1 




4 


1 


SLEEPING SUN 

NIGHTWISH -."■iritfilPV 




a 


3 


KING OF THE MOUNTAIN 

R»n BUSH :VM ^-[JiliHf).-. 




1 


NEW 


CMX 

PEDOT -I--:' :;r^j 


2 




RAMMSTEIN 

nOSENRCT JStlVERSAL 


3 


NEW 


UNIKLUBI 
KEHI UMVER^L 


4 


2 


NIGHTWISH 

HKKEST HONS - BEST Of SPINEFARM 


a 


3 


ROBBIE WILLIAMS 

MTlHinE CAM CHRYSALIS 



MEXICO □ 


k 


ii 


(BINSA) NOVEMBER B. ZBtS 


1 




YURIDIA 

U UDE DE IW AHOfl SONV BMG 


2 




YAHIR 

HO n APARnS DE IBI WARNER MUSK 


l» 


NEW 


OEPECHE MODE 

PLATIfIG THE ANGEL MUTE 


4 


- RBD 

HUESTRO AMOR EMI 


; » 


7 


RICKY MARTIN 

LIFE SO>Y BMG 


a 


, ZOE 

THE RDOM PflODISC 




5 


TA.T.U 

OAKEROUSMBHOIRMGINTERSCOPt 


m 


3S 


PAUL VAN DYK 

THE nUIM:i or OMGIMI vol Z nilGEIST.UNIVERSAi 




ta 


GREEN DAY 

AMERICAHIOIOT REPRISE 




6 


MYRIAM 
VETEOEAQtllEMI 



CZECH REPUBLIC ^ 



w 


ii 


(lEPII 


NOVEMBERS roas 


I' 


2 


CHINASKI 

MUSIC BU UlHIVEnSAL 


2 


NEV. 


ROBBIE WILLIAMS 

INTENSIVE CAAE CHRYSALIS 




17 


PETR KOLAR 




\E'.\ 


RAMMSTEIN 

ROSEHflCIT UNIVtHSAL 


U 


1 


DEPECHE MODE 
nATIW THE AMGEL UUTE 




NfW 


VLASTA HORVATH 

MISTO ZAZtUXU SONV BMG 




4 


CRAZY FROG 
CfUUT WTI lUCHi RECORDS 


a 




NO NAME 

CtMTOJE?! UNIVERSAL 


a 


5 


OAMICHI 

NEJVETSI nUSIE WTV S SONY BUG 


10 


S 


RICHARD MULLER 

(4 SOMV BMG 



EURO > 
DIGITAL tracks: 



fl 

1 1 


1 

IKIELSEN SOUNDSCAJI INTEftHATIOfMIl) ROVfliBtft It MSS 
HUNG UP (RADIO VERSION) 
UUOIUU AARNfFi SROS 


Ml 


2 


PUSH THE BUTTON 
SUGAUBES ISlAKD 




T 


YOU RAISE ME UP 


Ml 


6 


MY HUMPS 

THE SLACK (TED PEAS AAM lNIERSCO*'E 


a 


3 


1 BET YOU LOOK GOOD ON THE DANCEFUXM 

GOLD DIGGER (EXPUCTT ALBUM VERSION) 
URYE WEST FEATUflUlO AMI- Ml i - ifF JAM 




5 


m 


8 


YOU HE BEAUTIFUL 


■ 


U 


TRIPPING (ALBUM VERSION) 

RDSniS WILLIAMS . 1 


■ 


4 


TRIPPING (RADIO VERSION) 


10 


11 


CAN 1 HAVE IT LIKE THAT 

PtIAHFIELL FEATURING blY- 'i snFANI STAR TRAFLIFITERSCOPE 


11 


12 


NINE MILLION BICYCLES 

FATIf NEIUA '.-.M; 


fc 


10 


BAD DAY 

DAIIIEL POWTBl WARNER BROS 


ia 


9 


DONT CHA (ALBUM VERSION) 

THE PUSSYCAT DOLLS FEAT FUSTA RHTMES ASM INTERECOPE 


M 


16 


FIRST DAY OF MY UFE 

MELAHL L 




11 


LOVE GENERATION (RADIO EDIT) 

BOB SINCUR FEATURING GAHT PWE 511 LABEL HElYS 




NEW 


STICKWITU 

THE POSIYCAI lI'Jll i ■! 


HP 


IS 


WE BE aURNIN (AMENDED VERSION) 
SaHPAUL 


ia 


19 


BEHIND THESE HAZEL EYES 
NELLY CEJUVSOH RCA 


10 


17 


DONT CHA 

THE P-^ISSYCAT DOLLS FEAT BUSTA RHTMES AAM INIERSCOTE 


20 


20 


PON DE REPLAY (CLEAN VEIMION) 

RIHAHNA SRP/PEFJMI 



wallonia^ 

SINGLES 



THIS 
WEEK 


ii 


1 

iPflOHUUII NOVEMBER i. 7004 


1 




PETITE SOEUR 

LAAH Hia 


2 


9 


MA RELIGION DANS SON REGARD 

JOHNRT HALLTOAY Ll.lUL-1iAL 




2 
NE'i 


LOVE GENERATION 

BOB SINCLAil Et GARTPTHE 51' LAKEL KEAS 


HUNG UP 

HAOORHA WARNER BROS 




5 


DONT CHA 

m PUSSVCAT OOUS n BUSTA RHTHEI AtAllHTEftSCOPt 


s 


3 
2 
1 

19 


ROBBIE WILLIAMS 

INTENSIVE CARE HHfl-SAH 


CEUNE DION 

OH Hi CHANGE PAEC'llllM^ul 


DEPECHE MODE 

PanHGTHEAHGaLIIJlf 


4 


EROS RAMAZZOTTI 

CALMA APPAREHTE ami ill 




10 


BENABAR 

RCP1MSE OES IKfiOCUIWU JTVE 




HUNGARY — 


ii 


ii 


IMAHASZI NOVEMBER 4 I0D9 


1 




PRECIOUS 

DEPECHE MODE UUTE 


2 


NEW 


HELLOl (GOOD TO BE BACK) 

SCOOTER tnS. 




t 


ADAGIO FOR STRINGS 

TIEStO -liBUL* 




4 


KELL MEG EGY SZO 

FOiMiX LIAL.'.Li.iIull 




3 


FAPADOS URUTAZAS 
AMORF ORDOCOK UCHG 




, OEPECHE MODE 

PIATTHOTHEAMIELMUIE 


2 


NEW 


ROBBIE WILLIAMS 
WTERtlVE CA^F 


a 


2 


MARIO 

VaiMCEl NYAH EMI RECORDS 


4 


16 


CASPAR LACI 
BABMOLJARSZ EWI RE CORDS 


•' 


4 


MOLNAR FERENC CARAMEU 

DAUM UNIVERSAL 



62 I Go to www.billboard.biz for complete chart data 



Data for week of NOVEMBER 19, 2005 I CHARTS LEGEND on Page 64 



iterial 



EUROCHARTS 



SINGLE SALES 



19 
1200!: 



Ii 


ii 


[URCCHAHTS URt CDHPILED IT lltlSOlRD FRDM THE N4TI0HAL SIHDLES AND AIRUM 
SAUS CHARTS OF 70 [UflOPfAN COUNTRIES HOVtMIER 1, ZB4S 


1 




PUSH THE BUTTON 

SUGABABES i^^AM: 


2 


2 


DON'T CHA 

TW PUSSYCAT DOUJ Ft 9USTA WnSCS AAU. INTERSCOPE 


a 


3 


THIPPING 

ROBBIE WILLIAM CKRTSAIIS 


* 


4 


POPCORN 

aUZTFMWWACMI RECORDS 




6 


YOU RAISE ME UP 


a 


7 


FIRST DAV OF MY LIFE 

MfLAHK C. RED GIRL RECORDS 


7 


17 


ALL ABOUT US 

TJL.TU IHTERSCOPE 


a 


5 


YOU'RE BEAUTIFUL 
JAMES SLUHT ATLANTIC 


a 


NEW 


MA RELIGION DANS SON REGARD 
JOHNNY MALLTOAY VfPCJRT 


10 


11 


1 BET YOU LOOK GOOD ON THE OANCEFLOOR 
ARCTIC MONKEYS SL' 


11 


NEW 


CAN 1 HAVE IT LIKE THAT? 
PHARREll fT OWEN STEFAMI iTAR - > 't'ERSCOPE 


12 


10 


LOVE GENERATION 

•ON SINCLAR n RARY PINE ^tl . :l_I.LA[. 


13 


18 


SPACE SOAP (LA SOUPE AUX CHOUX) 

MISTER COSMIC VS FAT DOG 3 E-MEDU 


14 


21 


JUST BECAUSE OF YOU 

US5 l-ll'.L'i--. 


IS 


NEW 


DONT LOVE YOU NO MORE 
GRAIN OAnO WARNER BROS 




ALBUMS 


Ii 
1 


it 


NOVEMBER B 20«S 

ROBBIE WILLIAMS 
WTENSIVE CARE CHRYSALIS 


2 


2 


RAMMSTEIN 

ROSEmOT UNIVERSAL 


3 


DEPECHE MODE 
PtJmNfiTtlEANGnWUU 


4 


59 


EROS RAMAZZOTTI 
CALBU APPARENT! APlOLA 


S 


NEW 


WESTLIFE 

FACE TO FACE S REGOflOS 


6 


■1 


JAMES BLUNT 

BACA TO BEDLAM «TLA).TlC 


7 


3 


KATIE MELUA 
HECE IV PIKE DRAMATICO 


S 


NEW 


SANTANA 

AIL THAT 1 AM ARISTA 


a 


NEW 


ROD STEWART 

THANKS FOR THE MEIBIMnr - SONGKNK WJ RECORDS 


10 


5 


SIMPLY RED 

SNWIIFIED StMPLYHED CO*A 


11 


6 


SUGABABES 

TALLER W MOAE MAYS I5LAN0 


12 


7 


THE PRODIGY 

THEIR LAW - THE SWGLES TW ■ XL BECCJiDiHGS 


13 


NEW 


BLINK 182 

GREATEST HITS GEFFEH 


14 


14 


KELLY CLARKSON 
BRCANAWAT RCA 


IB 


NEW 


KATHERINE JENKINS 
LIVHIS A OREAM CCJ 




RADIO AIRPLAY JL 


m 


§1 


RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 
TABLATEO BY NIELSEN MUSIC CONTROL 

NOVEMBIN B. 2BDB 




1 


TRIPPINQ 

ROBBIE WTUIAMS ^xRVSAUS 


2 


2 


HUNG UP 

HAOOBINA WARNER BROS 


> 


3 


DONT CHA 

YHf PUSSYCAT DOUS AAM iMERSCOPE 


4 


4 


PUSH THE BUTTON 
SUGABABES ISLAND 


8 


6 


YOU'RE BEAUTIFUL 
JAMES BUJNTAlLAriTIC 


e 


S 


DON'T LIE 

TTM BLACK BYB PKAK ABM IKTERSCOPE 


T 


9 


WE BE BURNINI 

SIAM F«UL AKAt.llC 


a 


10 


PON DE REPLAY 

RIHANNA inP HI JAW 


10 


7 

9 


COOL 

GWEN STEFANI ihTLR^v'jrE 


WAKE ME UP WHEN SEPTEMBER ENDS 

GREEN DAY WEFWi.sS 


11 


11 

13 


BAD DAY 

DAHU POWTER WARNER BROS. 


12 


PHOTOGRAPH 

NICAELBACK «:ArtRUI.!.£K 


[ 13 

r 


12 


PRECIOUS 

DEPICNf MODE , ' -: 


14 


14 


LA TORTURA 

SHAJnA PUT ALEJANDRO SAN2 EPIC 




19 


LOVE GENERATION 

BOB BMCLAJI R. BAJtT PM S4T LABEbVtWS 





k 


jk 














iLg ^asi ARTIST 

!>P!l SSt SS "TIE ifJfP S. hb'UBEn OlSTRieUTUIG LABEL 

A PUSH El THIRD DAV 

^0 Bl^^^fl mBsM wHeram tou are essential to'MipRoviOEiiMMnsRiTY 


i 




iS 
w 


sS 


il 

Si 


ARTIST ^ 

TITLE IMPRINT & NUMBER . DlSTfimullPtG LABEL ^| 
SUPERCHIC[K] 01 

BEAUTY FflOM PlUN ;f.POP ■•2''i EMICMG 


e 


1 


5 


KIRK FRANKLIN 

HERO 1 ■ II .1 lENTRIC 7ID'9 PRDUIOtNT INTEGRirv 






w 


33 


57 


TOBYMAC '] 
miCOME TO DIVERSE CITT (ORE'^ONF G-i1 J f U1CUG ' 


o 


2 


5 


VARIOUS ARTISTS 

wow HITS EOOb E'.' "'.'.. '"RGVIDENT WORD-CURB IIAJ 






w 




St 


JEREMY CAMP } 


4 


4 


to 


CASTING CROWNS 

LlFESONO-i; '■ '"11 ■ "fUWON 'OJ'O'PflOVIOENT-lNTEGRlTY 






29 


10 


2 


DEMON HUNTER 

TRIPTYCM 'i " ' t'l'ICMG 


w 


s 


8 


SWITCHFOOT 

MOIHING IS SDUNO MrilA SPARROW 1383' ESNCMG 


• 






40 


g 


MARK SCHULTZ | 

STORItS a SOhfiS -iB 96*10 


f a 


3 


2 


ISRAEL i NEW BREED 

ALIVE IN SOUTH AFRICA '."nn i. r .tel [pi; jfii: pnCivlDE.-ir.ltJTEGRlT ■ 






w 


25 


31 


VARIOUS ARTISTS ^ 

WD'M «1S H' .iliiM AijHD CL'Hfi.EMICMG lD:f>9 PflOV:WNI ^MtGRITY 


o 


12 


2 


It'l'lVtll RANDY TRAVIS 

mnr™ amT^im cnuctncnmi wnMHPAHiMiAwiMmu-inRAAjn^ 






24 


33 


JARS OF CLAY 

HEDIMPTIIM SONGS i^SFIIIIAL 107^11 PRa^'OfhT IHEGRITY Jj| 


o 


9 


16 


MARY MARY 

MARY MARY'-' ■ ■ I'/f I JUT- GCEiPELCOLU»«« JS3r.P«0STI£Sr-tMElvllT' 








44 


2 


VARIOUS ARTISTS J 


' • 


7 


6 


DAVID CROWDER BAND 

A COLLISION OR 13* A- T| ■'■STEPS SPARROW IZJB'EMICMG 






M 






VARIOUS ARTISTS M 




11 


« 


CECE WINANS 

PURIFIED I' E- '.'. . ISPEL INO 3fi3-l,'PRO^'IOENI-INTEGRn' 










24 


NICHOLE NORDEMAN ■ 

SHAVE ."i'nri_/, Lv :-r^ 


ID 


20 


4 


VARIOUS ARTISTS 

wow CHRISTMAS iGRllNi A'CRD'CURB EUl PROVIDENT SB4I4 










57 


VARIOUS ARTISTS H 

WDW HITS mi .\ - . ;:'ViDtNi nofi fMiCMii ^! 






59 


CHRIS TOMLIN 

ARRIVING'' 'EE E;Tin-'j,' 4JJ3 EMicuG 






W 




55 


SMOKIE NORFUL 

NOItUMC WltHDUt YOU 1 '.' ijUS ^EL TT95 EMICMG 




16 


S 


VARIOUS ARTISTS 

pemU AT IHf MUICIII C< •AMNI nCLM IRfMTUtAWIKAIWnai 'i^-KV. 1 '••1 '1 






%>> 


42 


S 


NEWSBOYS Jfl 

HE REIGNS. THE WOHSHIP COLLECTION S^AflROA' 63«4 EMICMG 31 




27 


4 


POINT OF GRACE 

WINTER WONDERLAND WORD CuRfi B&A13 






siif 


47 


39 


RANDY TRAVIS 1 

P»SSIHG THROUGH '.'. i -l - 


m 


29 


3 


MERCYME 

THE CHRISTMAS SESSION END SGST'PROVIDENMKTEDRITY 








3S 


a 


MORMON TABERNACLE CHOIR | 

LOME IS SPDHENHIMt -v *, ■'■■■iJi .f C.HOm GQ-,' J 


ia 


15 


6 


BARLOWQIRL 

AVOTHin JOURNAL ENTRY lEHVENI B8JA6 WOflO-CUEEfl 








48 


11 


MERCYME 


1^17 


17 


S3 


RELIENT K 


• 






32 


e 


BILL & GLORIA GAITHER M 
A TRIBUTE TO GEORGE TOUNCE L,i^l>fn W jSIC GROUP 2642. EMICMG ^1 




6 


2 


ERNIE HAASE 1, SIGNATURE SOUND 

ERNIE HAASE A SIGKATUPL SOUHG j 'mEEI LIUSIC GROUP ZGIGEMICMG 






43 


3B 


12 


TODD AGNEW B 

nfKEcnaN of scmetwhc ^noENt.'SdE isjEiPoovidEnt-mtegfiiiv a 








BILL GAITHER 

BILL GAITHER . 'I'-iH E,i E IC GROUP 2646 EUlCUG 






o 




GUYPENROD ■§ 

THE BE.Sr OF GUT PiilRr<n ■' LiROUPJSIIi'EMICMG ^1 




a 


2 








20 


19 


33 


NATALIE GRANT 

AWAKEN 'J -- ' .'.'.'Rli-CLRB 






4S 


39 


16 


THOUSAND FOOT KRUTCH H 

!h( art of Bf.tAKlNG ■ " -■■■^ EMICMG 


o 


2« 




STEVEN CURTIS CHAPMAN 

ALE 1 REALLT WANT FOR CHRISTMAS '-E'LRRjj^ TTJI EVICilG 






o 




BIG DADDY WEAVE H 

MHAT 1 MAS MADE FOR l[",Erir 3D0GT lAORD-CURB 


6 












18 


71 


UNDEROATH 






® 


B 




JACI VELASQUEZ H 






THEY'RE ONLY CHASING SAFETY SOLED STATE TOOTH A NAIL 31BJ EMICMG 










BEAUTY HAS GRACE tS>;'l!i -'..UI<!' HE>^ K ^| 


£^ 


13 


2 


FALLING UP 

DAWN ESCAPES FEE DEE.; IMICMG 






4*' 


34 


a 


HILLSONG 

•« l«M iM <WMW n» WilBM (Mm i«iiMi i^ETVLMtTHf^ 


94 


22 


II 


SELAH 

DRFATIST HTMN8 IHF E5BEI0 «T)ROXURB 






4S 


41 


36 


KUTLESS 

StflOMG TOWER :JLr It/iLfK ^1 




21 


27 


AMY GRANT 

HOCA D( AGES HYMNS A FAITH WOEEEE CuRO eii34E 








BMimtT 


VARIOUS ARTISTS ||H 
AesOLUTE MODERN woHSMiPFLr^vEM ]0'357 ;une m 








[ 




s 












b 


SIS IS 


ARTIST 

IITU iMffiiNT & NUMSEP OcSTfltauimG LABEL 


S 




a" 

h 


LAST I 
WEEK I 


WEEKS i 
ON CHT E 


ARTIST £ 

TITLE IMPR'KT A fJUUBER >' DISTRIBUTING LABEL 3 . 


o 


1 


6 


Kliaamfl] kirk frankun 

HRflit^miiH HQ* ro vo souuQOSPo cehtaic tiois,'zouba 






23 


33 


KURT CARH PROJECT j 

ONE CMUBCH '"'0 'C'bH J| 




3 


6 


SOUNDTRACK 

THE GOSPEL . -n;;:i :gu3a 






27 


22 


IS 


LEE WILLIAMS AND THE SPIRITUAL QC'S i 

TELL IHE ANGELS LIVE IM MEMPWS UZ<j lOi* UAI.ACO j^M 




2 


S 


ISRAEL & NEW BREED 

ItLlYE \h SOUTH SFPiCA '.tEGRIIv COSCti EPIC 94893. SONY MUSiC 








24 


a 


DARWIN HOBBS 

WORSHIPPER [■.' bC"-''E. "797 


o 


4 


10 


YOLANDA ADAMS 

MVB^DAT- -M--; i.i'lIiC B3;B3 »G 






29 


2? 


62 


TYE TRIBBETT & G.A. 

L!Ff It,-; :rr : r;_ , i SOfO UUSiC 


0 


S 


ti 


MARY MARY 

MUflT HART I.U ii.r.fK [C'L.;lUBIA 9;9-l&<50NT UUS<C 








32 


45 


SHEKINAH GLORY MINISTRY 

nvE .1' ■ - ■ ■.•..H.V 


o 


6 


8 


CECE WINANS 

PURIFIED rj^ism ^CSPiLlNO 93M7 SONY MUSIC 






31 


31 


10 


DORINDA CLARK-COLE 

LIVE FROM HOUSTON THE ROSE OF SOSPEL GaSP>3 CEUTRiC THfiM ZOMBA 


m 


7 


e 


VARIOUS ARTISTS 

com HAVE GOSPEL ) f i U ^riTr 'JXPt. TirtWIV-GOSPO CENTMCtPC HObllfl' HiU 






32 


30 


15 


MARVIN SAPP 

BE EULTEDVtNitY 699i1 iOWSA 


' • 


S 


< 


HEZEKIAK WALKER & LFC 

;0 ii THE EIPERIEKCE .iHIV ;UWBA 






33 


34 


SO 


VARIOUS ARTISTS 

C0TIAH*«6OSm!WILI1NIEGRITyG(lSPEi GCISPG CISTPiC :u:r: mMBA 


o 


9 


32 


DONNIE MCCLURKIN 

PSikiMS HTMHS 1 SPmiruAL SONCt vERITV WISTiiOMBA 


• 




M 


36 


74 


FRED HAMMOND 

SOMETMIM B0UTLOVE',[i T'/ . VE 58744. ZOMBA 


10 


10 


42 


VARIOUS ARTISTS 

WQW GOSPEL 2006 -'.ul': i j^S EMICUG'VERITV eS144.Z0UBA 


• 




3S 


35 


33 


THE GOSPEL MIRACLES 

BR!AK THRDUGH ' 


ID 


11 


57 


SMOKIE NORFUL 

NOTWHc W.1H01JT YDij t?,ii GOSPEL :rT« 






ae 


26 


13 


ELAINE NORWOOD 

GOD MAS A**r '--..-r.i EvEjiM 




12 


9 


SHIRLEY CAESAR 

IKNOW IMt IHUTK :^'i^f\i GOSfEL 516J5 






® 




LYNDA RANDLE 

COD OM THE MOUNTflIK . ^ -~f « MUSIC GROUP 4M1 ' 




33 


54 


NICOLE C. MULLEN 

EVERyD»l PEOPLE 7 n:: -;iJRe fi^M" ViARWER BROS 






o 


42 


4 


DEITRICK HADDON 

JUSI IHE HlfS ' r ; 1--! • 


14 


13 


29 


BISHOP G.E. PATTERSON & CONQREQATION 

ilNOiJIG THE DID TIME W*T I', i: iM ; 'iCf 








43 


14 


KIERRA KIKI SHEARD 

JU3TUNIIL "I'll: 




18 


IS 


SOUNDS OF BLACKNESS 

UNITY ' H ' 1 -1-1 i:"',R 








48 


12 


THE WILLIAM MURPHY PROJECT 

ALL OAT [1- . -'h:: Ml!;: : 




19 


4 


GEORGE HUFF 






o 


49 


21 


TAMELA MANN 

UUIM mtl' MUKIN ' 'Ml 




15 


8 


THE BROOKLYN TABERNACLE CHOIR 

rMAMAKD Li^E ' h ■ i '.i '.•I'HZ 






4t 


40 


17 


JOANN ROSARIO 

haw MDNE THAN EVER WOflSHV f HAMMOND 'VtfllTY iMTS ZOMAA 


ta 


17 


32 


MICAH STAMPLEY 

IHE iONCBOO" l>F MftAH : -lirH ■• :IJUK3S 669J3 EUl GOSPt^ 






43 


3S 


8 


DA T-R.U.T.H. 

THE lAJlH . • 1.1 '.'[Mftr -iC'j]~ 




14 


7a 


ISRAEL & NEW BREED 

LIVE FftOM iNOIMEB LEVEL iNIf :.^|-- aOSPE-EPiC giPfii SClY MLiSiC 






m 


39 


2 


VARIOUS ARTISTS 

HQT HFKr niUMTWGosm.ToricsTinTSWUMifCiyiv'HaF'nmeMQCBra. 


m> 


21 


21 


DR CHARLES G. HAYES AND THE WARRIORS 

IHE REMIX .[;[ '.-..i "t- i:l^AL "206 iCEi 






m 
m 


45 


93 


VARIOUS ARTISTS 

wow GOSPEL 2D04 : : ..^a EWICMG'VERITY iMSJ.'ZOMftA 




20 


6 


VICKI YOHE 

HE'S SEEK fAiiHFUL 1- .I'-ii: ^PH'. V3S SOSPEL «6353.'Ellili GOSPEL 






44 


12 


VARIOUS ARTISTS 

NIP MOPE HITS ?OOEbOI£; -169] * 


22 


16 


37 


MISSISSIPPI MASS CHOIR 
NOT BY MIGHT MOH IT PDWfR MALACO GOIS 






47 


37 


a 


RAMSEY LEWIS 

wm ONE VOICE Hi--ll.Di Mi «06M<'KAflAOA 


m 


25 


56 


J MOSS 

1H( J MOSS PflOJECT :;''1?.F(1 CENTRIC JODBi /OMBA 






4S 


SO 


20 


AARON NEVILLE 

GOSPEL ROOTS "[LL T {.^e'jJ EMI GOSPEL 


1® 


4< 


2 


AARON NEVILLE 

CHRISTMAS PRATER ICLL iT rjBll EUl GOiPEL 






o 


Q 


& 


GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES 

ONE VOICE I--' - . 


m 


29 


29 


SHADRACH 

1 WONT WORRY MO MWE JLIASA KNIGHT ZGU'MALACO 








Q 




THE MIGHTY CLOUDS OF JOY ^ 

IN THE HOUSE Of IHE LORD LIVE IN HDlfSTON EUl GG^PEl 71B7.> ' 



Data for weak of NOVEMBER 19, 2005 I For chart reprints call 646.654.4633 



So to www.billboard.biz for complete chart data i 63 



CHARTS 



SEE BELOW FOR COMPIETE LEOEND INfOHMATION. 



S«ltS 0«I« COMPIIEO «y 

Nielsen 
SoofKIScan 





Sates data compiled from a comprehesive pool ol U S. music merchants by I 
SoundScan. Sales data for RA&Tirp-hop retai charls is compiled by N Ws an 
SoundScan from a r^ational subsol of core stores thai specialize In those genres- 

0 Albums with the greatest sales gains this week 



: Wfwre Included, this award indicates the titte 
with the chart's largest iHiit irwreose 



I Where included, this award indicates the Dlle with 
' the chart's tuggesl percentage growth. 



Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart 



PRICING CONFIGURAllOfi 

CD/CassattB prices ve suggested list or equrvaleni phces, which are projected 
from wholesale prSces- V after price indicates attMjm only available on OualDisc. 
CD DVD after pr>ce Indtcales CD DVD combo orly availabie P DualDisc avail- 
able. +' CD'DVD combo available • indtcales vinyl LP Is ava»lable. Pricing and 
vinyl LP availability are not included on ail charts. 



RAD'i- ■ 

Complied from a national sample ol data supplied by Nletsen Broadcast Data 
Systems. Ctwts ve ranked tiy number of gross audwrtce Impressions, comput- 
ed by cro ss rsf erencing exact ttmes of airplay with Arbltron listener data. The 
excapMons are the Rhythmic Top 40, Adull Top 40. Adirft Contemporary, Modem 
Rodi and Adult R&B charts, which are ranked by total detections 

9 Songs showir>g an ir>crease in audience (or detections] 
over the previous week, regardless of chart movement 

RECURRENT RULES 

Songs srs removed from the Hot too and Hot 100 Airplay charts svnuRaneously 
N they have been on Ihe Hot 1 00 lor mors than 20 weeks arxJ rank bolow SO. Songs 
are removed from the Hot R&BHip-ftop Sir>gte3 A Tracks and Mot R&BHip-Hop 
AJrplay charts simuKaneously if they have been on the Hot RAB,'Hlp-Hop Singles & 
TiBCks tor more than 20 weeks arxl rank bekm 50. Sor>gs are removed from tfw Pop 
100 and Pop too Airplay charts smjltaneously it mey have been on the PoplOOIor 
more than 30 weeks and rank below 30. Titles are removed from Hot Country Songs 
if they have been on ttw cfiart tor more than 20 wneks and rank bek>M 15 in delec- 
lionB or audience, provtded thai they are not still gilnlng enough audierwe points to 
buHet. Songs are removed from the AduK Ibp 40. AduB ContemporEuy. Adiril R&B. 
and Hot Dance Airplay charts it they have been on the chart tor more than 28 weeks 
and rankbetow 15 (20 for Modem Rock arxt LaUn] 

SINGLLS : 

The top seling singles compiled from a nattonal sample of retaH store, n^ass 
mercharrt, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan For R&B 'Hip-Hop Singles Sales, sales data is compiled 
from a nallorul subset panel of core R&B.'HIp-Hop stores by Nielsen Sourxlscan. 
9 Singles wrth the greatest sates gains 



9 CO sir^gle available. ® Digital Download available. O DVD single available. 
O Vinyl MBxt5lnQ*B available. O Vinyl Single available. O CD Maxi-Single 
Is. CorrRguratlora are not irKluded on all singles cfiarts. 



^ Indicates title earned HitPredictor status in that particular fofn^at tia&ed on 
research data provtded by Pnsmosquad. Songs are blind tested or^tlne by 
Promoequad using muttiplo llsterts arxl a nationwMe sample of carefully profiled 
music consun'iers. Songs are rated on a 1-5 scale: final results are based on 
weighted positives Songs with a score of 65 or more (75 or more lor country) are 
jtxlged to have Hit Potential: although that bencfwnarK number can rkjctuate per 
tormat based on the strength ol available music. For a complete and updated list 
of curront sor>gs wrth Hit Potential, commentary, polls and more, please visit 
ir.com. 



Complied from a rutmnal sample ol reports from club DJs 

0 Titles with the greatest club play increase over the previous week. 



ALBUM CHAi 

• Recording kidustry Assn Of America (RIAA) certiftcalion for net shipment of 
500.000 albums (Gold) ■ HIAA certificatwn for net shtpntent 
tor 1 mHlion units (Platinum) ^ RIAA certification for net shipment of 10 million 
units (Diamond), Numeral within Platinum or Diamond symbol indicedes album's 
multl-platHium level. For boxed sets, and double alburns with a running time of 
too minutes or more, tt>e RIAA multiplies shipments by the numt>er ol discs and/ 
or tapes. Certincallon for net shipments of 100,000 units (Oro). Certtftcation 
of 200,000 untts (Platino). [> Certification of 400.000 units (MuU-Platino). 



• RIAA ceni*k:ation for lOO.OCO paid downloads (GoM). ■ RIAA certtficabon lor 
200,000 paid donnkiads (Ptattrum). Numeral wNhin plaltnum symbol indcalfis song's 
>t RIAA certlUcsllon tor net ahlpmert ol SOaOOO ain^ {Gold}. 



Ml T.ic. vtr' ' ■■ 

• RIAA gold certification for net shipment of 25,000 units lor vkteo singles. 

RIAA gold certrKcation for net shipment of 50,000 units for shorttorm or 
k)r>gform videos. ■ RIAA platinum certification for net shipmerrl of 50.000 units 
for video singles. I f RIAA platinum certiflcalion tor sales ol 100.000 units tor 
shorttorm or longform videos. 



# RIAA gold certification for net shipment ol 50,000 units or $1 mtllkxi In sates at 
suggested retail price. ■ RIAA pla&num certilicalion tor sales ot IW.OOO units 
or $2 miHonin sales at suggested retail price. ' IRMA gold certiftoatlon tor a 
minimum sale ot 1 25,000 unrts or a dollar volume of S9 million al retail tor theatrl- 
cally retoased programs: or of al least 25.000 units and SI milNon at suggested 
retail tor non-theatrical titles. IRMA pfabnum certification for a minimum sale ol 
250.000 units or a dollar volume of S16 million at retail for theatrically released 
programs, and of at least, 50,000 units and $2 million al suggested retail tor nor>- 



TOP 

INDEPENDENT 



si ftSlI ARTIST 

Km 3S S5 mUlUffilNI 1 HUMBtR.'OfSrfilBiniMG LABEL 
Wist VING YANG TWINS 
' BWfl liL I UWTtO SWTE or ATUmCOlLIIWH ?5J0' TVT 9ft11 9B) 

T liVT ll DOLLV PABTON 





s 


LITTLE BIG TOWN 

TM none TO MEHE i ,..;IV 3Uia(IJS8l 






15 


JASON ALDEAN 

JASOh ALDCAN hi- ■ - -4 UOW 7G&7 <1! Ml 


• 




15 


DANE COOK 

mTHIATION 1 . tUIML 001* ( 11 9B CO.'BVDj + 


• 




1 


74 


HAWTHORNE HEIGHTS 

THE SILENCE IH BLACK AND WWTE VICIQflV 220 M3.9ei 


• 


Bl 


■ 


■ 


CRAIG MORGAN 

MT UNO Ot LIVIN !■■! " "ED BO'A' 7b*U (1? 98l 




a 


i 


■ 
■ 


VARIOUS ARTISTS 


Urn 


■1 


■ 


JACKSON BROWNE 

SaiO Acoustic WOl 1 '.lIUE l^H 116MI 


P 




1 




SEVENDUST 

NE<I i - .! "URIC (15 98) 




■ 


1 


1 


JIM JONES 

HAALEM DIAHV OF A SUMMER DtPtOMAtS JSKL'KOCH <IS 98 DDI 


is 


m 


m 


P 


DANGER DOOM 

THE MOUSE AMD THf MASK CIIA^H «677S* 113 


1 


19 


11 


NEAL MCCOY 

TrtATS iiFE ■• .. inoi 07 981 




14 


15 


e 


GEORGE JONES 

KITS 1 MISSED -MO CMC lOttMnaANDir 79?d2 |U9B) 




<D 


21 


a 


PANIC! AT THE DISCO 

A FIWW WU CAin SWUT OUT DECAVDAHCE orr.TUELED Bt MUlU 98j 


i 




17 


13 


NICKEL CREEK 

WHY SHOULD TW RRE 0117 SUGAR HILL 3*90 (17 98; 




M 


24 


51 


BONE THUGS-N-HARMONY 

GREATEST KITS ■■..■'-.c:i) 25*23 HS9S) 


□ 




2 


DJ MUGGS VS. GZA/THE GENIUS 

CnAMDMASTEnS ■■■i I0O1* ll^^B,l 


S 


|: 


20 


ANDY ANDY 

mmn :■ ifi |9 98 CD.'DVQ| 






4 


DEFAULT 

DUE THING REMAINS M 6060 (17 9«| 






SENSES FAIL 

lEi n ENFDin lOu iH... i ; ,■ vi'L- n hhi ♦ 


□ 




27 


36 


RAMON AYALA Y SUS BRAVOS DEL NORTE 

ANTIUQGIA Dt UN MX 'hi i-dlE i •■■■^\\ 




©J 


1 




D.RG. 1 

DIJJIG£»arnfl«GimiKTICUMC0nHJEZ_DKa]121MISlAMM^ 1 


Ml. 


1B 


5 


ATMOSPHERE 

TOU CAWT M*CI« MOW MUCH FUN HHM WMrtSJ'WS EKTEFIMtMNI 0066 ilS 3R 






10 


2 


MARCOS HERNANDEZ 
C ABOUT ME .i.'"v< 'vl n'm 


J 




20 


2 


CHROME 

STRUGHT TO THC PROS HVPMOtIZE HINDS 36'? (16 98* 






23 


3 


SOUNDTRACK 

MASTERS DF HORROR iMM'JfllAL GOOl ! 1 16 98i 






32 


22 


MOTION CITY SOUNDTRACK 

COHMit THIS TO MEMOAT fPlTAPH mtb |1 3 »B) 






25 


3 


SOUNDTRACK 

TONT HAWK'S AMERICAN WASTEUND VAGRANI 420 |i; »8) 


J 




E 


1 


LOUIE DEVITO 

Htc uhDlRtROIWD PAJ1IY ¥01 7 IJEE VtE IS |15»8> 


m 




35 


52 


LIL JON & THE EAST SIDE BOYZ 

CftUNK juici <■■■•■. 1. 1 i:r ^5 :i ^-ii ♦ 


B 




30 


11 


VARIOUS ARTISTS 

THE SOURCE PRESENTS HIP IHP HUS IS SOUHCt 09S6> IMlbE 1 1 7 98) 




o 


E 


a 


SUN KIL MOON 

TIKI CiTitS .fnni^ mr 9fii 


n 


® 


E 


1 


LAGWAGON 

Hfsnivi -.-.I n -■ . i.'i'^- 






le 


2 


CHILDREN OF BOOOM 

ARE 10(J DtAD YET' I ■ ' J-H,' COI llS^iei 






38 


12 


SILVERSTEIN 

Discovering the wATERfflOST vicicflv 7S7' \^%ts> 






2a 


5 


BROKEN SOCIAL SCENE 

BflG«Eti SOCIAL SCtM i=ni \ r RftFIS 014* <15 9Sl 






28 


3 


VARIOUS ARTISTS 

[■noji oaaiintaNn. wiHHi«nMtnKauui^M»>Benuiv«»nniiaiCTn 




m- 


63 


PITBULL 

MIAMI IMOMEY IS A KAJOH IStUO Wl BHQTHEnS 25G0'/TVT |ie.*a/l 1 N> 


1 


m 


36 


5 


BLACK LABEL SOCIETY 

"INCS OF DAMNATION RS-U fPirFIRE (Wis (13 9flJ 




m 


43 


6 


RAY CHARLES 

MU^lC OF TOUR LIFE AMERICAN SOUl BCI *OiiQ (D.9a €D| 


1 


w 






AIDEN 

NIGHTMARE ANATOMY ■,H;!OHY 2i» 113 M) 






i 


s 


DEEP PURPLE 

RAPTURE Of TH£ MP EAGLE ?0O8J (13 98) 


□ 




42 


15 


LIL ROB 

TWELUE EIGHTEEN PUflT 1 I.0S1AIRS tO?r 1 1 3 9Bj 






40 


S 


MORMON TABERNACLE CHOIR 

lOVE IS SPOKEN HEAt WDRUON IASERNAClE CHOIR OOU ii7 98l 




46 


34 


8 


DJ OUIK 

IRAUMALUI' .[Ufi ^1 (-.7981 




o 


■t-EimT 


AS 1 LAY DYING 

SHADOWS ARE SECURITY METAL BLADE 14522 (13 «B) 




o 


■f-nnrr 


STRAYLIGHT RUN 

PREPARE 10 BE WHOM! IIP] VICIORY 2Bt (It 98) 




® 


Rt-istr 


TOMMY LEE 

TOMMTLANO THE RUE TL EOUCATKMAL SERVICES SDODS (11 98) 






H-iimrr 


BtMBO 

BIMBO PRESEHTA REOQAnOH INXJS S«E tu;^.ue0 9il 





TOP INDEPENDENT ALBUMS: Independent Albums are current Htles that are sold 

via irxjependeni distritiubon, including tfioso that are luttilled via major branch distnb- 
utors WORLD AND NEW AGE: See cnarts leoervd tor rules and explanalions FROM 
BILLBOARD. BIZ: A weekly spotlight on one ot the charts that are updated weekly on 
txllboard biz, inciudir>g ones that are exdustve to Bllttxtani's web sites, 2005, VNU 
Business Media, Inc. and Nietoen SourxiScan, Inc. All nghts reserved. 



64 I Go to www.blllboard.biz for complete chart data 
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ARTIST Jte 
llItE '. < -1 'l'S)<uWB(N.'DlSIRIhlTlWLAUL !■ 


1 1 1- d CELTIC WOMAN 1 

HIBfl CELTIC WOMAN WCNHATTAN 80233 1 


o 


4 


2 


KEALI 1 REICHEL ■ 
KAMllHlMik ■■if kEALi 1 HLICHEL COUfCTUM PUKAHElE 11128 ^1 




3 


n 


ZUCCHERO 

zuccMEflo 4 CO -lw- :.v 


6 




KRONOS QUARTET AND ASHA BHOSLE 

rOUVE STOIEM MY HEART Mj^t:.L:-( ■'J-jn rH'b 


8 


5 


6 


ANOUSHKA SHANKAR 


e 


2 


2 


GREAT BIG SEA 

IH£ HARI; AND Tut (ASV Mf 1 i ■ ■iKimOlrtOCB 




9 


9 


VARIOUS ARTISTS 

PUTUMAYO PflESEHIS LAIIM LOUNGE -"UTuWAYa 241 




1 


B 


VARIOUS ARTISTS 

CELTIC CH^STMAS " . .'."l 3607 








THE IRISH TENORS 

SACRED A Sfll" -liAL lOURNET l^'JOfl 8 Tl£ 8292* 


10 


8 


3 


ROMAN HARDIMAN 

wcHAEi FiAiiEY :■; tniir: ; ;;sh .a OOOSW-UNIVERSAI CLASSICS GROUP 




7 


i 


TWELVE GIRLS BAND 

ROMANTIC EMfftGT . ',' , "J_.:,3 




u-e 


iTtn 


JAKE SHIMABUKURO 

DRAGDM ' Mil' > i '-■ ■:1 




10 


14 


AMADOU & MARIAM 

DIMANCME A BAMAKO '. " "■ j 1 WAHHER BROS 


14 


11 


5 


AFRO CELT SOUND SYSTEM 

V AKATOHiC ■■ li ■ ;"i "-■ ■ "I ■.iRana 




14 


9 


SEU JORGE 






CRU ■■ 




^B^TOP — 

W NEW AGE . 
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ARTIST t 

TITLE .W>'flir4T&KU«IBEn.'DI$TmBUIING UBEL 8 




1 




KIjim brickman 


& 


4 


i 


VARIOUS ARTISTS 






a 


JIM BRICKMAN 

GRACE .'..-.iriAM - LL ^rsra'HCA nCTOH 


o 


3 


79 


JIM BRICKMAN 

GflATtST HITS /.I'lLiHiM -IL. '/:CTOn 


5 


5 


10 


VARIOUS ARTISTS 

.UORf OF IKf MOST REIAIING NEW AEE MUSIC WTME lMIV0IIt %J.'.SS\ VMVBIM 


e 


e 


» 


GEORGE WINSTON 

MONTANA - A 10W( SJOJIY . .Vl k;.-, ■. 4r;wm[)|l»« MILL 62042iTICA VICTOR 


II 


9 




SECRET GARDEN 

CAKTHSONCS ' . .ffl-.Av CLASSICS GROUP 






ALLAIN BOUGRAIN DUBOURG & ARNO ELIAS 








BUDOHA BAR NATURE CCaHGE I- 71353 


■ 






armik 

MAR at SUENOS i- ■, 1 r i .n.'j 




11 


16 


MEDIAEVAL BABES B 

MIRABIUS ' I'M |.> 


11 


10 


47 


VARIOUS ARTISTS H 

2D BEST DF RELAtATIOH kUDACY iOii ^1 


12 


7 


ft 


VARIOUS ARTISTS B 


p. 


15 


11 


STEVE QUINZI B 

PIAhU (AVUHITES M;,.i..r SPECIAL PflOOUCTS SltaS'MADACY 


1« 


13 


40 


VARIOUS ARTISTS B 
MOST RELAXING NEW AGE MUStCIN THE UNIVERSE DEHOH U494 ^1 


m 


■[.fVTWT 


ANDREAS VOLLENWEIDER B 

MAQIt lUnr . L 'j : HP 











— -.-^r. "ROM 

HOLIDAY ALBUMS . .hiT^ 


■si 


ARTIST ^^^1 

TITLE (lUPftml DISIMMTlM LJISEL) flHHIi 




in OIANA KRAU FEAT THE CLAYTOH^MILTON JAZZ ORCHESTM 1 
iQjj rumvYyAt tmiin ivERiTt v&i | 




IL DIVO 

THE CHRISTMAS COILECTWN iiVCD CQLUMI^IA. .-.DV< W1,SiCj 


m- 


SELAH 

ROSE OF BilHlEHEM iCll^fli 




LARRY THE CABLE GUV 

A VERY LAHRY CHRISTMAS ' . ■ C •v'MARNER BROS. |HASirvlLU).'WRN| 




VARIOUS ARTISTS 

wow CHRISnus (CREEK) A^/RO-CURKEUIPROVWENI WAIUKR BROS t 




KENNY O 

THE GRunsf MH-ioncuitsics (Aftisubfiuei 




VARIOUS ARTISTS 

HOW TlUrS WHAT I CUl CMRSmUl |EV120UBA.'S0NV UUSIC/UMVERSAL UMRG) 




REGIS PHILBIN 

THE REGIS PMLBIN CHRIITMAl AAM81 1 HOllY-AOOOi 




POINT OF GRACE 

WWTERW0ND£RLAM0>Ai3RD'CURB,'WAHNEn BROS i 




MERCYME 

IXE CHRtSTMAB SEIMW HSv tPIC.'SONY MUSK) 




CLAY AIKEN 

Hcnrtr Christmas with ton rHCA>'RUG) 




BURL IVES 

HJDOlPll ItIi HED SOStQ MEINOEER '.' i ilPECIAl PROOUCTS.'UUE) 




TRANS-SIBERIAN ORCHESTRA 

THE LOST CHRISTMAS E t'E . . ' ^ 


m- 


FRANK SINATRA. DEAN MARTIN A SAMMY DAVIS JR 

CWRISTMAS WITH T« RAT PACK - ■ . 




STEVEN CURTIS CHAPMAN 

m. 1 REALLT WANT FOR CMUSTHU 1 S^Ahf.OA i 
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TOP 

MUSIC VIDEO 



■8" UB So TITLE 

ES 3»«3 L*BtL aiSIRIBUIINS lAHl & flUMBER CRICt) 

RIR' KELLY - TRAPPED IN THE CLOSET: CHAPTERS 1-12 



Pflncipal Perlotmefs g 
R My 



t 


1 


2 


THE CONCERT FOR BANGLADESH 


GwKfle Hamson Ano Friem)5 


3 




27 


STAR WARS EPISODE III: REVENGE OF THE SFTX The Union Syni(tiorv OnftG&a M ImSan Voces (Jcti\ Wture) 

■ ■ ■.■.r--.-.Mf.r ■,^--''\ •■ ^.-CD'OVDi 




HQ 


BLINK-182: GREATEST HITS 


Blink- 182 


S 


2 


3 


CARNIVAL OF SINS 

.1. [(.T.;iT.', vEMur.,-. Dii'f 9'jtia-t oro; i2* O'.ri 


Motley Crue 


e 


4 


5 


ROYAL ALBERT HALL: LONDON MAY 2-3-5-6 OS 

"~ v: HOME V1D€0 7<H2\ iisn D^D'. 


Cream 


7 


5 


9 


THE MASSACRE: SPECIAL EDITION CD/OVD 

'.-.iliY 4f t(««ATH-WT[HSCOP£.'U'IIVKiSAL WLMC S VlDtrj t)i>I nCJ.Ui' il8 9ll CS.Di't). 


50 Ceni 


8 


6 


21 


FAREWELL 1 TOUR: LIVE FROM MELBOURNE f , 


9 




QURAN DURAN: LIVE FROM LONDON 




10 


9 


21 


THE SILENCE IN BLACK AND WHITE 


Hawthorne Heights 


11 


7 


4 


LIVE IN CUBA 

■ ' ■■■■.'W am ViO:C' biO'H (19 i)S DVD) 


Audioslave 


1Z 


E 


a 


DEAD AHEAD: LIVE IN NEW YORK 

■■■ -"■ 1 V: . :[ri ?j 93 P'i2\ 


GralHul Dead 


1> 


3 


2 


ERNIE HAASE AND SIGNATURE SOUND 


Ernie Haase & Siflnatufe Souno 


14 


11 


37 


CHOSEN FEW: EL DOCUMENTAL 


Chosen few 


IS 


12 


96 


PAST. PRESENT & FUTURE 

■ ■■ . ! Mir. : -■, .ir.;-i : - coiOJi (ts 98 co.'Ovai 


Rob Zombie 


ie 


19 


6 


LIVIN' RIGHT NOW 

1 ■ ;.■. '■...(. :artol video 4*632 (t998 DUOi 


Kefin urtian 




8 


2 


LIVE IN TOKYO 

- ■■ '.' -1 .li^iv fiv;; I, rto ^7191? 'M 'IB f>wni 


&3 


18 


22 


5 


MARK SCHULTZ LIVE: A NIGHT OF STORIES AND SONGS 


Mark Schult; 


18 


11 


i 


MTV UNPLUGGED 


Alicia Keys 


» 


10 


5 


TUPAC: LIVE AT THE HOUSE OF BLUES 


Tupac Shakur 


21 


18 


50 


GREATEST HITS 

. ^MG vtDEO 13103 (UMCD'BVD; 




22 


17 


32 


FAMILY JEWELS 

:: tNKRMmMfiT SJM3 (I'Jl'B Lik'D; 


ACOC 


23 


21 


^Qi 


LIVE AT DONINGTON 


AC. DC 


24 


15 


S6 


NUMBER ONES 


Michael Jackson 


SB 


20 


9 


LIVE AT WOODSTOCK (SPECIAL EDITION) 


Jimi HewjfiK 
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!\HOT 

^VIDEOCLIPS. 


ii 




8 


TITLE 

AIITIST ilMPfliliiT PROMOTION LABEL) 

Bfl TRAPPED IN THE CLOSET 


1 


mw 


Bfflan KiLLT 


< 


■jiV WINDOW SHOPPER 

■li^l ■'['CENT.. 


:a 


5 


12 


GOLD DIGGER 

mm *iST iEAT J«M<E FOa BOC.A.FELU'KF JMtlDJIM 


4 


2 


A 


BECAUSE OF YOU 

tiELH CLUftK'UN ■■ - : 








CAN 1 HAVE IT LIKE THAT 

PHiHRELL fE*T tWEK SIEMKl STAR TWii.ISTtRSCOPC 


8 




a 


8 




10 


SOUL SURVIVOR 

yoiiNC jEfrv FF«r akoh r::«PCflATE rwuciOE' ^utijMG 


T 


4 


4 


MY HUMPS 

IHl BL*CK tllO fUS iHMllTERSCOPt 


a 


D 


HUNG UP 

MADOSM* ■"■M -"; ilflOS 


8 


E 


a 


DON T BOTHER 

SHA«IR* . ' . 


10 


e 


12 


WAKE ME UP WHEN SEPTEMBER ENDS 




GREEN 0»Y . ■ 




KW 


DON T FORGET ABOUT US 

MAftlAlt DAfltf ■ .-'..! 


It 


14 


5 


PHOTOGRAPH 

SICKELIACX ROADRL^Hei IDJMG 


IS 




STAY FLY 


14 


E 


1 


CUnSSnNS OF A BROKEN HEART (DAUGHTB) TD HTHBI) 

LINDSAV lOKAN I i" ;|. .■.■. „ M.rt U. 




17 


2 


STAND UP FOR LOVE 

DESTlNTSCMtiD r . im- m 


18 


10 


i 


1 THINK THEY LIKE ME 


17 


E 


1 


FIREMAN 

III WAIMt tiif MJNE' UURl} 


18 


IB 


2 


STAY 

NE YO FEJiniltim PEEDI PODI Sf F jAM. IDjUG 


m 


■ 


8 


RUN ITl 

CXniSIFtOWN . VE ;OWBA 


80 


19 


6 


1 SHOULD HAVE CHEATED 

miSMIA COLE ■■■.1.' STtRSCOPE 


21 


22 


A 


1 M SPRUNG 

T-PAih ■ ■ V .::>! j:vtZOMBA 


22 


11 


9 


WE BE BURNIN' 

StAN CAUL . ■ -'.nC 


23 




BAT COUNTRY 

AVENGED SEVENFOIO HOPELESS. WARNER 8R0S 


24 


2J 2 


COMIN- TO YOUR CITY 

t\a A HIGH f^i^-i'.'* kV^S 


2B 




STICKWITU 

THE PUSSYCAT MILS AJU.lNtJHSCOPE 





1 



VIDEO MONITOR 



ARTIST mu 



KELLY CLARKSON. BECAUSE of tdu 

KANYE WEST. COLO OIGGER 

NICKELBACK, PHa?06RAP« 

R. KELLY. rnAPPEO in the closet 

LEELA JAMES, music 

THE BLACK EYED PEAS, mt humps 

GORILLAZ, FEEL GOOD INC 

AQUALUNG, BfllGHTER THIN SUNSHINE 

MADONNA. Hi/NCUP 

GREEN DAY, NME ui UP wneh Septeubei ends 



TOP 

HEATSEEKERS. 



CMT 



BIG & RICH, cDMOl TorouncrTv 

GARY ALLAN, >est ( ever had 

DIERKS BENTLEY. COME » little closer 

GRETCHEN WILSON, all jacked up 

FAITH HILL, like we never loved at all 

LEE ANN WOMACK. twenh tears and two wjssanos «gi 

TOBY KEITH, big blue note 

KEITH URBAN. BEliER life 

WILLIE NELSON. MAMA tried 

SUGARLANO. JU8l mioht ihake me believe > 



50 CENT. wiNOQW S 
I THREE 6 MAFIA, suvrir 
LIL WAYNE, FincHAM 
PHARRELL. can i have it like that 

KEYSHIA COLE. I SHOULO HAVE CHEATED 
DEM FRANCHIZE BOYZ. I thihk thit like n 

NE-YO. STAY 

YOUNG JEEZY. tout survivor 
ALICIA KEYS, jhbreanaile iunpluggedi 

i T-PAIN. I M SPRUNG 
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dni'lVai 'JAMES BLUNT 




Back To BedlafTi 
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IMOGEN HEAP 




SpOdk For Yourfidf 
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PANIC AT THE DISCO 




A Fevfir You Csn't Swsai Out 
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ANA GABRIEL 








o 


17 


IS 


MATISYAHU 
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Live A1 Stubb s 
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AQUALUNG 




StranQC And Boautiful 
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THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
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LEELA JAMES 
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IVY QUEEN 
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Flashback 
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NATALIE GRANT 




Awaken 
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ANDY ANDY 




Ironla 
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RAMON AYALA Y SUS BRAVOS DEL NORTE 




Antologia De Un Rey 
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ALEJANDRO FERNANDEZ 




Mexico-Madrid: En Directo Y Sin EscalM 
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UNDEROATH 
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They're Only Chasing Safety 
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FALLING UP 




Dawn Escapes 
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Dillinger & Young Qolll II: The Saga Conlinuez... 
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CEDARMONT KIDS 




Cedarmom Worship For Kids 1 
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KID CONNECTION 

A AFfiEH BROS IB BBl 




Absolute Smash Hits For Kids 
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MARCOS HERNANDEZ 
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CHROME 

- ■ Jt '.^'JPS 3612 "69SI 




Straight To The Proa 
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HEZEKIAH WALKER i LFC 
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SHOOTER JENNINGS 




Put The 0 Back In Counliy 
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SUPERCHIC[KI 




Beauty Prom Pain 
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EBONY EYEZ 




7 Day Cycle 
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REYLI 




En La Luna 
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DEMON HUNTER 




Triptych 
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MARK SCHULTZ 

-1 '(.410 Aiqn£R BROS 117 98) 




Stories & Songs 
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THE FRAY 
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How To Save A Lite 
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HINDER 




Extreme Behavior 
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THE CHEETAH GIRLS 




Cheetah-licious Chrislmas 
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SUN KIL MOON 




Tiny ewes 
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JENNI RIVERA 




Parrandera, Rebeide Y Alrevida 


1 
■ 


88 


27 


53 


RISE AGAINST 




Siren Song Of The Counter Culture 
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GRUPO BRYNOIS 




La Meior... ColecclOfl 
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LAGWAGON 

' 113 53: 




Resofve 
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CHILDREN OF BODOM 




Are You Dead Yel7 
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RAY LAMONTAGNE 




Trouble 
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BROKEN SOCIAL SCENE 




Broken Social Scene 
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ANTIGONE niSINO 




From The Ground Up 
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CHRISTIAN CASTRO 




Nunca Voy A Olvidarte,..Los ExHos 
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NICHOLE NORDEMAN 
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AVENTURA 




God's Project 
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AIDEN 
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Nightmare Anatomy 
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BEBE 




Pafuera Telaranas 
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LINDA EDER 




By Myself: The Songs Of Judy Garland 
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LOS CAMINANTES^^ TBSoros Da Colvcclon. Lo Romanlico Do Los Camlnantes 
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LA 5A ESTACION 




Fiores De Alguller 
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BIMBO 




Bimbo Presenta: Reggaeton 1 00X35 
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LA 5A ESTACION 




Acuslico 
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BOARDS OF CANADA 

iSiHP i3J- -5 93( 




The Campftre Headphase 


4 



Imogen Heap, once of Frou Froo. enters Top Hcatscokors No 2 and Top Electronic 
Albums at No. 3 with her solo outing "Speak tor Yourself " Discover developing 
artiits making their inaugural Billboarcf chart runs each 
week In Breaking 8 Entering on billboard.com. 



Data for week of NOVEMBER 19. 2005 For chart reprints call 646.654.4633 



I The best-setting albums by new and developing acts, detir^ed as iriose v>no nave never aopeaieO in the top 100 of The Btiitx^ara 
I 200. II a Heaiseei^ers tiUe reaches lhal level, d and the act's subsequent alDums are immea^ately ineligible to appear on the 

Hoatseekers chart See Chart Legend tor fLjtes arKl explartations c 2005. VNU Business Media, Inc. and Nielsen SoundScan. Inc. 
i All rights reserved 
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Chart Codes: OS (Hot Country Songs): H100 (Hot 100 Songs). LT (Hot Latin Songs); POP (Pop 100 Song 
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist,, Chart Position. 
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BEHIND THESE HAZEL EYES 



BELIEVE . ■ , i", " ■ ' ■ A'.iilkBtABq 
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BEST I EVER HAD 
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POP 74 
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BIG BLUE NOTE \\mr> Tints. HM'Soiry/AJV Tree. 
BVL^gYeiiwDoc B'.HTlcfK>aCfacke', EWl) CS 

lO.Himiz 




6 YOUR CfTY (Bia Uw, ASCV^CW Vin- 
CASaV>/C|ptpnML£ic, 



ASCiPfiich Teon. >\SCAP| HUWBM CS53 
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THE DOLLAR " 

DONT BOTHER,!: Caramel House. BMlf amcus 
A^iij-vUiuitii :>tv Son^. BMISgoD Spock 
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NA HA HAjOULCE MJ.fi 



H060IJY BUT Mt- 

MOBODY GONNA TtLL ME WHAT TO DO m. " 

M.i . ',' ':. ■. Muv: tei.,A■■■'lVJ^r^f■ 
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For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds ablllboard.com or fax 646-654-4798/99 



RECORDING STUDIOS 




OceanVu Recording Studio 

Miami. I^londa iil44 



tOS-978-i892 



www.OceanVu. com 



Asking Price: Package Deal: 

SI, 31 M ti>r Studio & BuiidiriK 
Individually: 5350K Siudio, 
Sl.iM Building 



FOR SALE - OceanVu Recording Studio and Building 
Commercial Studio and Retail Building 

6,195 Sq. fi.. 2 flrs,. 2nd 11. Studio. 1st floor J ttiiants: Cigur Rolling Rictor>-. 2 Medial 
Offices ■ 15 yrs in business, owner relocating. Many international stars have recorded at 
OceanVu including Shakira's "Pics Dcscalzos" • Tnil\' ProdiLcers Great Sound - Meticu- 
lonsi)' Hand Built. Studio rooms provide pri^c^' with a cozy, creative, comfortable 
jtino^here. ftiU kitclien with dining table, lounge witli Futon, f>5-incli TV, video games. 
VCK/DVDand table. I'uIIy equipped business ofTicc. Sex- all llie rooms, flofjr plan, equip- 
iiipnt list, credits, and reviews at wwTA'.OceanVu.com. Meanwhile ... we are still going 
■strong with great rates. If >xju are interested in recording here, we can work something 
out. Special Promo: 1st song free* When you are here, you owii tlte whole place. You arc 
tlie King/Qucen. Mi Casa. Su Casa. OceanVu Records/ Productions: Looking for talent, 
[i-mail: Heilbron ig; ho I mail. com 

If you have any questions or want further details, please feel free 
lo e-mail me (a: Heilbron _n Hoimail.com or call Roy on my cell at: 
(305) 978-3892 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime Manhattan location, 

fully equipped, unique 
construction, high-profile clients, 

views, light Call 917-538-3444. 



REAL ESTATE 



STAR TALENT 

18 year old female rapper wanted. 
lx>oking for label or producers. 
818-789-5964 
jefc{a; pacbell.net 



NOTICES/ 
ANNOUNCEMENTS 



Volunteers Needed 

It you will be in the los Angeles 
area from November 14th-16th and 

would like to volunteer for tlic 
Billboard/ Hollj'wood Reporter Film 
and TV Music Conference, 
please contact: 
Rosa Jaqucz 
bl}eventsi:aibilll>oard.com 

646.654.4660 
for more information visit: 
www.biUboardevents.com 



THE HOTTEST PROPERTY 

In all ofS. Califoniin loralcd in f/wS. Tt'hnrhnjti Mis., sunrmmint bij40fK(X)0 
(ten's of pristine wiMeniess. Double Coeiiigtutt Mts. atv ptiti of a one mile 
Shanffri-La valley that lias no aniol anf/ii ltere. Speetaeuiar eiews of both the 
Antelope + San Joaquin Valleys. Well timbeirti. 4 seasons, irildlife ffnlom No 
papjtamzzi or dei'eln])e)-s need inqiiiie. Seclusion, Seclusion, Seclusion. 
Room for recording studio. S16M 760-25^-4^13 



CEMETERY W/JAZZ GREATS 

lust opened jazz comer, be eternally 
rested w/Dukc. Miles, Lionel . . . 
burials starting @ 4k p/person 
exclusive broker Matthew 
914-879-1714 



BILLBOARD 
CLASSIFIEDS 
MOVE LUXURY REAL 
ESTATE TO THE STARS 

REACH THE 
HIGH-POWERED WORLD 
OF MUSIC & 
ENTERTAINMENT 

Call Mark Wood - 
Real Estate Manager 
661-270-0798- 
Fax: 323-525-2395 
Billboard musician.org 
1-800-223-7524 

Reach all the movers S shakers 
every week through 
the pages of Billboard 
a force in the music/ 
entertainment industry for over 
100 years 



MORNING VIEW 

The Would Famous 'LIVE IN'REConDtw 
Studios & Maubu's Premier Ranch Estate 




5.4 Ocean View acres overlooking famed 
Zuma Beach. Grand Estate includes 6 
bdrms plus 2 gst apts. Lush all usable 

a rounds: pool, stables, graded area for 
IS Tennis Court, organic orchard & 
vegetable garden. Fantastic business 
& home combo! $8,000,000. 



Carol Bird 

310.3T7.9346 

cbirdlnmalibu.com 



;^>ir»Tii Havxfi 



HELP WANTED 



Interns Wanted 

Jump-start your media career by interning at VNU Business Media. Wc pub- 
lish over 50 business publications, stage more tlian 50 trade shows and con- 
ferences and operate approximately 200 business-to business electronic prod- 
ucts around tlie globe, coverit^g some of the most powerful industries in the 
world including entertainment, retail, media, travel and design. 

We currently have intern opportunities in the following areas; Editorial. Sales 
& Marketing. Finance. Production, Operations, and VNU eMedia Infonnatioii 
Marketing. 

QuaUfied applicants must be from undergraduate or graduate inslitution.s thai 
agree to grant academic credit to shidents in return for program participation 
for one semester. Tlie candidate should have a strong desire to pursue a career 
in the business-to-business arena. An interest in niaga?ine publishitig is a plus 
since many of the intemsliip opportunities available at our publications, whidi 
include but are not limited to Billboard, Adweek. and The Hollywood Reporter. 
We seek candidates with proven records of leadership and achievetiicnl who 
demonstrate the capacity for continuous development. Also important is tlie 
ability to commimicate ideas clearly, and lo work collaboratively Additionally, 
candidates must have strong computer skills including Word. Excel. Access 
and PowerPoint. 

Interested candidates should e-mail a cover letter indicating their area of 
interest and a resume to: nitemships (gp vnub usinessmedi a.com . 
Visit our website: www.vn ubusinessmedia.com . 

Only candidates selected for inter- 
views will be contacted. No phone calls 
or agencies please. 



^*vnu business publications 



PROFESSIONAL 
SERVICES 



1,000 CDs 

in full-color jackets for just 

$99 




Call today for 
your free catalog! 

1-800-468-9353 

www.discmakers.com/bb 



^ DISC MAKERS 



DUPLICATION/ 
REPLICATION 




Onty $1999 



Luxury Real Estate Superhighway 



www.LuxuryHomesNehvork.com 
310 - 777 - 6296 



AUDIO SUPPLIES 




Play priceless 4S's. LP's & 78'! 

only with ttie 
New Laser Turntable! 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVEl 

While ottwr people are raislrtg their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50$. Your choice from the 
most extertsive listings available. 

For free catalog call (609) 8904000. 
Fu(609) ft9(H)247orwm* 
ttttfio Mask, Im. 
P.O.Boi A Trwilon, N J. 08691-0020 
•malt MorptomuOMLcoffl 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1-800-223-7524 
OR 

646-654-4697 
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INCREDIBLE 5t AC PROPERTY SIS.OOO.OOO WORLD CLASS FACILITY $12,995,000 ARCHITECTURAL MASTERPIECE $10,200,000 1 0946 ALTA VIEW OR. $4,375,000 

S'jmmerlar<l Estate'equine'polo property. Polenbal for Santa Baft:,^ra 'Di. ictt- rxrj^tr.l -ancti w/10.000 sqft BHPO. Stunning 5txl/5.5ba cuslorri bit home Hw: Hills Reduced S575K! Private eslale w/ 6M, vus. 

lot split 'Atiile building your estate hm. Buy by itself or residence, plus 3 adcl'Ifiouses 25'Stail bam & outdoor panoramicoty&oceanviews Drair^tic&sleek. Infinity designer done on major land. Pool. spa. & waterials. 

combine WiOaS Lambert for ultitiale equine estate. arena. pool w/ spa Seewyiw.bevenycrestesl3le.com Also avail for lease at J17.S00. 

SwarmePef*ins805 565 8643 Pertoyfllingsters 805.565.4643 IWentrrvPeefe 310 786 ( 833 ffettMn^AJierin 310 888 3866 




SIMPLY STRIKING $2,500,000 4060 MARINER CIRCLE 51,999 000 6113 MULHOLLAND HWY $1,899,000 3132 HOLLYRIDGE $1,849,000 

Palm Spnngs Arch'l glamour feat lerrazzo tfioj-out w,' Westlake Village Beautiful lakefrontS mountain .ig.^s Hwd H ,is Stunning arcti.teclural 2:)d.'3 5ba. media H*c Hills Stunn.ng pvt gated retreat witticyn vistas & 

suniten living room & bar, swim-up pool & fab tiardware m tfiis 4bd mam citannel Icxabon offering a lesiure room, pnvale spa. amazing views Bonus room, large views of observatory. Architectural details & inlegnty 

& finishes, makes It one-of-a-kind blestyleinfierent to ttiisticme's natural surroundings, viewing deck. throughout, 

flia-r^Sven/ryter 760.327.979? ReneeClian<il9r8te.261.()65 Tyler Giles 310 888 3770 S/iaronaAlperin 310.8883708 




SPANISH HACIENDA $1,495,000 MALIBU S HIDDE'. T;r 'oi =:r $1,475,000 3082 DEER VALLEY S1.425.000 PRIVATE-GOLF-OESERT ■ $1,350,000 

Palm Springs Old Spanisn channer 2blks fm dwnln. Malitj C-^.arrr ni) jjj^id .■, t ;o expand. Perfect Thousand Oaks. Beautiful & Private on 1 Full Acre Palm Desert Quite, peaceful location in the heart of 

3bd/3ba mam & Ibdpvt entry. Pool/spa, stone fpl, open for vinyani or horse prop. 167 mulli-leveled acres, with \^ews of Mountain Vistas & Sunsets. Exquisitely Indian Ridge CO. Upgraded &rmished to perfection On 

kitch verypvt Seasonal stream & hik trails. Seduded S pvt. Remodeled Throughcxjl 3088 sq fl 4BR * Bonus. the golf course Beautiful vu's. 

Bi'wSvenTyfer 760 327.9792 Sosiwrl/»»n((tey 310 980 6448 ReneeCfianiJlerBJ8.26I (165 Ws Bone 760.832.1517 




34S8PRIMERAAVE. $1,195,000 3831 ROYAL WOODS DR $1,147,000 ei2ASHUNDAVE $1,095,000 2637 CRESTON DR. $1,049,000 

-i fic K'-alls Charming 1938 trad'l 3bcl*2ba *■ gst Sherman Oaks Pvt Mid-Cenl pool hm w/sep gst qrlers Santa Monica Charming Spanish bngalow w^' grt upsd, Htwo Hiiis Hip architectural pad w,'' loft-like spaces & 

h,se Lcokmg lor 2nd owner to give much deserved ir\ Royal Woods! 4t)d/3ba. open Br plan, 2 fpis, hdvids, go up lo cap vu's or devlp into umts, cute kiL dr *; Wt spectacular views 2bd'2ba ♦ office. 2fpls. hdwd Urs. 

makeover See wvrw obeo comi'207089. iralls of glass, xirgoutdr area. ins, hrwdllr^, Mygrsybk, open kitch and 2 decks. Hot! 

TraceyC/arke 310888.3828 Joe fieiWilmg 310.888 3866 l-O.-aeK ray)er3)a260 8258 PafriciaHodsori3Iff8883705 




230SEFFIEST $699,000 THE BEST LOCATION $659,500 1416 ANGELUS AVE $615,000 AFFORDABLE LIVING $605,000 

Sii.er Lake Loti ke hm situated on a lush secluded Rancho f,tirage 3bd'2ba. fpl in family room, pvt pool.' Silver Lake 50's style dupleu'lbd each Owner' unit wv' Santa Ynez Valley 3bd''2ba home in Bueirton offenng 

lot Dwniwn skyline vu. Lots of windows & light. 2 baths spa. mtn vu's. This newer home is located in a quaint Ig dedt & hillskle vus. Plus 2 car gig & rental income vaulted ceilings, fireplace. Pergo & tile floorrs Sunny 

&more smaller gated comm. Josep/iljgliM»l 3236651)08 badiyard. New roof, fresh intehorSexleho paint 

Josep," Liohtfoo: 323 665 1(08 HbosnWafter 760 218 0311 Deanna Hamocd SOS 325 1452 



Beverly Hills Rodeo 


Beverly Hills Wilshire 


Brentwood 


Camarillo 


Hollywood Beach 


Los Feliz 


Malibu 


Pacific Palisades 


310.275.8686 

(■ 


310.724.7000 


310.481.6262 


805.987.1557 


805,382.8200 


323,665,1700 


310.456.1511 


310.454.008.^,3, 





1454 BENEDICT CYN DR $4,250,000 

BHPO. Offemg pcivacy & cyn vtews at end of cnveway 
tn k)wef Benedict. This new gated villa boasts Abdl 
4 Sba media rm & separate office. 

Dai'.dFindky 310 345 6911 



201 N SALTAIR AVE (3,995.000 

Brentwood. Compelely remodeted! 5bcl'4ba. Lrg Ivrw/ 
h^fi pitched wood beam ceilings. Grand eat-in cooks 
kit. Frefidi doors open to bkyd 

Simon BeanSmore 310B916454 



RANCHO MIRAGES' FINEST S3.76S.000 

Rancho Mir^e. Pnvale & gaied. Triis estate has it all 
Come fiome to your own resort witfi mln vistas and 
incredible outdoor patios. 

Wa Bone 760,332.15)7 



1662 WOODS DR $3,695,000 

Sunset S'np Cj&lom ccniemp medilen'anean pool fime 
A.'stnking vus from every rm & incredible sense of ligfi & 
space Visit vnvw 1662woods com 

David Findiey 310.345.6911 




UPPER EAST SPANISH Sl.650.000 

San:a Baroa'a Upper easts»de3bd.i2.SbafiofTie, Open- 
beamed ceilir>gs. fireplace, walknn closets, (ten, wetbar. 
neft' paint and ready for carpet of your cfioice. 

me Da^s 805.565.d6J5 



1387 KATHLEEN DR Sl,599,000 

Cone)0 Valley Unobstructed views of city and mtns, i 
car garage and roof top decl( 5bd, elegant master suite 
wi fpl 4 walk-in closets. Slate of Ifie art ent system. 

DeniseVm 805.495.2000 



704 OXFORD AVE Sl,599,000 

Manna Del Rey, Just 6 blocks lo the beach Beautiful 
3bdGba home v^/poo(, spa, grassy yrd! Stunnir^ 
showplace!. Vts^l www.oxfordavemje com 

Can)/Husfon3JQ922.65!}9 



5880 SPRING OAK DR Sl.535,000 

HwQ Hilis E Ta'O sep lots, 68,000+ sqfl of tand, 
3bd/2ba+faonus Fixer on one lot. Pvt cyn ready for 
(tewelopment! Hot. Hot, Hot' 

Roge.'%'S3\-aoori 323 671.2333 



OPEN 14 11/12-13/05 




INCOME PROPERTY S1.326,000 

Santa BarGara Ttiree units pm Sania Baroara's Lower 
Easts«le. Mbd'lba & 2. 2bd<'1ba Updated w/lile, 
pressure washer! seal coated drive, new sod in front, 
EreJyn rarer 805.637 9)74 



IN 1-4 11/13/05 



2245TALMADGEST S1,288,000 

Los Feliz Remorieled & dramatJC 3tHi'2 5ba loft-like 
arch I Open fir plan, hwd ftrs. 2 fpls. soanng ceilings & 
views www otD€O cofnr214615 

Micfiaei Tunicii 3)0.888.3879 



6454 IVARENE AVE $1,240,000 
H'M) Hills. 1920 s Hollywood Del Medil Fixer Bring your 
architect/ Buider to KSbM this home to it's previous 
glory. Separate ur»t aljove the garage w/ tialh. 

Tory Oefrsnco 805.208. 1904 



3574 WASATCH AVE SI. 199.000 

Palms-Mar Visla. Enctianlmg Englisn Gauntry fim w 
3t)d,'2.25ba. Ipt, poot, 2nd sly w.' city & cxean vws, 
twnus rrr over 2 car garage 

ShawTxJalVarte 310. 779, 4721 



• OPEN 1-4 11/13/05 




19863 LASSEN ST S929,000 

Chatsvfonh. Great house at a great pnceVSbdOba. 
Gorgeous poo^'spal Grande kitchen, ^1 m den, huge 
living nMm Entertainer's dreaml 

Caro/HwsfOrt 3*0,922,6509 



851 SAN VICENTE #313 S899.000 

West Hvrtj. Just reduced! Awesome unit loaded wi' lite, 
hwd fifs, Wed baths Eat-in kit, cstm ctosets, Arches, 
moldings. & hight ceilings. 

%\mma AJpenn 310.88S.3708 



:AMDENAVE.ft305 $849,000 

.\ti:.-.L'j:i Siumir^ med condo m one of Weshvood's 
most sought after bWgs Stone ba^s, gourmet kit. 
coved celings, upper fir, must see! 

Gi(liiins/Sklar 310-666-6365 



3766 VIA DOLCE S7Sg.0O0 

Manna Dei Rey. Beautiful twnhm m l/anna w. ^ msl w,' 
newly remodeled bath Ig walk-in ck)set Open fl oor plan 
in kit and dmig room. 

Murray Weisberg 310-481.6260 



;N 1-4 11/13/05 Vbi^ 



3911 FERNWOOD AVE SS49.000 

Franklin Hills Lite and Bnle, contempo-style Franklin 
Hills bungalow. Views. Open fir plan 2bdyi.5ba, 2 car 
grg. Best value! 

Pete,- Bmfcsij" 323 671 2355 




GRACIOUS UFESTYLE (445.000 

Santa Ynez Valley, 2h<l'2ba in well.planned community. 
Amenibes avail at world^lassgoest ranch. Surounded 
by natural beauty, nearby Solvang. restaurants. 

Irene Ber^g 805 3530584 



8787SHOREHAM»B5 $369,000 

West Hollywood Absolute rare opportunity to own a 
condo in the prestigious Shorehafn Towers. Full service 
building mins from Sunset Strip 

Sn3nn,?n Wcierac.'^ 310 ^S' f27^ 



MID-CENTURY MODERN S310,00O 

Pai^ Springs M<J-centuty modem 2bd.2ba conco 
High ceiling. 2 car attach garage in 7 Lakes Country 
Ctub PS dreams do oome Inie! 

Diane Brons:e:n 7(0 3?5 9200 



Palm Desert Palm Springs Pasadena Santa Barbara Santa Monica Santa Ynez Valley Sunset Strip Westlake Village 

760.837.4300 760.325.9200 626.229.0909 805,969.9993 310.260.8200 805.688.3757 310.205.0305 805.495.2000 




Fee Presents... 




The Ultimate Spot for Entertaining Price Upon Request 
Mamaronack. Unique opportunify on private Island. Dramatic, 
stunning home offering breathtaking water views from every 
room. 6 bedrooms. 6.1 baths. Includes private dock, pool and 
pork. Truly one-of-a-kind. 



RY* Offtcs 



914.921.9519 Ry»Offle« 



The Ultimate In Luxury Living $9,oU0.UUU 
Rye. Itie first great estate built in Rye In decades. This 1 1 .000 sq ft 
home on 2 acres tias all ttie quality and details of classic early 2()th 
century honries. As a new home it includes all the highest quality, 
spoclous room layouts, media rm. wine cellar and every amenity. 



Larchmont. Surrounded by beaches on a peninsula oviikg 
Larchmont Harbor w/privctte pier and dock, ttils exquisilel/ 
renovated 6 BR. 6. 1 bath Tudor offers every modem amenity + 
fireplaces, terraces, rare Itqliqn marble, custom tiles thru-out. 



914.921.9519 laiehmont Offlc* 



914.833.8415 





.-..^ii. 




$5,150,000 

Scarsdale. Elegor-it, gracious and serene 6,000 sf home on a 
magnificent landscaped acre with pool and spa. Great for 
entertaining, this home boasts a screening/media rm, gourmet 
kit/family rm, 6 BRs, 6 1 txiths and every imaginable luxury, 
Scarsdale Office 91 4.71 3.21 08 Scarsdale Office 



$4,995,000 Elegant Period Colonial 33,450,000 

Scarsdale. Eioguni and impressive. It lis *,000sq ft ColonkJl is one of Larchmont. Wonderful period details and completely 

Westchester's most extraordinary tiomes on 1 .9 unique acres with renovated in 2005 to accomodate contemporary lifestyles, this 

Italianate gardens and water features. A compelling balance of lovely home is set on a cul-de-sac arvd inci 4 large bedrooms, 

luxury and refii^ement space and comfort, stateliness and intimacy. 2. 1 baths, a paneled library, family room and gourmet kitchen. 



914.713.2108 Larchmont Office 



914.833.8415 




Fabulous Estate $3,349000 
Millwood. Expansive 7,500 sq ft home set on private 8.05 acres 
witfi pool, tennis, lake and outbuildings. Highlights include a huge 
great room/vaulted celling, pine and granite kitchen and family 
room off 2-tiered patio, balcony, wood/stone floors, guest suite. 
Katonah Office 914.767.9649 



New and Traditional 

Armonk. Superior luxury and space are the hallmarks of this 
home set on a lovely 1.09 acre parcel. Quality details and 
amenities with 5 bedrooms and 5.1 baths, gourmet eot-in 
kitchen, maid s rm/bath, lavish Master suite, bonus room. 
Armonk Office 914.273.8400 



$2,750,000 Breothitaking Hudson Views $1,199 lYO 

Ossinlng. California Contemporary with extraordinary vievrt of 
the river, Croton Pt ond the Palisades from almost every room! 
Lovely open LR/vltd ceil/wall of glass, 4 BRs, 4 baths + sep 
office/pvt entrance. Most rms open to outdoors w/sldts. 2-car gar. 
Chappaqua Office 914.238.6043 



j ULIA R FEE 

UREAL ESTATE 

Armonk • Chappaqua • Katonah • Larchmont • Rye • Scarsdale 
SERVING ALL OF WESTCHESTER COUNTY 




FAtlutivf AfTiliiilf of 

CHRISTIE'S 

GREAT ESTATRS 



LEADING J 
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Join Us Online for 100% ol Local MLS Listings 



LEGAL NOTICE 



NOTICE OF PUBUC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and as agent 
on behalf of the lenders {the "Agent") under that certain Loan Agreement, dated as of March 1, 2004, as amended (the 
"Loan Agreement"), among The Songwriter Collective. LLC. a Delaware limited liability company, as borrower (the 
"Debtor"), the Agent and the lenders, intends to sell at public sale in accordance with the provisions of the New York 
Uniform Commercial Code, certain personal property assets of the Debtor, generally described as all of the Debtor's right, 
title and interest of every kind and nature in and to all accounts, chattel paper, deposit accounts, documents, electronic 
chattel paper, equipment, general intangibles, goods, instruments, inventory, investment property, payment intangibles 
and software belonging to the Debtor, in each case whether tangible or intangible, wherever located or situated, including 
all rights to a portfolio of musical compositions, including, in some instances, copyrights of the musical compositions, 
the right to and interest in any and all revenues and licenses derived from such musical compositions, and all claims and 
causes of action related to the musical compositions accruing at any time and all other rights of the Debtor of any nature 
whatsoever in the musical compositions (the "Collateral"). A more detailed description of the Collateral will be provided 
to you upon execution of a confidentiality agreement. 

The public sale will lake place at the office of Sidley Austin Brown & Wood LLP at 787 Seventh Avenue, New York, New 
York 10019, on Wednesday. December 14. 2005 at 11:00 a.m.. New York time. The Agent reserves the right to cancel the 
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the sale herein 
described to another date from time to time, before, during or after commencement of bidding, witliout written notice, 
by announcement at the lime and place appointed for such auction, or any adjournment thereof, and. without further 
notice, such auction may be made at the time and place to which the auction may have been so adjourned. 

Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 

1. All bids must be given orally at the public sale. 

2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price against the 
expenses of sale and principal, interest and any and all other amounts due and payable to the Agent pursuant to the terms 
of any and all indebtedness secured by the security interest in the Collateral. 

3. TTie Agent has sole discretion to determine which offer is the highest or best offer, and to reject any offer which it 
deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute and deliver to the 

Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting the one of the person's identified in 
the final paragraph of this notice, containing terms of sale and conditions precedent to the Agent's obligation to sell, in 
each case, in addition to those set forth herein, including, without limitation, the requirement that the sale of the Collateral 
pursuant lo the Asset Purchase Agreement be consummated no earlier than 30 days following execution thereof 

5. Upon acceptance of any bid. the prospective purchaser shall be required to deposit (the "Deposit") with the Agent 
earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only be reflinded to such 
prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. In all other cases, the Agent shall 
have the right to retain such Deposit. If such sale of the Collateral is consummated with such prospective purchaser, the 
full amount of such Deposit shall be applied to the purchase price. If such sale is not consummated, the Agent shall have 
the right, but shall have no obligation, to reoffer the Collateral for sale, without ftirther notice. The prospective purchas- 
er shall not be entitled to any interest on the Deposit held by the Agent, whether or not the Deposit is required to be 
refunded to such prospective purchaser by the Agent pursuant to the Asset Purdiase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 

7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or for payment of 
the purchase price. The bid of any prospective purchaser who fails to tender proper payment may be rejected and the 
Agent may, subject to the other terms hereof, (i) accept any alternative bid made at the sale, in which case the Agent shall 
have no obligation to reconvene the sale, accept additional bids, or notify any other bidders of the acceptance of such bid, 
or (ii) reoffer the Collateral for sale without further notice, in each case, at the Agent's option. Notwithstanding anything 
contained herein to the contrary, the Agent shall not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, then the sole lia- 
bility of the Agent to such purchaser shall be to refund tlic purchase price, if any, previously paid to the Agent 

9. The Collateral will only be sold in its entirety. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral pursuant to 
the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of the Collateral will be 
made immediately upon receipt by the Agent of the purchase price and shall be evidenced by delivery of the Collateral to 
the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE. WITHOUT GUARANTEE OF SIGNATURES. 
WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX. AND WITHOUT REPRESENTATION OR WARRANTY 
BY THE AGENT AND SUBJECT TO ALL DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and conditions to be 
announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up for sale 
again and resell to the purchaser submitting the best bid. as determined by the Agent. In all cases, the Agent's decision 
shall be fmal. 

13. All bidders and other persons attending this auction agree that they have full knowledge of the terms set forth above 
and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent provided for. 
under applicable law. 

Persons desiring further information as to the public sale of the Collateral, and the terms and condition relating there- 
to, and/or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, may contact either 
Martin Jackson (212/839-6726) of Sidley Austin Brown & Wood LLP, 787 Seventh Avenue, New York, New York 10019 or 
Colleen McDonald (415/772-1207) of Sidley Austin Brown & Wood LLP, 555 California Street, San Francisco, California 
94104, counsel for the Agent. 

November 1 1 , 2005 



LISTENING STATIONS 



Looking for a durable headphone 

Featutes: * Professional sound quality and bass responsi 

• Steel armoured cable (rubber-coated) 

• Reinforced covered steel headband 
■ Replaceable ear-pads 

• Virtually unbreakable 



w w w . d b 1 in t • c 0 m 



dbi internatianai 

(807) 468-8494 
Email us at: ir>foia>dbiint.com 

'^^Nakamichi' 





PUBLICATIONS 



COMPLETE 
DIRECTORY 
OF MOSIC 
INOUSTRY 
CONTACTS 

ONLY $15.95- 

includes shipping (S18. 95 overseas) 
Includes: • City-by-city club directory • Tape/disc services • A&R directory • Music 
services directory • Music industry websites • PLUS-Exclusive: Why 4 is Slill Fab: 
40 years after the Beatles, foursomes are still the tieart of rock 'n'ro/Z-And much more! 

ORDER DY PHONE: 800-526 2706 
OR ORDER ONLINE: www.opderbilllioapil.coni 




T-SHIRTS 



T-«hirt* 



3j.„ VUa. DIRECT 
, , «vt Tin. i m 
tomaroand 7I8-726-805S 

500 Blade f-shirfs 



hfMtf 2 akn ttma t I aim h»A 



LIMITED INTRODUCTORY 

OFFER TO NEW 
CLASSIFIED ADVERTISERS! 

KI£ACin>ihMKiH COWLRIilJ 

WORLD or- 

MUSIC & ENTERTAINMENT 
EVERY WEEK IN FRINT 
AS WEIX AS ON LINE 
SAVE WHILE PICKING VP NEW 
Bl iSlNhSS Wm I AN A( VI-: 
C1ASSIHI.13AI) 
MRSSAGE IN BII J JJOARIJ 
Cull Jefl Scrrellc 
I «()()- 223-7524 
today ! 



IF YOU HAVE A 
PROFESSIONAL SERVICE 
YOU'D LIKE THE MUSIC INDUSTRY 

TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
at 1-800-223-7524 
or email jserrette@biIlboard.com 



NOVEMBER 19. 2005 I WWW.bU|tX>Vdlb)Z 4ll<7|al 




MMm II 

Delivering laughs to the real stand up guys 

For over 50 years, Armed Forces Entertainment has helped 
deliver the laughs to America's real stand-up guys. When 
you tour through Armed Forces Entertainment, you'll gain 
unprecedented exposure to a loyal audience of over 500,000 
troops and the satisfaction of knowing you stood up for 
America's finest. For more information on touring, visit 
www.armedforcesentertainment.com. 




1 



entertainment™ 



WHERE STARS EARN THEIR STRIPES 
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Mileposts 



COMPILED BY MARGO WHITMIRE mwhitmireia^billboard.com 



'■^'■^'■^ G I RL Presley Sky. to 
Erica and Evan Balmer. Oct. 27 
in Hoboken. N.J. Father is a 
manager with KAB America. 

BOY: Uncoln Wiliiam HoHday, 
to Christiev and Kenny Alphin. 

Nov. 2 in Nashville. Father is 
part of country duo Big & Rich. 

GIRL: Isabella Christine, to 
Christine and Louis 
Messina, Oct. 29 in Houston. 
Father is president of the 
Messina Group. 

GIRL: Aria Hope, to Kirsten 
and )ohn David Webster, July 
20 in Indianapolis. Father is a 
BHT recording artist. 



MARRIAGES 



I Melissa 
Stefanick to Ken Cooper, Oct. 16 
in Las Vegas. Groom is president 
of Universal Music Group 
imprint Rust Records. 

Nathan Joseph. 66, of 
Parkinson's disease, Aug. 30 in 
London. In 1961.asa21-year-old 
Cambridge graduate, Joseph 
founded British indie label 
Transatlantic Records. There he 
discovered and marketed acts like 
Ralph McTell. Bert jansch, John 
Renbourn. the Dubliners and 
Pentangie. Guerrilla marketing 



techniques used to promote 
controversial recordings from 
Transatlantic's Malcolm X. Allen 
Ginsberg, Frank Zappa and 
Lenny Bruce became a template 
for the British indie record 
companies that followed. Joseph 
also took a gamble on Scottish 
folk singer Billy Connolly, 




releasing his between-song 
banter as a comedy album to 
much success. Joseph sold the 
company to Sidney Bernstein's 
Granada Group in the mid-1970s 
and left the business to produce 
plays, presenting the British 
touring revival of^'Godspell," 
among many others. Joseph 
spent the rest of his career 
immersed in the theater, serving 



as a member of the Society of 
London Theatre for 20 years, a 
council member of the Theatrical 
Management Assn. in the 1990s 
and chairman of the Theatre 
Design Trust. He is survived by 
his wife and two sons. 

Skitch Henderson. 87, of 

natural causes. Oct. 31 in New 
Milford, Conn. The Grammy 
Award-winning conductor 
worked with such luminaries 
as Frank Sinatra and Bing 
Crosby before founding the 
New York Pops and becoming 
the first bandleader for "The 
Tonight Show." Bom Lyle 
Russell Cedric Henderson, he 
worked in vaudeville before his 
big break in 1937. when he 
filled in for an ailing pianist 
touring with Judy Garland and 
Mickey Rooney. He then made 
it to Hollywood, where he 
joined the music department at 
MGM and played piano for Bob 
Hope's "The Pepsodent Show." 
Henderson hosted a nine-part 
radio series, "The New York 
Pops Live at Carnegie Hall," 
which aired on public radio 
stations this year. He is 
survived by his wife. New York 
Pops president Ruth 
Henderson, their two children 
and four grandchildren. 



INDUSTRY EVENTS 



LiiiAiiBiJThe Hollywood 
Reporter/Billboard Film/TV 
Music Conference, Beveriy Hilton, 
Los Angeles. 646-654-4660. 



NOV. 30-DEC. 1 



The Digital 
Entertainment S Media Expo, 
Century Plaza Westin, Los An- 
geles. 646-654-4660. 



Los Angeles. 646-654-4660. 



UiliKSSU MIDEM 2006, Palais 
Des Festivals, Cannes. miden\com. 



I MuslCares Person of 
the Year Tribute Honoring 
James Taylor, Los Angeles. 310- 
392-3777. 



i 



Billboard Musk Awards, 
MGM Grand Garden Arena, Las 
Vegas. 646-654-4660. 



EiiUBSfiil International Con- 
sumer Electronics Show, vari- 
ous locations, Las Vegas. 866- 
233-7968. 



lUiuSiiABi International Tick- 
eting Assn. Annual Conference 
and Exhibition 2006, John B. 
Hynes Conventkxi Center, Boston. 
617-954-2000. 



CmmmUSam International Assn. 
of Jazz Educators Conference, 
Hilton New York and Sheraton 
New York Hotel & Towers. 

EQ2I3 The Next Big Idea: Fu- 
ture of Branded Entertainment, 
Renaissance Hollywood Hotel, 



1 2006 Grammy Awards, 
Staples Center, Los Angeles. 310- 
392-3777. 



lUiBfiBJ Courrtry Radio Semi- 
nar, Nashville Convention Center. 
615-327-4487. 



1 24th annual Cana- 
dian Music Week, Fairmont Royal 
York, Toronto, cmw.net. 



MuUMtUMM Billboard Music & 
Money Symposium, St. Regis 
Hotel, New York. 646-654- 
4660. 



Conference, Wyndham Miami 
Beach Resort. 954-563-4444. 



EilailiSyl Juno Awards, Halifax. 
Nova Scotia, junoawards.ca. 



liUyiail Billboard MECCA. 
Los Angeles Convention Cen- 
ter. 646-654-4660. 



liUulSSl 37th annual Dove 
Awards, Grand Ole Opry House, 
Nashville. 615-599-7746. 



APRIL 24-27 



I Billboard Latin 
Music Conference & Awards, 
Eden Roc Resort. Miami Beach. 
646-654-4660. 



IWARCH 10-19 



I South by South- 
west Music and Media Confer- 
ence 2006, Austin Convention 
Center. 512-467-7979. 



IVIAI^CH 24-28 



Winter Music 



FOR THE RECORD 

Because of a chart error, several 
songs released by Vii^n acts 
that have landed in the top 40 of 
The Billboard Hot 100 were 
omitted in stories in the Oct. 29 
and Nov. 5 issues. Among those 
scoring top 40 hits during the 
past three years are Beenie Man 
with Janet fackson, Stacie 
Orrico. Thalia with Fat Joe, 
Brooke Valentine, Gorillaz and 
Dem Franchize Boyz. 



Cup, 
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WHAT TEENS WANT-WEST 



Billboard and other leading VNU brands hosted What 
Teens Want— West, a daylong conference on marketing 
to teens, Nov. 1 at the Hyatt Regency Century Plaza In 
Los Angeles. The day was filled with networking oppor- 
tunities and the sharing of innovative marketing con- 
cepts. Speakers included executives from Boost 
Mobile, myspace.com, Xbox Live, Viacom's The N and 
Teen Vogue. It all wrapped up with an evening recep- 
tion and music showcase, (pfwtas: r. MkliMl zilz) 
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nrtarketing Owiyl Cobtiln iina 
Boost Mobite RockCorps CEO 

suphMiSrem 

brand is encouraging t 
through music during ttw 
StKwvn. horn left are Cobtain 




Billboard txano 
marketing editor Mlchad 
PSOlttta. far left rrvxlcratix] a 
session titled "WheTC Do G^eat 
ich^s Come From'*' Panelists shd' 
their tdeas are. from left. Sony C. 
of America VP of corporate rrj - * 
ing Susan Jurevtcs. Armani Excti,?-' . 
VP of event marketing aod PR Patrick 
Doddy, Grey Worldwide senior Vp/ 
director ot music JOth Rabtnowttz ond 
Violator ManagBn>ent arKJ Records CEO 
Chris Ughty 
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THE NEXT iSIG IDEA-EAST 



The Next Big Idea— East: The Future of Branded Entertainment 
explored the convergence of marketing, music, sports and Hollywood 
in an event designed for the elite of the entertainment business 
Oct. 19 at the Grand Hyatt New York. (Photos: barrybrown.com) 




&//ttoan3 co- 
executive editor 
Tknwa Comifr heln^ 
a live OaA session with 

tegendary producers Altf 
Martfln and Joe Manfln Oct. 
22 at this year's Musk: Player 
Live", a tnree-day conference 
began Oct. 21 at Che Crowne 
Plaza in New York. FTankir^g 
Conrttff are Anf. left, and Joe 
tKfore they take the stage. 

(PHolo PWS«mbi«f) 



It was a meeting of 
minds at the "How to Make 
the Deal" panel, with in-deoth 
discussion moderated by 8il f t j- 
legal/publishmg editor Susan Butler ^ 
Pictured, from left, are Butlef. Massive 
senior director of marketing AliSOn 
Lan9«, 1st Approach executive VP 
Jeff Greenfield. Mobite Entertainrrent 
Forum Amoncas chairman Ralph 
Simon rind Mrinatt Phelps & Phillips 
ci'tti j-^ Fred Bernstein. 
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MOVING ON UP? 

As executive VP/GM of Sony Urban Music, Lisa Ellis has cer- 
tainly proved herself with artists like John Legend, L>fe jennings, 
Bow Wow and Omarion. Her stamp of approval will also be felt 
on upcoming discs from the Fugees. Maxwell, Goapele and Lil* 
Flip. Ellis is on one serious roll. Track would not be surprised if 
she soon finds heraelf sitting in the president's seat at SUM. 

XNDTHE AWAi- ' ■ ' "r 
The who's who of the biz gathered Nov. 7 at London's Grosvenor 
House to celebrate the 2005 Music Industry Trusts Award winner, 
British broadcaster Michael Parkinson. Rod Stewart presented the 
award to Parkinson before a packed room where such artists as George 
Michael and rising new sensation Katie Melua rubbed shoulders with EMI 
Group chairman Eric Nicoli and BBC chairman Michael Grade. The MITs are a fund- 
raiser for Nordoff Robbins Music Therapy and the BRIT Trust. It is chaired by EMI Music vice 
chairnrun David Munns. who saw. with relief, that the evening had been the most successful so far in terms of raising money. 



The hype may have faded around New York rock quintet the 
Strokes, but the band is sure to create buzz during the promo 
tour for its third album. "First Impressions of Earth," due 
Jan. 3 via RCA. Guitarist Albert Hammond ]r. tells Track 
the trek will consist of a series of secret worldwide club 
shows in the coming weeks, beginning Nov. 14 in Tokyo and 
proceeding to London, Paris, Madrid, Berlin, Milan, Stock- 
holm, Amsterdam, Sydney and Melbourne, Australia. 

"We'll do eight new songs and leave, just like how it 
was with the first record, with no one knowing any of 
our music." Hammond says. "We thought it would build 
some excitement." 

The club blitz will continue in North America the week 
the new album arrives, with shows being eyed for New York, 
Chicago, Seattle and Los Angeles. The Strokes' "proper- 
North American tour will then launch in February and run 
until the end of April. 

ON THE MOVE 

Nielsen SoundScan manager Ben Cooper is exiting the 
Nashville-based Christian Music Trade Assn. for a new gig 
at EMI Christian Music Group. His last day at CMTA will 
be Nov. 18. At EMI CMG, Cooper's new title is digital and 
consumer sales operations manager. His role at CMTA will 
be filled by the organization's coordinator Michelle Nipp, 
whose new title will be systems manager. 



GEORGE MICHAEL l< :'t 
■ind MICHAEL PARKINSON 



HEY. MONSIEUR TAX MAN 

French indies body UPFI has been urging the government 
to accept a new tax-break plan for indie labels. This would 
provide labels with less of a financial burden and the pos- 
sibility to invest. The body's executives threatened to with- 
draw from the French awards ceremony Victoires De La 
Musiques if nothing happened. Within days, a newspaper 
leaked the news that the government had endorsed the 
plan and that it would make an announcement soon. How- 
ever, sources say that no official notification has bent sent 
to the UPFI. 

HOT STUFF 

During a Nov. 9 performance at New York venue the Liv- 
ing Room. Scottish singer/songwriter KT Tunstalt pre- 
viewed songs from her forthcoming Virgin album, "Eye 
to the Telescope," due in March. A one-woman band— 
at least for this show— Tunstall wowed the Lower East 
Side crowd with such songs as "Miniature Disasters" 
and "Black Horse and the Cherry Tree/' which she de- 
scribed as her reaction to Scottish dance music. Her 
new boss, Virgin chairman/CEO Jason Flom, was on 
hand— and beaming. Also seen were Norah Jones, VH1 
GM Tom Calderone and EMI Music North America COO 
Ivan Gavin. 

DEF SOUNDS 

New York-based hip-hop label Definitive ]ux has acquired 
the masters of Company Flow's 1997 album "Funcrusher 
Plus." originally released on Rawkus. With its minimalist 
sonics and left-wing politics, the group — founded by pro- 
ducer El-P, Bigg )us and DJ Mr. Len — is considered one of 
the defining acts for underground hip-hop. 

Def Jux is readying a lOth-anniversary reissue, complete 
with a bonus DVD of Company Flow's final show. If all goes 
as planned, the album should be out by the end of 2006. 
but Def Jux COO Ameachi Uziogwe says the act may record 
some new material for the release, making early 2007 a 
more likely target date. 
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RECORD COMPANIES: Warner Music Latina in Miami 
names Alberto Rodriguez urban/hip-hop label manager. 
He was president of Promotree Entertainment. 

RCA Label Group in Nashville names Paul Williams 
senior director of strategic marketing. He was PD for 
KPLX (the Wolf) Dallas. 

RED Ink in New York names Lisa Christlano senior 
director of promotion. She was VP of promotion at 
MCA Records 

Midas Records Nashville appoints Mary Befera asso- 
ciate director of promotion. She was GM of Clear Chan- 
nel Radio Duluth, Minn., stations KLDJ. KKCB. KBMX 
and WEBC. 

Univision Music Group in Woodland Hills, Calif., 
names Bob Carlton VP of national sales. He was sen- 
ior VP of marketing and business development at 
Ventura Distribution 

PUBLISHING: ASCAP in New York names Morton David 
Goldberg East Coast ombudsman. He remains a partner 
at Cowan, Llebowltz & Latman. 

Hubbard Broadcasting president Virginia Hubbard 
Morris in St. Paul, Minn., has been elected to a four-year 
term on the BMI board of directors. 

Windswept in Beverly Hills, Calif., names Todd Parker 
senior director of A&R. He will retain his post as senior 
VP of A&R at ThroBack Records. 




DISTRIBUTION: Galaxy Music Distributors in Pittsburgh 
promotes Joey Murphy to director of marketing. She was 
head of the new-account development department. 

RED Distribution in New York names Crissy Zagami 
associate director of promotion. She was director of 
promotion at Warner Bros. Records. 

TOURING/VENUES: Premier Group in High Point, 
N.C.. names Karen Parrish tour promotions director She 
was events coordinator at Creation Concerts. 

HOME VIDEO: Warner Home Video in Burbank. Calif., 
elevates Ronald Sanders to president. He was executive 
VP/GM of North America. 

RELATED FIELDS: Twentieth Century Fox Television 

in Hollywood names Michael Peikoff VP of licensing. He 
was founder and president of Pelk Performance. 

The Gospel Music Assn. in Nashville promotes Jen- 
nifer Womble to marketing manager She was market- 
ing coordinator. The GMA also promotes Justin Fratt to 
programming coordinator He was assistant to the VP of 
events and programming. 

Send submissions to shan ablllboard.com. 
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RICHARD'S ROAST 

Industry veteran Richard Palmcse will be in the hot seat Dec. 
6 at the Spirit of Life Award Roast to raise funds for the City 
of Hope. The RCA Music Group executive VP of promotion — 
and 20-year executive board member of the City of Hope — 
will be targeted by such speakers as artist manager Irving 
Azoffand MTV Networks Music/Logo Group president Van 
TofFlcr. For more about the event, which will be held at New 
York's Capitale. visit cityofhope.org. 
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2.6 million users a 
month depend on 

Billboard.com* 



YOUNG INFLUENCERS 

48% fall in to the 18-34 year old 

demographic 

PURCHASING POWER 
Our average user purchases 3x more 
video games online than the average 
internet user 

MUSIC LOVERS 

Our users are 4x as likely to download 
music/multimedia content on a daily 
basis 

56% have purchased music/MP3's 
over the past 3 months 

ACTIVE LIFESTYLES 
Purchase 3x as many sporting/event 
tickets online than the average user 
(over the past 6 months) 

Nielten/ZNetRatingt o plan. Summer 2005 Release 



Visit the new Billboard.com 
everyday for tlie latest on . . 




• Nlels»n/N«tRatlngs Site Census, 7/OS ■ 9/05 
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Advertise and put the power of Billboard to work for your brand. 
Call Brian Kennedy 646.654.4627 • Evan Kramer 646.654.5564 
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